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RADICAL CHANGES IN THE CLASSIFICATION of va- 
rious magazines will be observed in the Quarterly 
Handy Market list appearing in this issue. A 
number of heretofore paying on acceptance pe- 
riodicals have been transferred to the pay-on-pub- 
lication group. 

In some instances, this change has been made 
against the protests of the magazine publishers. 
In cases where information received from the wide 
circle of authors with whom we are in touch is 
preponderately at variance with the reports made 
by editors themselves, we have preferred to base 
our listings. on the experience of these authors, 
who are dealing with the magazines, and who cer- 
tainly know whether they are being paid on ac- 
ceptance or after publication. 

THE AuTHor & JouRNALIST is solely and exclu- 
sively a writer’s magazine. It exists to help and 
inform writers and not to exploit them. In the 
seventeen years of its existence it has consistently 
stood as a champion for the best interests of its 
readers, has followed their careers with paternal 
interest, has assisted them over the bumps, and 
watched a vast army develop from the tyro stage 
to established professionals. It intends to keep 
faith with them through all vicissitudes. 

The “cleanup” in this issue probably is incom- 
plete. Readers will confer a favor by reporting 
to us experiences which are at variance with the 
published statements as to rates or methods of 
payment. The most noteworthy change in the 
present issue, of course, is the transfer of the 
numerous Clayton magazines to the pay-on-publi- 
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cation group. It is common knowledge among 
contributors that these magazines, while main- 
taining their very good rates—probably the best 
in the field—have fallen behind in their payments 
to authors, and that they are now practically on 
a pay-on-publication basis. 

We believe this condition to be temporary, but 
while it exists there can be no fairness to writers 
or to rival publishing groups in camouflaging the 
situation. 

In this connection, a letter from W. M. Clayton, 
president of the Clayton group, has been received, 
protesting against a change in the listing and 
claiming that payment to his authors is being made 
on acceptance in the majority of cases, “though in 
some instances during the recent depression, we 
have had to defer payment.” He adds: ‘“How- 
ever, we very shortly expect to be back on a pay- 
ment on acceptance basis.” 

Mr. Clayton may rest assured that THE AUTHOR 
& JouRNALIST will be only too glad to announce 
the fact, when the wide circle of authors with whom 
it is in touch are able to report that they are be- 
ing paid on acceptance by this group. Further- 
more, we have no doubt that every effort will be 
made to bring this about. 


CoNTEST FANS will be interested in the selections 
of Gilson VanderVeer Willets, the San Francisco 
newspaper man who has become an acknowledged 
authority on “contesting,” for his third annual con- 
test team for 1932. His selections are 


1. Clarence B. Farrar, 2384 Blvd. Dr., Atlanta, Ga. 

. Elmer Whittaker, Box 72, Segregansett, Mass. 

. L. A. Wachlin, 258 Greeley Ave., Sayville, L. I, N. Y. 
Mrs. M. A. Burgert, 3941 Bales ’Ave., Kansas City, Mo. 
Frank G. Davis, 13562 Cedar Rd., Cleveland Heights, O. 
. Phil Phillipson, 3137 S. W. 13th Pi. Des Moines, Ia. 
Frank H. Evans, P. O. Box 12, Mauertown, Va. 

. Mrs. Joe Miller, 423 N. Pine St., Charlotte, N. c. 

. Lewis C. Harrison, Main St., Walhalla, cc 

. Marye C. Hicks, 8243 Drexel Ave., Chicago, IIl. 


These ten persons, according to the figures com- 
piled by Mr. Willets, won a total of 1922 prizes, 
amounting to $14,535. 

Larger winnings were made by other persons, 
according to Mr. Willets, but their claims to place 
on the team were eliminated for various reasons, 
one of them being “professionalism.” 


THE SEASON of the year is close in which writers 
and those with writing aspirations will be think- 
ing about vacation trips. In this connection, what 
could be more ideal than a sojourn at one or an- 
other of the attractive summer writers’ camps? 
Such a vacation combines recreation and outing 
with the opportunity to form associations with 
prominent and less prominent fellow writers and 
to secure the inspiration and help of an intensive 
short course in authorship. 

Two such summer conferences are announced 
in this issue of THe AutHor & JouRNALIST—the 
third annual Writers’ Conference, under the au- 
spices of the University of Colorado, and the Hol- 
brook Writers’ Colony. 

These conferences in the past have proved ex- 
ceedingly helpful and inspirational and their an- 
nouncements indicate that splendid times are in 
store for those who may attend this year. 
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ARE EDITORS TOO 


TIMID? . 


By OSCAR GRAEVE 


Editor, Delineator 


a ] WE sat at lunch 


at the Brevoort, 
my friend and I, 
eating mussels a la 
mariniere. (Have 
you ever had mus- 
sels a la mari- 
niere? Delicious !) 
Outside, through 
the slats of the 
Venetian _ blinds, 
we could see the 
spring sunlight 
like white fire 
flashing up and 
down Fifth 
Avenue. 

Despite prohibition and the lure of the 
speakies, lurking like love nests in the adja- 
cent streets, there was still some of the old 
crowd in the Brevoort. At the next table 
Hendrik Van Loon was booming his latest 
anecdote, while slender Margaret Sangster 
bloomed like a flower at a table in the cor- 
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ner and, in the next room, I caught a glimpse 


of Achmed Abdullah and his charming wife, 
Jean Wick, the literary agent, discussing no 
doubt the intricacies of some Oriental plot 
over their coffee and cigarettes. 

But despite this pleasant company, my 
friend, who is a writer, and an excellent one, 
was in sombre mood that bright day. 

“The trouble with you editors is you’re 
too timid,” he said savagely. “Oh, I can 
sell you stuff all right. I know the ropes 
and I pot-boil until my blood boils, too. But 
when I try to write a story that is honest, 
new, unconventional, can I sell it? No, I 
can’t. Look at this!”—-from his pocket he 
drew a letter from the editor of one of our 
best known magazines—“Read it!” he com- 
manded. 

I read, “Dear Jack. You know this is a 
good story and I know it, too, but you ap- 
preciate as well as I do the difficulty of pub- 


lishing a story as unusual as this. What we 
want are stories with a thrilling, sentimental 
turn and also stories with a pleasant, satiri- 
cal humor and, of course, as always, nice 
young love stories.” 

“Well, he tells you what he does want,” 
I said encouragingly. 

“Yes, and he’s frank about what he doesn’t 
want,” said Jack. “He admits he doesn’t 
want anything out of the ordinary.” 

“But that’s just one editor,” I said defen- 
sively. 

“Tt’s all editors,” said my friend. “It’s all 
editors of popular magazines. Well, I’ll go 
home now and write a story about a lovely 
young girl, a bit wild but with a heart of 
gold, who meets a stalwart young man and, 
after a slight misunderstanding or two, flops 
into his arms. After all, baby needs new 
shoes and papa must eat. But it’s a pretty 
stifling sort of business, writing for the 
magazines and, since the depression, editors 
are more conservative than ever. Sweetness 
and light, it’s all they want.” 


I WALKED back to the Butterick Build- 

ing through the brief green of Washing- 
ton Square and the cluttered streets of the 
Italian quarter, wondering whether my 
friend was just in his criticism. 

Are editors too timid? Sometimes I think 
they are. Perhaps I should say we are. 

Yet, here at Delineator, we’ve taken many 
and many a chance on the unusual story and 
invariably this has been the story that has 
brought the greatest response from our read- 
ers. So far as I can discover from actual 
experience, the general public, bless its 
heart, is eager for the unusual story that 
some editors—and sometimes myself—are 
too timid to offer it. I think, perhaps, the 
general sameness of magazine fiction is not 
the public’s fault so much as it is the edi- 
tors’. In trying to please an enormous audi- 
ence of readers we are apt to underestimate 
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their taste rather than to overestimate it. 
Of course, all the world loves a love story 
just as much as it loves a lover, but a diet 
of too much love becomes a little cloying. 
There are other things to write about. There 
are other things people like to read about. 

Much to my surprise, I was made editor 
of Delineator about five years ago. During 
my regime the first short-story to make a 
tremendous hit was Coningsby Dawson’s 
“The Unknown Soldier,” published in No- 
vember, 1928. This was a daring and un- 
conventional story if there ever was one. 
It was as grim as it was beautiful. Later 
it was published in book form—a rare honor 
for a short-story—and still later in a de 
luxe edition. It was also in “The World’s 
Best Short Stories” of that year and starred 
by the redoubtable Mr. O’Brien. But that 
isn’t the point. The point is that our audi- 
ence, our own particular large share of the 
enormous general public, liked it. They 
loved it. Much to our delight, we were 
flooded with letters congratulating us for 
publishing it. 

Then we started publication of a series of 
stories of the Basque country by Dorothy 
Canfield which Miss Canfield told us other 
magazines would not publish because “Amer- 
ican readers are not interested in stories of 
a foreign country.” But American readers 
were—at least our own two million and more 
American readers were. This series was 
eminently successful with us. (Last fall 
these stories appeared in book form under 
the title “Basque People” and received the 
enthusiastic praise of critics.) 

Our next plunge into the deep, deep sea 
was with a story by a new writer, Gordon 
Morris, called “Mothers of Men.” The 
scene was laid entirely in the cell of a man 
condemned to death, and he did die, too. 
No last minute reprieve. Mr. Morris, later, 
confessed this story had been rejected thir- 
ty-two times. But, gray as its setting was, 
the story had beauty and spirituality and a 
profound emotional quality. And again 
our readers tossed their caps and yelled ap- 
proval. Another outstanding hit for an ex- 
traordinarily unusual story. 

Then last October, we went completely 
haywire and published a long story in verse, 
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extremely long and extremely tragic in its 
denouement, “Forsaking All Others,” by 
Alice Duer Miller. Mrs. Miller’s regular 
markets would have none of it. That’s 
how we happened to get it and immediately 
succumbed to its power and artistry. ‘Can 
we do something crazy and publish it?” I 
asked the publishers. And they, or at least 
one of them, said, “Yes, it’s a good idea to 
do something crazy once in awhile.” So 
we did. And scored our biggest success to 
date. You never read such fervid letters 
of praise. Six months later, people are still 
writing in about it. This is from a letter re- 
ceived yesterday: “I’m sorry I’ve delayed 
so long in expressing my complete satisfac- 
tion that so fine a thing has been written and 
also the heights to which Delineator has 
risen in publishing it.” 

These are just a few examples of where 
we've taken a chance and won out. Per- 
haps I wouldn’t be so sure of myself if it 
weren't true that Delineator’s circulation, 
through all these little adventures in publish- 
ing, has constantly increased. 


ANP please understand I’m writing no 

brief for the tragic story but, rather, 
for the unusual story. We want love. We 
want humor. We want romance. We want 
above all things a varied program of fiction 
in each issue. Even so, I don’t see why 
an editor should be too timid to publish even 
a most tragic story occasionally if the story 
itself, like “Mothers of Men,” justifies the 
tragic note. 

After all, timidity isn’t such a praise- 
worthy quality either in a writer or an edi- 
tor or anybody else. Somehow one can’t 
imagine a timid writer getting very far. So 
I say timidity is spinach and I say—well,. 
that’s enough of that. 

And now how about walking up to the 
Brevoort for some of those mussels a /a 
mariniere? In America, it’s such an unusual 
dish. Oh, I’m a pretty good American. As 
a steady diet, bring on your corned beef hash 
and your ham and eggs, your strawberry 
shortcake and your lemon meringue. But 
once in awhile, give me mussels a Ja mari- 
niere. Once in awhile, I like something un- 
usual, don’t you? 


POET'S HOUSE 
By GOLDIE CAPERS SMITH 


THis is a poet’s house, 
The door is wide, 
That Beauty, winging by, 

May stray inside. 


But once within, the latch 
Is swift and strong, 

That it may keep forever 
Beauty’s song. 
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HUMOR 
FOR RADIO 


. . « By GODIN V. GREENE 


RADIO needs RAPPING OF GAVEL 
humor. The as- Barirr: Order in the court! Order in the court! 
sistant chief an- His the A 
UDGE: frisoner at the bar, you are charged wit 
nouncer of - of terrorizing your wife. Is that correct? 
Los Angeles’ larg- Pris: Well, your honor— 
est broadcasting Jupce: She charges that when you come home at 
stations recently night, she is afraid to come in the room. Is 
told me that an this so? 
Y Pris: It’s this way, your honor— 
man or woman Jupce: Furthermore, she says that you do not al- 
who can produce low her to open her mouth—that whenever she 
humor  conform- starts ae speak, you fill her with terror. Is that 
able with station _ correct: 
‘ Pris: Well, now, I— 
requirements and Junce: Is it true that you keep her completely un- 


turn it out regu- der your thumb? That you are absolute master 
larly, is worth of your household? That you keep control of 
Godin V. Greene money to a broad- all finances? That you force her to cringe—and 


° : to keep quiet in your presence? 
: ce ; Pris: I’m afraid that’s all true, your honor. 
tion. The continuity writers on the staff jJice: So! She's telling the truth!—Will the 
generally find it nearly impossible to supply prisoner at the bar step into my private office 
all of the humor desired, and, consequently, for just a moment? There is something I wish 


outside contributions are given careful con- _ to say to you in private. 
Pris: Yes, your honor. 


sideration. 

Generally speaking, radio likes its short 
humor presented in the following three J 
forms: black-outs (short sketches with very pprs: Yes, your honor. 
unexpected endings), monologues, and Junce: Then, my dear fellow, as one married man 
sketches for two or three persons, running to another—how do you do it? 


in series form but with each section an in- A ; 
dividual unit, not dependent upon the other MONOLOGUES are also in demand for 
parts for its entertainment value. radio broadcasting. Listening to an 
Believing that concrete examples are of ¢atly morning program, I heard a mono- 
more help than detailed descriptions, I am logue that I enjoyed very much, so I sat 
giving below a sample of each of these right down and wrote one along similar 
three forms. One point must be kept con- lines. Within an hour or so, it was at the 
stantly in mind, however: to increase one’s P0St office, and before I could possibly re- 
chances of getting on the air, it is just as ceive the letter of acceptance, which came by 
important to listen carefully to the material ‘eturn mail, I listened to the monologue 
now being used and to slant one’s radio (much to my surprise) as it came over a 
scripts for the particular station one wishes chain broadcast” that covered the entire 
to reach, as it is for a magazine writer to Pacific Coast. ‘ 
study the magazines and slant his stories This single monologue developed into a 
series of twelve episodes, all built around the 


for the markets he wishes to sell. “ 
A black-out may be (and generally is) brain broadcast at the 
itten i i in. bringi he situa- Tate of three each week. — 

One of them follows, picked at random 


tion dramatically up to the point where the 
“tooth is pulled.” Here is a typical ex- from the twelve: 

ample. It was broadcast on Saturday night, A Rapio Mono.ocuE For 

May 23, 1931, over station KHJ, Los An- PROFESSOR “WHAT-A-MAN” McCOBB 
geles: (The Train Episode) 
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Well, sir, I’ve jest had the dernedest time! Saved 
a woman’s life, too! Oh, us McCobbs are great 
folks fer doin’ things t’bring us fame. We oughta 
have enough medals t’reach from here t’Africa if 

they wuz placed side t’side. 

‘| was comin’ up Alemeda Street an’ saw a crowd 
of people standin’ around the train tracks a-lookin’ 
at somethin’. I wondered what the excitement wuz 
all about, so I edges me way through the crowd 
t’see what it wuz. 

Well, sir, I’ll be switched if there waren’t a 
woman layin’ across the train tracks an’ tied down 
with a piece of rope. I looked up the track in 
both directions an I’ll be a foggy night if there 
waren’t a train a-comin’ lickety split. Yes, sir, 
the ol’ iron hoss wuz aknockin’ off a mile a min- 
ute an’ there weren’t a feller in the crowd had 
guts enough t’go out there an’ save the maiden’s 
life. 

Well, sir, the ol’ McCobb spirit came a-tearin- 
right out—yes, sir, about a quart! “McCobb,” sez 
I, “here’s where you’re needed an’ needed bad.” 

Pullin’ out me jackknife right quick, I rushes 
over to the woman, cuts the rope an’ pushes her 
off the tracks, jest as the train goes by. 

Well, sir, I wish you coulda heerd the crowd 
roar. They dern near had hysterics. Yes, sir, 
brave men’re scarce these days! 

There wuz one young feller in the crowd I 
didn’t like. He thought he wuz right smart, he 
did. He wuz a-hidin’ behind a little black box on 
three legs and a-windin’ a crank. He kept a-hol- 
lerin’, “Leave that dummy alone! Leave that 
dummy alone!” 

The woman musta been his wife, the way he 
wuz callin’ her names. He made me pretty gol- 
dern mad. I walked right up t’him and sez, 
“Young feller, you oughta be ashamed o’ yourself 
a-callin’ that woman names that-a-way. I'll bet 
she’s no dummer’n you are!” 

Yes, sir, that’s jest what I sez. Then I points 
me nose an’ chin whiskers straight up and walks 
off. Oh, they can’t put nothin’ over on a McCobb! 
No, sir, they can’t fool a McCobb! 


LAS? but by no means least, an example 
of the sketches in series form, for two 
or three voices, each episode being inde- 
pendent of the others in entertainment value. 
The episode given here was broadcast on 
Saturday, May 16, 1931, over the Don Lee 
network, KFRC, KHJ, and other associated 
stations : 
SWITZERLAND 
Announcer: 

The adventures of our Around-the-world, non- 
flop tourists, Ebenezer Tollgate and his wife Ma- 
laria. We find them now in Switzerland, seated on 
the front porch of a Swiss chalet, overlooking an 
ice-covered lake. This lake is dotted with skaters, 
weaving in and out to the strains of a Swiss or- 
chestra, playing the beautiful “Skaters’ Waltz.” 
ORCHESTRA “BURLESQUE SKATERS’ 

WALTZ” 


Matarta: Ebenezer, that music makes me feel the 
surge of youth flowing through my bones again. 

EBENEZER: Yeah—I don’t doubt it. And every 
time you feel your youth, it makes me nervous. 

But Ebenezer—we’re in Switzerland— 
- the Swiss Alps—why not get the most out 
of it! 

Es: What do you want me to do—learn how to 

yodel ? 
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Matarta: No, I want to climb the Matterhorn. 

Es: Malaria! You keep away from them musi- 
cians, 

MavartA: Oh, Ebenezer, you don’t understand. I 
want to climb the mountains. Up where the icy 
winds caress and cool my tortured brow. 

Es: Say—you leave them guide books alone, too. 

Macaria: Up where the snow never melts, and the 
St. Bernard dogs bring you whisky. 

Es: Well—now you're gettin’ me interested. Have 
you got a guide? 

Only my conscience. 

Es: Well, knowing you, I think we’d better hire 
one. 

Mavaria: And I want you to get me an edel- 
weiss. 

Es: Won't a Swiss guide do just as well? 

MatrariA: No, Ebenezer; you don’t understand. 
An edelweiss is a little flower that grows half- 
way down cliffs. 

Es: That grows half-way down—Hey! What 
am I supposed to do, jump off and grab it as 
I go by? 

Mataria: No, you let yourself down with ropes. 

Es: Now listen, Malaria, I don’t want to be un- 
reasonable, but can’t I go down to the village 
and buy you some pansies instead? 

MavariA: Ebenezer! I may be modern and all 
that; but I don’t wear pantsies—not even on 
a hike. 

(SKATERS’ WALTZ BURLESQUE—FADES 
OUT GRADUALLY AND WIND MaA- 
CHINE STARTS SOFTLY. SOUND OF 
PEOPLE WALKING ON ROCKS——) 

Es (grunts a bit as he walks). 

Es: How much farther is it, Guide? 

Guine: Farther to where? 

Es: Up to the top of these Alps? 

Gute: It is many hours, yet, M’sieu. 

Exs: Not for me, it ain’t. I’m through with this 
wild-goose chase right now. This is the dumb- 
est— 

Mataria: Oh, Ebenezer, quit your kicking. Look 
around, and enjoy the view. 

Es: I can’t see any view. These darn mountains 
are in the way. 

SOUND OF COWBELL 

MatartA: Heavens! What's that? 

Es: It must be that Alpenstock you read about. 

Matarta: Alpenstock ? 

Es: Sure, that’s the kind of stock that Swiss 
steaks are made out of. 

Mararta: Are there any chamois in these moun- 
tains? 

Es: Nope, they’re the real thing. 

WALKING LOUDER AGAIN 

Es: Look out, Malaria! That rock’s loose! Look 
out!!! 

ROAR OF FALLING ROCKS—THEN 
SHORT SILENCE 

Macaria (in distance): Alp Alp! Alp! 

Es: Gosh, where is she? 

Gume: Down picking edelweiss, I guess. Hold 
onto your rope! 

Eg: Are you all right, Malaria? 

Matarta (in distance): Yeah, if this rope don’t 
break. 

Guive: Pull her up—all together—careful ! 

SOUND OF SCRAMBLING ON ROCKS—EB 
GRUNTING 

Es: Gimme your hand. (Grunts)—here we are. 

Ma aria: Here we are nothing! I’m going home! 

GutpE: Just a moment, ma’am. Before we leave, 


? 

| 
j 


June, 1932 


I want to tell you something. You are now stand- 
ing on Echo Rock—the most famous spot in 
the world for echoes. 

Es: Yeah? Let’s see one. 

Guwe: All right. Listen. (Shouts) Hal-looooo 
(pause—then in muffled voice) 
There, did you hear that? 

Es: Well, for. will it work for me? 

GumwE: Of course. Try it. 

Es: Yoo-hoo! Now will it answer me? 

Guiwe: Sure it will. Listen. 

Es: — voice) Yoo-hoo!—Well, I’ll be jig- 
ger 

Macaria: Let me try it now. YOOO-hoooo000! 

Bass Voice: YOOO-hoooo00000! 

Es: Say, what kind of an echo is this? 

GuivE: Try calling something else. 

MatariaA: All right (shouts) Who are you? 

Bass Voice: Who are you? 

Where are you? 

Bass Voice: Where are you? 


MavariA: I’m up here! 
Bass Voice: Good! I'll be right up! 
ORCHESTRA—“THE ALPINE MILKMAN” 


ENGTH of short radio humor runs from 
one to five minutes broadcasting time. 
Payment ranges from nothing at all to $1 
per minute on the air, depending upon the 
station, or if over a network, the number of 
stations on the chain. The important thing 
at present, however, is getting on the air. 
Radio officials are agreed that television is 
just around the corner and that with the 
advent of broadcasting pictures the rates 
paid for radio scripts will go soaring sky- 
ward, perhaps even reaching the prices paid 
for motion picture scenarios. 


WRITING FOR THE 
HEALTH MAGAZINES 


. By JOHN M. GIBSON 


THE growing in- 
terest in health 
has opened up a 
widening market 
for the wares of 
the free-lance 
journalist able to 
sense the needs of 
this particular 
field and supply 
them. The rate 
of payment of the 
better magazines 
of this class com- 
pares very favor- 
ably with that of- 
fered by others. 
A few years ago this market was very 
limited, most of the material being furnished 
by staff members or supplied gratuitously by 
doctors and others who did not expect finan- 
cial remuneration. That, however, was in 
the days when the highly technical medical 
journals dominated and virtually monopo- 
lized the field and the only people reading 
health magazines were doctors and others in- 
terested in technical articles exclusively. 
Apparently there has been little diminu- 
tion in the number of these journals, and 
most of them continue to offer the same 
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limited market that they offered some years 
ago. It is in the newer magazines, pub- 
lished with the frank purpose of populariz- 
ing health and competing with other maga- 
zines having a popular appeal, that the com- 
mercial writer finds his best market. 

In general, the technical magazines men- 
tioned above bear an easily recognized label. 
Most of them are “Journals” of one sort or 
another, such as the American Journal of 
Anatomy, the American Journal of Hygiene, 
the American Journal of Surgery, the 
Journal of the American Medical Associa- 
tion, etc. Much of their material consists 
of papers read at conventions and reports 
of committees. 

Following is a list of the more popular 
health magazines, with some information re- 
garding their requirements and rates of 
payment: 


Arena and Strength, 2747 N. Palethorpe Street, 
Philadelphia, J. Mann, editor. Uses articles, pref- 
erably illustrated, based on interviews and personal 
experiences, on the effect of diet on health. Pay- 
ment is made on publication at a variable rate. 

Hygeia, 535 N. Dearborn Street, Chicago. Dr. 
Morris Fishbein, editor. The writer has had 
some pleasant dealings with Dr. Fishbein. A let- 
ter of inquiry regarding his needs brought a per- 
sonal reply and resulted in several sales. Pay- 
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ment is made upon publication at about 1 cent a 
word. Unusual photographs also welcomed. Most 
favored length seems to be about 1500 to 2000 
words. 

Medical Economics, Rutherford, N. J. Harold 
S. Stevens, managing editor. Another good mag- 
azine to deal with. Uses articles up to 2000 
words and pays about 1 cent a word. Apparently 
glad to answer queries. Magazine (pocket size) 
stresses business side of doctor’s work, not medi- 
cal side. Typical subjects are bookkeeping meth- 
ods, bill collection, office arrangement, how doctor 
can best use his spare time, and doctors’ hobbies. 


Oral Hygiene, 1117 Wolfendale Street, N. S., 
Pittsburgh. Uses personality sketches and suc- 
cess articles on prominent dentists. Not in mar- 
ket for technical articles from free-lance writers. 
Occasionally uses articles based on patients’ ex- 
periences. Pays about 1 cent a word. Editor asks 
to be queried before article is submitted. 

Proofs, 1117 Wolfendale Street, N. S., Pitts- 
burgh, published by publishers of Oral Hygiene and 
is devoted to the dental supply trade. Pays about 
1 cent a word on acceptance. Photos used. 

Trained Nurse and Hospital Review, 468 Fourth 
Avenue, New York. Miss Meta R. Pennock, edi- 
tor-in-chief. Uses articles of about 2500 or 3000 
words on subjects of interest to nurses and hos- 
pital officials. A good publication to deal with. 
Photos welcomed. Payment is at rate of about 1 
cent a word, on publication. 

Veterinary Medicine, 75 E. Wacker Drive, Chi- 


Make It? 


“T have written a 35,000-word detective novel. 
Can you give me an idea about how many possible 
chances I have of marketing it, and where to send 
the manuscript ?” 


FFHAND, it would appear that a story of this 
length must stand a fairly good chance. How- 
ever, a glance through THe AuTHor & JouRNAL- 
1st’s Handy Market List reveals the surprising fact 
that there are just three straight detective markets 
in the pulp-paper field open to stories of this length. 
They are Detective Story Magazine, Detective Fic- 
tion Weekly (the largest of all users of detective 
fiction, it is true), and Complete Detective Novel. 
Aside from these, there are a few possible chances 
among the general adventure publications, and 
three more among the racketeer-gangster period- 
icals. The author could not have chosen a word- 
length for which fewer openings exist in the de- 
tective-story field. 
What, then, are the popular lengths? 
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cago. Uses articles of interest to veterinarians. 
Seldom uses material not written by a member 
of the veterinary profession. Rate of payment 
about 1 cent a word. D. M. Campbell, editor. 

A limited field is offered persons who have or 
have had tuberculosis in writing of their experi- 
ences and those of their friends “on the cure.” 
Articles of this kind and short-stories, usually by 
about 1000 or 1500 words in length, have a good 
chance of acceptance by The Journal of the Out- 
door Life, 450 Seventh Avenue, New York. Dr. 
P. P. Jacobs, Ph.D., is editor. Contrary to infor- 
mation published in one or two directories, this 
magazine pays for material used, although the rate 
of payment is not as large as in the case of some 
other publications (usually about 1/3 cent a word). 
This magazine has a national circulation and is 
sponsored by the National Tuberculosis Associa- 
tion. It is well to remember certain taboos im- 
posed. Articles and stories dealing with love af- 
fairs at a sanatorium are usually unacceptable. 
The appeal is, of course, not to the tuberculosis 
physician, but to the tuberculous individual. Cheer- 
fulness is helpful in making a manuscript go 
across. The morbid, pessimistic side of illness 
should be avoided. 

Most of the larger sanatoriums have their own 
publications and welcome contributions of verse, 
humor, fiction and articles on various phases of the 
disease and its treatment, and on sanatorium life 
generally, but they do not pay for material. Only 
a few have salaried editors, the majority being 
edited by patients. 


To answer this question, THE AuTHor & Jour- 
NALIST has undertaken a survey of the pulp-pa- 
per markets, with a view to ascertaining just what 
word-lengths in long fiction are in greatest de- 
mand. The tabulated information undoubtedly 
will prove handy as a quick reference chart. For 
it is undeniable that the present specialized maga- 
zines are in many cases as rigid in their length 
requirements as they are in their specifications as 
to the type of hero, locale, and action tempo. 

The survey need not be extended to short-stories. 
It can be stated quite definitely that an adult short- 
story around 5000 words in length more nearly 
fits the majority of markets than any other. This 
applies to the smooth-paper field as well as to the 
pulps. In longer fiction, the smooth-paper markets 
lean toward full novel lengths but are not rigid 
in their requirements. It is in the pulps, with their 
various standard novelette or complete novel 
lengths, that care in respect to length becomes es- 
sential. 
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The accompanying tabulation reveals, apparent- 
ly, that the greatest demand, taking all the pulp- 
paper thagazines together, is for novelettes of the 
shorter 10,000 to 12,000-word length. Closely fol- 
lowing in popularity is the 15,000-word length. 
The length least in favor seems to be 30,000 words. 

However, the writer of Western-action fiction 
would find 30,000 words a favorable length, equal- 
ling the 10,000-word length in popularity and trail- 
ing only one market behind the length most in de- 
inand, which is 25,000 words. 

For a detective novelette, 12,000 words seems to 
be best, with 10,000 or 15,000 words next in favor. 
In the general adventure field 10,000 and 12,000- 
word lengths find the widest market. 

These general adventure magazines, of course, 
furnish additional outlets for material in which 
several of the other groups specialize, and there is 
a degree of overlapping between the Western and 
the Western Romance, and also between the De- 
tective and the Gangster markets, and the Sex and 
Love-story markets. 

With this in mind, and also the fact that changes 
in policy, suspensions of old markets and launch- 
ing of new, are of frequent occurrence, the pulp- 
paper writer should find this chart both convenient 
and suggestive. He will waste no time, for ex- 
ample in writing an air-war story of 35,000 words, 
for which no market seemingly exists. If he (or 
she) writes the pulp-paper type of love story, he 
will do well to select either the 10,000 or the 30,- 
000-word length, for which there is the maximum 
demand, rather than 15,000, for which there is 
seemingly no call, and he will avoid word lengths 
of 12,000, 20,000, or 35,000, for which only one 
open market apiece seems to exist. 

Magazines using novels of 40,000 words or more 
usually run them as serials and will consider them 
up to 60,000 words or longer. 


Tabulation of Length Requirements in the 
Pulp-Paper Long Fiction Field 


GENERAL ADVENTURE 


Thousands of 
10 12 15 20 25 35 Longer 


Complete Adventure 
Novelettes. 
Complete Stories ....-....X xX XxX x = x 
Five Novels Monthly...... x 
rouusr X X = 
= x x x 
WESTERN 
Thousands of Words 
10 12 15 20 25 30 35 Longer 
Ace Novels... == 
Action Novels -. 
Action Stories = 
All Western ... x x 
Lariat Story . * = x 
Outlaws of the West... x x x x x x 
Triple-X Western 
est x x 
Wild West Stories 
and Complete Novel... x 
Wild West Weekly... = & 


Complete Western 

Love Novelettes ...-..... 
Ranch Romances 
Rangeland Love Story. 
Western Love Stories.... 
Western Romances ....... 
Western Trails 


All-Star Detective... 


Clues 
Complete Detective 
Novel 
Complete 
Novelettes 
Detective Dragnet 
Detective Fiction 
Weekly 
Detective Story 
Dime Detective .. 
Illustrated Detective 
Real Detective 


Gang World 
Complete Gang Novel... 
Gangster Stories 

Racketeer & Gangland. 
Underworld 


Totals 


Aces 
Battle Stories -. 
Daredevil Aces ... 


Amazing Stories 
Astounding Stories 
Wonder Stories 


Totals .. 


All Story 
Illustrated Love ~.-..-.... 
Lowe Stee: 


Totals 


Breezy Stories -..... 
Spicy Stories 
WORE 


Oriental Stories 
Railroad Stories 
Sport Story 
Weird Tales 
Totals 


x 
2 
Totals—All Groups ... 43 45 41 31 34 31 


10 12 15 20 25 30 35 Longer 
x x x 
x 
x = x 
x x x x 
= 
DETECTIVE 
of Words 
10 15 20 25 30 35 Longer 
x = x x 
x 
x 
x 
x 
7 &.. 27 5 
GANGSTER 
Thousands of Words 
10 12 15 20 25 30 35 Longer 
x 
x 
5° 4 
WAR AND AIR-WAR 
Thousands of Words 
10 12 15 20 25 30 35 Longer 
x 
x 
SCIENCE FICTION 
Thousands “2 Words 
10 12 15 20 25 35 Longer 
x 
LOVE STORY 
of Words 
10 12 20 25 30 35 Longer 
= x 
x x x x 
x 
a 2 
SEX 
Thousands of Words 
10 12 15 20 25 30 35 Longer 
x 
= 
Thousands of Word. 
TDS 
x 
x: xs x 
4 4 3 2 2-3 3 
3 3 


WESTERN ROMANCE 
Thousands of Words 
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MAKE THEM 
BUY IT 


. By LESLIE E, DUNKIN 


SOME declare it cannot 
be done, but it can. I 
have done it and so have 
many others. Even though 
their manuscript drawers 
are already running over 
with acce pted material 
awaiting publication, they 
cannot resist buying 
yours, if it hits the bull’s- 
eye. This applies to fic- 
tion, articles, or any other 
form of writing. 

The following letter was sent to me by 
the editor of a highly specialized publica- 
tion. Almost every sentence of this per- 
sonal letter from this busy editor drives 
home a valuable point for the writer who 
wants to hit the bull’s-eye. 

“Dear Mr. Dunkin: I ought not to do it, 

but I am going to accept your article on 
: . You see, I have a mass of 
material on hand, but one likes his own ideas. 
You have said so many things of which I ap- 
prove, which posstbly I have said at one time 
or another, that I can’t help liking your article. 
Now I am not accusing you of plagiarism, but 
you have put together quite a number of per- 
suasive sentences. I will put your article 
where it will be used, not immediately, but 
when I can get to it. This, of course, with 
your consent.” 

This editor struck the key-note to making 
an editor buy the manuscript, when he wrote, 
“one likes his own ideas.” Several years 
ago I became acquainted with this publica- 
tion through a suggestion from a “market 
tip” in THE AutHor & JouRNALIsT. Since 
then I have had it coming regularly to my 
desk so that I can study it carefully to know 
what the ideas of the editor are. The arti- 
cles, stories, and the few brief editorials are 
taken into consideration. The type of ma- 
terial featured is noticed. I do not overlook 
even the advertisements. They give the 
writer a key to what have to be the editor’s 
own ideas. With this up-to-date informa- 
tion at hand I have never had a rejection 
from this editor and I submit material quite 
regularly to him. I know how to hit the 
bull’s-eye. I know what will make my man- 


Leslie E. Dunkin 
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uscript even touch the outer line of that 
“eye,” so I carefully avoid that, for I want 
to ring the bell every time. 

This sentence: “—you have put together 
quit a number of persuasive sentences,” re- 
veals the editor’s desire for condensed, care- 
ful sentences. No editor—fiction or non- 
fiction—looks with favor upon padding to 
gain a large number of words so that the 
amount of the check will be high. I have 
found that 500 words, all carefully chosen 
and forcefully to the point, will bring me 
a larger check than 1000 words that have 
been built up to this desired length. 

A recent experience with a juvenile pub- 
lication gave me a valuable tip on this. I 
had in process of construction a six-chapter 
serial, when a letter came from the editor 
of this publication asking for a short-story 
of around 2500 or possibly 3000 words. I 
tried to think of something to write, but 
my mind was on the serial. Finally, in a 
desperate attempt to satisfy this voluntary 
request for a story, I compressed the six- 
chapter serial into a short-story of 3000 
words and it went across with the editor 
with a great bang. A personal letter com- 
plimented me on the force and strength of 
the story. No padding at all! 

Finally, the last two sentences in the 
letter give a valuable suggestion—courteous 
consideration between the writer and the 
editor. I have found that it pays to place 
courteous confidence in all editors until they 
positively prove themselves to be undeserv- 
ing. Then all I need to do is to turn my 
writing market dial to another publication 
on my writing radio without having any 
open break with the one editor. 

These suggestions, it seems to me, have 
double force in these times of de—well, you 
can finish the word yourself. Many edi- 
tors nowdays are looking for an excuse to 
reject, rather than to accept. Their manu- 
script files are loaded. How much more 
necessary it is, then, to submit material that 
hits the bull’s-eye right in the center and 
makes them buy it. 


. 
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~THE AUTHOR & JOURNALIST’S 
HANDY MARKET LIST 


FOR LITERARY WORKERS = 


« PUBLISHED QUARTERLY 


JuNE, 1932 


The Handy Market List is designed to give, in brief, convenient form, the information of chief impor- 


tance to writers concerning periodical markets. 
minute. 
preparing for each quarterly publication. 


ncer Constant vigilance is exercised to keep this list up to the 
New publications, changes of address, and changes of editorial policy are closely followed in 
Only a few obvious abbreviations are employed; M-20 means 


monthly, 20 cents a copy; 2M-10, twice monthly, 10 cents a copy; W-15, weekly, 15 cents; Q., quarterly, etc. 


Numbers indicate preferred word limits. 
Pub., payment on or after publication. 


around 1 cent or better; fair rates, around % cent; low rates, under % cent. 
Inc. indicates that our data on payment is incomplete. 


Acc. indicates payment on or reasonably soon after acceptance; 
First-class rates, around 5 cents a word; good rates, an average 


_Ind. indicates indefinite rates. 
Editor’s name is given in most cases. 


LIST A 


General periodicals, standard, literary, 


household, popular and non-technical, which ordinarily pay on acceptance 


at rates of about 1 cent a word or better. 


Aces, 320 E. 42d St., New York. (M-20) War-air novel- 
ettes on Western front 12,000 to 30,000; verse. John F. 
Byrne. le up, Acc. 

Action Novels, 220 E. 42d St., New York. (Bi-M-20) 
Western, adventure novelettes 10,000, novels 20,000 to 
30,000, American hero. John F. Byrne. lc up, Acc. 

Action Stories, 220 E. 42d St., New York. (M-20) West- 
ern and adventure short-stories 4000 to 6000, novelettes 
10,000 to 12,000; verse. John F. Byrne. lc up, Acc. 

Adventure, 161 6th Ave., New York. (2M-25) Adventure, 
Western, sea, foreign short-stories up to 7000, novelettes 
15,000, serials, fillers up to 2000, adventure articles, verse. 
A. A. Proctor. Good rates, Acc. 

All-Story, 280 Broadway, New York. (2M-15) Melo- 
dramatic, thrilling love short-stories, heroine’s view- 
point, 4000 to 7000, novelettes up to 12,000, serials up to 
40,000; rhymed verse up to page length. Amita Fairgrieve. 
Good rates, Acc. 

All Western, 100 Sth Ave., New York. (M-10) “‘Differ- 
ent,”’ authentic Western short-stories 5000, novelettes 10,- 
000, novels 20,000. Features, special articles on West, 
photos. No love interest. C. W. Mowre. Good rates, Acc. 

American Magazine, The, 250 Park Ave., New York. 
(M-25) Short-stories 3500 to 5000, serials 45,000 to 60,000, 
illustrated personality sketches, 1000 to 1500, human-in- 
terest articles, dramatic stories of achievement 3500 to 
5000. Summer N. Blossom. First-class rates, Acc. 

American Mercury, The, 730 Sth Ave., New York. 
(M-50) Sophisticated reviews, comment, essays; serious 
and political articles, short-stories, sketches, verse; high 
literary standard. H. L. Mencken. Good rates, Acc. 

Argosy, 280 Broadway, New York. (W-10) Action fic- 
tion, all types except love or feminine lead, short-stories 
1000 to 7000, novelettes 10,000 to 20,000, serials up to 60,- 
000 (installments of 10,000), prose fillers 100 to 400. Don 
W. Moore, 1%4c up, Acc. 

Atlantic Monthly, 8 Arlington St., Boston. (M-40) Es- 
says, human-interest articles; sketches, short-stories, 
verse; high literary standard. Ellery Sedgwick. 
rates, Acc. 


Battle Aces, 205 E. 42d St., New York. (M-20) Air-war 
short-stories 5000 to 10,000, novelettes up to 15,000. Harry 
Steeger. lc up, Acc. 

Battle Stories, 529 S. 7th St., Minneapolis, Minn. (M-20) 
War short-stories up to 5000, novelettes 12,000 to 15,000. 
Ballad verse up to 32 lines. True first-person front-line 
experience stories. Capt. Roscoe Fawcett, Jack Smalley. 
up, poetry 25c¢ line, Acc. 

Black Aces, 220 E. 42d St., New York. (M-20) Lone wolf, 
gentleman-adventurer short-stories 6000, novelettes 10,000 
to 13,000, modern settings. J. F. Byrne. Good rates, Acc. 

Black Mask, 578 Madison Ave., New York. (M-20) De- 
tective, Western, border, adventure short-stories 4000 to 
6000, novelettes up to 15,000. Joseph T. Shaw. Good 
rates, Acc. 

Blade and Ledger, 510 N. Dearborn St., Chicago. (M25) 
Romantic, adventure short-stories, small-town background, 
1000 to 3500. Wm. Fleming French. 1% to 5c, Acc. (Over- 
stocked.) 

Blue Book, 230 Park Ave., New York. (M-25) Western, 
mystery, adventure, short-stories, novelettes. True-ex- 
perience prize contests. Donald Kennicott. 2c up, Acc. 

Breezy Stories, 1071 6th Ave., New York. (M-20) Sex 
short-stories, 2500 to 6000, novelettes 12,000 to 15,000; 
light verse. Cashel Pomerey. 1c, verse 25c line, Acc. 


Coleone. Eye-Opener, 602 McKee Bldg., Minneapolis. 
(M-25) Brief humorous, dramatic, risque material. E. 
A. Sumner. Gags, jokes, epigrams up to 150, $1; verse 
up to 48 lines, 10 to 25c line; cartoons $2 up, Acc. 


Canadian Home Journal, 71 Richmond St., W., Toronto, 
Ont. (M-10) Short-stories up to 5000, 4 to 6-part serials, 
articles of interest to Canadian women up to 2500. W. 
Dawson. Good rates, Acc. 


Chatelaine, The, 143 es, Ave., Toronto, Ont., 
Canada. (M-10) Articles of Canadian woman interest up 
to 2000, short-stories 3500 to 5000, 2 to 4-part serials. 
Byrne Hope Sanders. 1c up, Acc. 


College Humor, 1050 N. La Salle St., Chicago. (M-35) 
Youthful modern shart-stories up to 8000, novelettes, 
serials, general and sport articles, college-interest; 
sketches, jokes, humorous essays; gay verse, epigrams, 
art work. Swanson. First-class rates, jokes $1, 
verse 50c line, Acc. 


College Life, 570 7th Ave., New York. (M-25) Swift- 
moving, realistic short-stories, collegiate background, sex 
interest, 3000 to 6000; novelettes 9000, short-stories 1000, 
collegiate articles 1200, humorous 4 to 6 line verse, jokes, 
editorials 300. N. L. Pines. 1%c up, verse 10 to 20c line, 
jokes 35 to 50c, Acc. 


Collier’s, 250 Park Ave., New York. (M-5) Short-stories 
up to 5000, serials up to 60,000; articles on popular ques- 
tions of the day 3500 to 5000, editorials, short short- 
stories. Wm. L. Chenery. First-class rates, Acc. 


Columbia, 45 Wall St., New Haven, Conn. (M-10) 
Knights of Columbus publication. Articles on contempo- 
rary science, travel, sport, topics of general interest for 
men 2500 to 3500; action short-stories 5000, verse. John 
Donahue. 1 to 3c, Acc. 

Complete Detective Novel Magazine, 350 Hudson St., 
New York. (M-25) Detective short-stories 1000 to 8000, 
novels 40,000 to 75,000, true tales of detective work 1000 
to 2500. Ic, Acc. 

Complete Stories, 79 7th Ave., New York. (M-15) Ad- 
venture, Western short-stories, novelettes up to 50,000, 
verse. E. C. Richards. 1% to 2c, Acc. (Overstocked.) ‘“ 

tan, 959 8th Ave., New York. (M-25) Short- 
stories 3000 to 6000; short-shorts 1000 to 1500; articles of 
national import. 2000 to 4000. Stocked up on serials. Harry 
Payne Burton. First-class rates, Acc. 

Country Gentlemen, The, Independence Sq., Philadelphia. 
(M-5) Short-stories 3500 to 5500, serials, articles of inter- 
est to rural readers; humorous sketches, jokes, agricul- 
tural and household articles. Miscellany for boys’ and 
girls’ depts. Philip S. Rose. First-class rates, Acc. 


D. A. C. News, Detroit Athletic Club, Detroit, Mich. 
(M-25) Humorous sketches up to 1500, verse. Chas. A. 
Hughes. First-class rates, Acc. 

Daredevil Aces, 205 E. 42d St., New York. (M) Thrill- 
ing air short-stories 5000, novelettes 15,000. Harry Steeger. 
Good rates, Acc. 

Delineator, 161 6th Ave., New York. (M-10) Dramatic, 
human short-stories 5000, serials, articles. Oscar Graeve. 
First-class rates, Acc. 

Detective Fiction Weekly, 280 Broadway, New York. 
(W-10) Detective, crime, underworld, mystery short-sto- 
ries 2000 to 8000, novelettes 12,000 to 20,000, serials. Fact 
— of murder mysteries. Howard V. Bloomfield. 1%c 
up, Acc. 
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Detective Story Magazine, 79 7th Ave., New York. 
(W-10) Swift-moving action detective short-stories 2500 
to 5000, novelettes 10,000 to 30,000, serials up to 80,000, 
12,000- word installments, articles on crime, etc., 300 to 
2500. F. E. Blackwell; Dorothy C. Hubbard, associate. 
Ic up, Acc. 

Dime Detective Magazine, 205 E. 42d St., New York. 
(M-10) Mystery and action short-stories 5000, novelettes 
10,000 to 15,000. Harry Steeger. Ic up, Acc. 

Dream World, 1926 Broadway, New York. (M-15) First 
person confession type short-stories 5000, serials 25,000 to 
50,000, verse, of love and romance. Helen J. Day. 2c, 
verse 50c line, Acc. 


Elks Magazine, 50 E. 42d St., New York. (M-20) Ar- 
ticles, short-stories up to 5000, serials up to 50,000. Short 
short-stories. Joseph T. Fanning; Bruce McClure, Mng. 
Ed. First-class rates, Acc. 


Farmer’s Wife, 61 E. 10th St., St. Paul, Minn. (M-5) 
Articles for farm women of general and household inter- 
est; short-stories, short serials, verse. F. W. Beckman, 
Mng. Ed. Ic up, Acc. (Overstocked.) 

Far West Romances, 79 7th Ave., New York. (M-15) 
Western love short-stories 5000 to 6000, novelettes 15,000 
to 25,000, serials 36,000 to 80,000, installments of 12,000. 
Dorothy C. Hubbard. Good rates, Acc. 

Film Fun, 100 5th Ave., New York. (M-20) Collegiate 
jokes, quips, epigrams up to 300, humorous verse. Lester 
Grady. Short text 3c word up; verse 50c up line; jokes, 
quips $1. 50 to $3, Acc. 

Foreign Service, Memorial Bldg., Kansas City, Mo. (M) 
Short-stories, articles of interest to overseas men up to 
2500. Illustrations. Barney Yanofsky. 2c up, Acc. 

Forum, 441 Lexington Ave., New York. (M-25) Con- 
troversial articles, essays, “first” short-stories 2000 to 
3000, serials. Henry Goddard Leach. Good rates, Acc. 

Good Housekeeping, 56th St. and 8th Ave., New York. 
(M-25) Young love short-stories up to 6000, serials, verse 
3 to 4 stanzas. Overstocked on articles. W. F. Bigelow. 
First-class rates, Acc. 

2 Madison Ave., New York. (M-50) 


on social phases. Does not 
Samuels. Good rates, 


Harper’s Bazaar, 57 
Light, humorous articles 
encourage contributions. Arthur H. 
Acc. 

Harper’s Magazine, 49 E. 33d St., New York. (M-40) 
Human interest articles, essays, short-stories 4000 to 
7000, serials up to 60,000, verse, high literary standard. 
Lee F. Hartman. First- class rates, Acc. 

Holland’s, The Magazine of the South, Main and Race 
Sts., Dallas, Texas. (M-10) Articles of interest to South 
2500" to 3000, short-stories 4000 to 6000, serials 7 to 
80,000; verse up to 24 lines, children’s stories. F. P. Hol- 
land. 1¥%2c up, photos $2 up, Acc. 

Home Magazine, The, 55 5th Ave., New York. (M-10) 
Domestic and love short-stories 1000 to , home service 
articles 1500, first-person true life dramas. =, 

Hooey, Sexton Bldg., Minneapolis, Minn. (M-15) So- 
phisticated cartoons, parody advertisements, ideas for 
cartoons. Jack Smalley. Good rates, Acc. 

Household Magazine, 8th and Jackson Sts., Topeka, 
Kan. (M-10) Household and general articles, short-stories 
under 1000, also 2500 to 5000, serials 30,000 to 50,000, verse 
usually under 20 lines, hints. Nelson Antrim Crawford 
2c up, verse 50c line, Acc. 


Illustrated Detective Magazine, 55 5th Ave., New York. 
(M-10) Detective novelettes 12,000, short-stories 1500 to 
3000; strong love interest desirable, short crime stories 
with photos. 3c, Acc. 

Illustrated Love Magazine, 55 Sth Ave., New York 
(M-10) Love short-stories up to 4000, serials 25,000 to 
30,000, articles on love and social problems of young 
people. Elsie K. Frank. 3c up, Acc. 

Independent Woman, The, 1819 Broadway, New York. 
(M-15) Articles on business, professional women’s prob- 
lems, social settlement 1200 to 2000, verse 2 to 5 stanzas, 
_ angle. Winifred Willson. $10 to $35, verse $2 or $3, 


Ladies’ Home Journal, Independence Sq., Philadelphia. 
(M-10) Articles 750 to 5000; short-stories 1500 to 7000, 
serials, short lyric or humorous verse. Loring A. Schuler. 
First-class rates, Acc. 

Lariat Story Magazine, The, 220 E. 42d St., New York. 
(M-20) Cowboy short-stories 4000 to 6000, novels 30,000, 
serials 30,000 to 45,000, verse. J. F. Byrne. 1c up, Acc. 

Liberty, 1926 Broadway, New York. (W-5) Romantic, 
adventure, humorous short-stories, yout ful appeal, 1000 
to 5000, timely human-interest articles. Wm. Maurice 
Flynn. First-class rates, Acc. Short-shorts under 2000, 
$100 to $500 each. 

Life, 60 E. 42d St., New York. (M-15) Humor in verse, 
skits, epigrams, sketches. Geo. T. Eggleston. First-class 
rates, jokes up to $5, Acc. 


The Author & Journalist 


Love Mirror, 8 W. 40th St., New York. (M-10) Emo- 
tional love short-stories 3500 to 10,000, novelettes 20,000 
to 30,000, love adventure or semi-confessional. Hope Hale. 
Good rates, Acc. 

Love Story Magazine, 79 7th Ave., New York. (W-15) 
Thoroughly modern love short-stories 3500 to 5000, novel- 
ettes 10,000; 2 to 4-part serials, installments 7500 to 10,- 
000, verse up to 16 lines. Miss Daisy Bacon. lc up, Acc. 


MacLean’s Magazine, 143 University Ave., Toronto, 
Ont., Canada. (2-M-10) Articles on Canadian subjects, 
short-stories up to 5000, serials 30,000 to 65,000. H. Napier 
Moore. Ic up, Acc. 

Master Detective, The, 1926 Broadway, New York. (M- 
15) True detective and crime stories, ———. cases, 
illustrated by photos, with official by- line. Bert Bowden. 
2c, extra for photos, Acc. 

McCall’s Magazine, 230 Park Ave., New York. (M-10) 
General and household interests; short-stories 2500 to 
7000, serials. Otis L. Wiese. First-class rates, Acc. 

Modern Romances, 100 5th Ave., New York. (M-10) 
True confession short-stories up to 5000; novelettes and 
serials by order. Lyon Mearson. 2c, Acc. 


National Geographic Magazine, 1156 16th St., N. W., 
Washington, D. C. (M-50) Authoritative illustrated, usu- 
ally on assignment, travel articles. Gilbert Grosvenor. 
First-class rates, Acc. 

New Yorker, The, 25 W. 45th St., New York. (W-15) 
Humorous, satirical articles, sketches up to 2000; clever 
verse, fillers. Good rates, Acc. 


Parents’ Magazine, The, 114 E. 32d St., New York. 
(M-25) Articles on family relationships, child care, etc. 
2500 to 3000; jokes, pointers for =. Clara Savage 
Littledale. 1c up, Acc.; jokes $1, Pub. 

Pennac, The, Rittenhouse Square, Philadelphia. ae » 
Sport articles, storyettes, humor 1000 to 1500. 

Kelly. 1%c, photos $1 up, Acc. 

Physical Culture, 1926 Broadway, New York. (M-10) 
Dramatic, love, problem short-stories, serials. Health 
articles. Sheppard Butler. Good rates, photos $3 to $5, Acc. 

Pictorial Review, 222 W. 39th St., New York. (M-10) 
Articles of interest to women 2500 to 3500; action, drama, 
problem short-stories, novelettes, serials, verse. T. Von 
Ziehursch First-class rates, Acc. 


Railroad Stories, 280 Broadway, New York. (M-15) 
Railroad short-stories, novelettes, serials, 1500 to 65,000, 
railroad verse up to 28 lines. Sensational true tales 500 to 
1500. Freeman H. Hubbard. 1%c up, verse 25c line, Acc. 

Real Detective, 1050 N. LaSalle St., Chicago. (M-25) 
True illustrated crime stories 1000 to 15,000; detective- 
mystery short-stories 1000 to 6000, novelettes 15,000 to 
20,000. Edwin Baird. 1 to 2c, photos $3, Acc. 

Real Love Magazine, 79 7th Ave., New York. (M-10) 
Confession type first-person love stories 3000 to 4500. 
Daisy Bacon. Good rates, Acc. 

Redbook, 230 Park Ave., New York. (M-25) Short-sto- 
ries, serials, feature articles. Edwin Balmer. First-class 
rates, Acc. 

Rexall Magazine, The, 43 Leon St., Boston. (M) Ro- 
mantic confession short-stories 2500 to 3200; verse up to 8 
lines. Marguerite Wettlin. 1c, Acc. (Overstocked.) 

Rotarian, The, 211 W. Wacker Drive, Chicago. (M-25) 
Gripping, human-interest articles, essays, short-stories 
1500 to 1800, verse. Emerson Gause. First-class rates, Acc. 


Saturday Evening Post, The, Independence Sq., Phila- 
delphia. (W-5) Articles on timely topics 4000 to 5000, 
short-stories 5000 to 7000, serials ap, to 90,000; humorous 
verse, skits. Geo. Horace Lorimer. irst-class rates, Acc. 

Scribner’s Magazine, 597 5th Ave., New York. (M- 35) 
Critical and interpretive articles 1000 to 5000; short-stories 
up to 5000; novelettes 15,000 to 35,000; little verse. Alfred 
Dashiell, Mng. Ed. Good rates. ‘(Overstocked.) 

Screen Humor, 305 E. 46th St., New York. (M) Jokes, 
skits. $1 and up, Acc. 

Shadow Detective Monthly, The, 79 7th Ave., New 
York. (M-10) Action detective short-stories 1500 to 5000. 
Lon Murray. Ic, Acc. 

Short Stories, Garden City, New York. (2-M-25) Adven- 
ture short-stories up to 6000, novelettes 10,000 to 12,000, 
complete —_ 25,000 to 60,000, outdoor fillers 50 to 500. 
Roy de S. Horn. Good rates, Acc. 

Smokehouse Monthly, 529 S. 7th St., Minneapolis, Minn. 
(M-25) Jokes, wisecracks, cartoon suggestions, cartoons, 
epigrams, ballads. W. H. Fawcett. Jokes $1 to $5, verse 
25e line, Acc. 

Snappy Magazine, 570 7th Ave., New York. (M) Short 
snappy, sexy stories 1000 to 2500, 3-part serials 7500 to 
9000. Alexander Samalman. Ic, 

Sport Story Magazine, 79 7th iin, New York. (2M-15) 
Competitive sport short-stories up to 6000, novelettes up 
to 12,000, (query on serials); controversial articles, life 
stories 2500 to 4000. Ronald Oliphant. Good rates, Acc. 
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Spur, The, 515 Madison Ave., New York. (2M-50) Ar- 
ticles on sport, travel, art, personalities, usually on 
assignment. H. S. Adams. Good rates, Acc. 


Star Novels, Garden City, N. Y. (Q-25) Adventure 
and mystery novels, usually by arrangement. R. De S. 
Horne. Good rates, Acc. 


Startling Detective Adventures, 529 S. 7th St., Minne- 
apolis, Minn. (M) True detective stories, solved cases, 
under official by-line 4000, occasionally longer; photos 
essential. Leonard W. Diegre. 11%4c up, photos $3 up, Acc. 
Submit synopsis first. 


Top-Notch Magazine, 79 7th Ave., New York. (2M-15) 
Outdoor adventure short-stories, American setting, up to 
6000, novelettes 10,000 to 15,000, serials 28,000 to 48,000; 
verse up to 32 lines; short short-stories up to 2000. Ronald 
Oliphant. Good rates, Acc. 

Triple-X-Western, 529 S. 7th St., Minneapolis, Minn. 
(M-20) Western short-stories up to 6000, novelettes 20,000 
to 25,000. Capt. Roscoe Fawcett; Jack Smalley. 1%4c, Acc. 

True Confessions, 529 S. 7th St., Minneapolis, Minn. 
(M-25) First-person, confession short- stories up to 4500 
serials up to 15,000; articles on marriage, divorce; short 
love poems. Hazel Berge. 2c, verse 25c line, Acc. 

True Detective Mysteries, 1926 Broadway, New York. 
(M-25) True detective, crime stories with actual photos, 
under official by-line, 2000 to 7000, serials 15,000 to 40,000. 
John Shuttleworth. 2c, Acc. 

True Romances, 1926 Broadway, New York. (M-25) 
True, confessional, first-person short-stories 1000 to 8000, 
ture-story serials 30,000 to 60,000. 2c, Acc. 


True Story Magazine, 1926 Broadway, New York. (M-25) 
True, confessional, first-person short-stories 5000, serials 
25,000 to 50,000, jokes. L. M. Hainer, 2c; jokes, $2 up, Acc. 


Vanity Fair, 420 Lexington Ave., New York. (M-35) 
Satirical articles, essays on modern life 500 to 2000; light 
vers de societe, jokes on social themes. F. Crownin- 
shield. 5c up, verse $1 line, jokes $5 to $10, Acc. 

Vogue, 420 Lexington Ave., New York (2M- -35) Articles 
on modes, travel; fashionable life angles, society photos. 
Edna W. Chase. $50 to $150 per article, Acc. 


War Aces, 100 5th Ave., New York. (M-20) Air-war 
action short-stories up to 6000, novelettes up to 14,000, 
novels up to 25,000; articles on air-war topics 5000, photos. 
C. W. Mowre. Good rates, Acc. ; 


13 


War Birds, 100 5th Ave., New York. (M-20) Western 
front air-war short-stories 3000 to 6000, novelettes up to 
14,000, novels up to 25,000, feature articles up to 5000; fact 
items 200. Carson W. Mowre. Good rates, Acc. 

West, Garden City, New York. (2M-20) Western and 
Northern adventure short-stories 2000 to 6000, novelettes 
10,000, novels 25,000, serials up to 75,000; romantic inter- 
est desirable; verse up to 50 lines. Roy de S. Horn. Good 
rates, verse 25c line, jokes $2.50, Acc. 

Western Romances, 100 Sth Ave., New York. (M-20) 
Romantic Western action short-stories up to 7000, novels 
up to 25,000, verse 8 to 16 lines; fillers 200 to 300. Carson 
W. Mowre. Ic up, verse 25c, Acc. 

Western Story Magazine, 79 7th Ave., New York. (W- 
15) Western short-stories up to 5000, novelettes up to 
25,000, serials 12,000-word installments; articles on old 
West up to 2500; verse. F. E. Blackwell; Dorothy C. Hub- 
bard, associate. Good rates, Acc. 

Whiz Bang, 529 S. 7th St., Minneapolis, Minn. (M-25) 
Jokes, epigrams, humorous rural editorials, ballads up to 
64 lines, cartoon suggestions. W. H. Fawcett. Jokes $1 
to $5, verse 25c line, Acc. 

Wild West Stories and Complete Novel Magazine, 350 
Hudson St., New York. (M-25) Western short-stories 
1000 to 8000, novels 40,000 to 75,000, articles up to 6000. 
1c, Acc. 

Wild West Weekly, 79 7th Ave., New York. (W-15) 
Typical “Wild West’”’ short-stories 3000 to 6000, novelettes 
12,000 to 15,000. Ronald Oliphant. Good rates, Acc. 

Wings, 220 E. 42d St., New York. (M-20) War-air nov- 
elettes, Western front, 12,000 to 30,000; verse. J. F. Byrne. 
le up, Ace. 

Woman’s Home Companion, 250 Park Ave., New York. 
(M-10) Woman’s and household interests. Articles, short- 
stories 2500 to 6000, serials up to 70,000. Gertrude B. Lane. 
First-class rates, Acc. 

Woman’s World, 4223 W. Lake St., Chicago. (M-15) 
Articles on women’s interests 1000 to 2000; adventure, 
humor and romance in short-stories ~~ to 5500, serials 
40,000 to 50,000, short verse, jokes. Cora F. Sanders. Good 
rates, Ace. 

Young’s Magazine, 1071 6th Ave., New York. (M-20) 
Sex short-stories 2000 to 6000, novelettes 12,000 to 15,000. 
Cashel Pomeroy. 1c, Acc. 

Young Men, 347 Madison Ave., New York. (M-20) Y. M. 
C. A. publication. Articles on life problems, young men’s 
interests. Query. F. G. Weaver. Ic up, Acc. 


LIST B 


General periodicals which ordinarily pay less than 1 cent a word, or pay on publication, or which are chronically over- 
stocked, or which offer a very limited market, or concerning ‘which no definite information has been obtainable. 


Abbott’s Monthly, 3435 Indiana Ave., Chicago. (M-25) 
Negro short-stories 1500 to 3000, features, verse. Lucius C. 
Harper. %c, Pub. (Slow.) 


Ace-High, 155 E. 44th St., New York. (M-20) Western 
adventure, sport, short-stories 3500 to 6500, novelettes 
25,000, 4-part serials 40,000. W. M. Clayton; H. A. Mc- 
Comas. 2c up, Pub. (Out of market till fall.) 


Ace High Novels, 155 E. 44th St., New York. (M-20) 
estern, Northern, action novelettes 25,000 to 30,000; 
North American setting, American hero, modern times, 
slight woman interest. H. A. McComas. Good rates, Pub. 


All Star Detective Stories, 155 E. 44th St., New York. 
(Bi-M-20) Fast action detective short-stories 3000 to 6000; 
novelettes 10,000 to 15,000. Carl Happel. 2c up, Pub. 


Amazing Stories (also Amazing Stories Quarterly), 350 
Hudson St., New York. (M-25) Short-stories based on 
science 5000 to 20,000 words, novelettes 20,000 to 50,000. 
Scientific verse up to 40 lines. %4c up, verse 25c line, Pub. 


American Beauty, 152 W. 42d St., New York. (M-25) 
Articles on beauty’ 1400. Henrietta Holston. 1c, Pub. 


American Cookery, 221 Columbus Ave., Boston 17. (M- 
15) Short articles on domestic science 2000 to 3000, essays 
1000 to 2500, short stories 1000 to 3000. Ic up, Acc. 


American Hebrew, 71 W. 47th St., New York. (W-15) 
Articles on Jewish personalities, short-stories 
of American Jewish life, novelettes, serials. Louis Ritten- 
up, photos $1 up, Pub. 

rican Legion Monthly, 521 5th Ave., New York. 
(Mas 25) Closed market. J. T. Winterich. 

American Monthly, 331 4th Ave., New York. (M-25) 
— on international policies 2000 to 4000. D. Maier. 
n 
American Weekly, The, 9 E. 40th St., New York. (M-25) 
Hearst newspaper feature section. Topical feature articles, 
illustrated. Morrrill Goddard. Ind., Acc. 


Asia, 468 4th Ave., New York. (M-35) Interpretive arti- 
cles on oriental life ‘and thought, Russia, Africa included. 
Marietta Neff, Gertrude Emerson. Fair rates, Pub. 

Astounding Stories, 155 E. 44th St., New York. (Bi-M- 
20) Fantastic, pseudo-scientific short-stories up to 8000, 
novelettes 25,000, 3 or 4-part serials 45,000 and 60,000. Harry 
Bates. 2c up, Pub. 


Ballyhoo, 100 5th Ave., New York. (M-15) Humorous 
cartoons, gags. Norman Anthony. Good rates, Acc. 

Best Detective Magazine, 79 7th Ave., New York. (M) 
Not in the market. F. E. Blackwell. 

B’nai B’rith Magazine, 70 Electric Bldg., Cincinnati, 
Ohio. (M) Jewish articles, essays, short-stories up to 
3000; interviews. Alfred M. Cohen. 1c up, Pub. 

Bookman, The, 386 4th Ave., New York. (M-40) Liter- 
ary, critical articles, essays. Seward Collins. Low rates, 

cc. 

Bozart and Contemporary Verse, Oglethorpe University, 
Ga. (Bi-M-40) Distinctive poetry, book reviews. Prizes 

Bridge Magazine, 540 N. Michigan Ave., Chicago. (M- 
35) Bridge material, sophisticated verse, jokes. Chas. True 
Adams, Milton S. Work. No payment. 

Bridge World, 570 Lexington Ave., New York. (M-35) 
Bridge miscellany. No payment. 

Broadway and Hollywood “Movies,” 101 W. 3ist St., 
New York. (M) Clever, snappy, humorous drawings, with 
or without gags. W. W. Hubbard. Fair rates, Pub. 

Bunk, 155 E. 44th St., New York. (M-15) Cartoons with 
gags. W. M. Clayton. Inc. 


Canadian Magazine, 347 Adelaide St., W., Toronto, Can- 
ada. (M-10) Articles on Canadian topics up to 3000, short- 
stories up to 5000. Joseph Lister Rutledge. Up to Ic, Acc. 

Chicagoan, The, 407 S. Dearborn St., Chicago. (M-35) 
Sophisticated, humorous articles, essays 1000 to 2000. Wm. 
R. Weaver. 2c, Pub. (Overstocked.) 
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Child Welfare Magazine, 1201 16th St., N. W., Wash- 
ington, D. C. (M-10) Articles on child care, training, up 
to 2000. Martha Sprague Mason. Yc, Acc. 

Christian Science Monitor, The, 107 Falmouth St., Bos- 
ton. (D-5) Sketches, essays, articles 750 to 1500; verse, 
miscellany. Juvenile fiction, articles. $10 column, verse 
35 to 50c line, Acc. 

Circus Scrap Book, The, 41 Woodlawn Ave., Jersey 
City, N. J. (Q-35) Circus history, lives of circus perform- 
ers, scrap books, clippings, news items, photos es 
with the circus prior to 1900. F. P. Pitzer. %c up, A 

Clues, 155 E. 44th St., New York. (M-20) “hanson 
crime short-stories 3000 to 6000, novelettes 20,000 to 30,000, 
serials 40,000 to 60,000. W. M. Clayton, Carl Happel. 2c up, 
Pub. 

Snes, Augusta, Me. (M-5) Not in market. V. V. Det- 
wiler 

Complete Gang Novel Magazine, 570 7th Ave., New 
bg (M) Underworld novels. Harold Hersey. Up to Ic, 


Complete (Western Love, Mystery, Adventure) Novel- 
ettes, 155 E. 44th St., New York. (M-20) Alternates the 
three titles, using material of types indicated. John Burr. 
Good rates, Pub. 

Coo-Coo, 602 McKee Bldg., Minneapolis. (M-10) Car- 
toon ideas, gags, etc. E. A. Sumner. Ideas $1, cartoons 
$2 up, jokes, epigrams, etc., $1, Acc. 

Cowboy Stories, 155 E. 44th St., New York. (Bi-M-20) 
W. M. Clayton; H. McComas. Not in market at 
present. 

Current History, 229 W. 43d St., New York. (M-25) 
Authoritative articles on political, economic, social, cul- 
tural events, developments in America and abroad, 3000 
to 4000. 2c up, Pub. 


Detective-Dragnet, 67 W. 44th St., New York. (M-15) 
Modern detective adventures, woman ww short-sto- 
—— to 6000, novelettes up to 15,000. A. Wyn. 1 to 
2c, Pu 


Everyday Life, 337 W. Madison Ave., Chicago. ( » 
Love, mystery, humorous short-stories 1500 to 2500. A. 
Swett. Up to %c, Acc. or Pub. 


Family Herald and Weekly Star, St. James St., 
real, Quebec, Canada. (W-5) Short-stories. C. G 
smith. $4 column, Pub. 

Five Novels Monthly, 155 E. 44th St., New York. (M-25) 
Western, adventure, sport, mystery, romantic novels 25,- 
000, strong love interest essential. W. M. Clayton; John 
Burr. 2c up, Pub. 

Flying Aces, 67 W. 44th St., New York. (M-20) Air and 
air-war short-stories 3000 to 7000, novelettes 10,000 to 20,- 
000. A. A. Wyn. 1 to 2c, Pub. 

Fortune, 135 E. 42d St., New York. (M-$1) Staff-written 
or ordered articles on industry. Rates by arrangement. 


Game & Gossip, 676 S. Lafayette Park Pl., Los Angeles. 
(M-35) Illustrated articles on amateur sport, personali- 
ties, Pacific Coast locale, up to 1500; sport and society 
photos. J. Allen Boone. $15 to $25 per article, photos $1 
to $3, Pub. 

Gangster Stories, 570 7th Ave., New York. (M-25) Gang- 
ster short-stories, novelettes, serials. Harold Hersey. 1 
to 2c, Pub. 

Gang World, 205 E. 42d St., New York. (M-20) Under- 
world, crime short-stories 4000 to 8000, novelettes 10,000 
to 16,000, fillers 100 to 300. J. W. Mithoefer. lc up, Pub. 

Gay Parisienne, 1025 Longacre Bldg., New York. (M) 
Sex fiction, French locale. Marianne Marle. %c, verse 15c 
line, Pub. 

Gentlewoman, 615 W. 43d St., New York. (M-5) Love 
and action short-stories small-town home-woman appeal, 
up to 3000. Marion White, %c, Pub. 

Golden Book Magazine, 55 5th Ave., New York. (M-25) 
Reprints, translations, stories of exceptional literary 
merit, quotations and boners from great men; fillers. Mrs. 
Frederica P. Field. 1c, $1 for ‘‘boners,”’ Acc. 

Good Stories, Augusta, Maine. (M-5) Short-stories. G. 
M. Lord. Low rates, Pub. 

Grit, Williamsport, Pa. (W-5) Clean short-stories, ad- 
venture, mystery, love, Western, etc., 1500 to 5000; odd, 
strange pictures, brief text; household articles, short il- 
lustrated articles for women’s and children’s pages. How- 
ard R. Davis, $3.50 to $8 per short-story, articles $1 to 
$3, photos $1 to $1.50, Acc. 

Gun Molls, 305 E. 46th St., New York. (M-20) Short- 
stories 3000 to 7000; novelettes 7000 to 20,000; serials 30,- 
000 up; underworld woman interest. True gang stories. 
Wm. L. Mayer. Ic up, Pub. 

Haywire, 570 7th Ave., New York. (M) Cartoons, gags. 
Harold Hersey. Good rates, Pub. 

Headlines, 148 W. 16th St., New York. (W) News re- 
view, largely staff written. Lon Murray. Inc. 


Mont- 
ordon - 


The Author & Journalist 


Home Circle Magazine, 327 E. Caldwell St., Louisville, 
Ky. (M-5) John H. Sutcliffe. Not in the market. 

Home Friend Magazine, 1411 Wyandotte St., Kansas 
City. (M-5) Articles of interest to small-town and rural 
housewives, inspirational verse. Overstocked on fiction. 
E. A. Weishaar. % to Ic, verse 15c¢ line, jokes 25c to $1, 
photos $1.50 to $3, Acc. 

Homemaker, 401 Scott St., Little Rock, Ark. (M-10) 
Short-stories up to 3000, articles, poems. Mrs. F. B. Cot- 
nam. Low rates, Pub. (Overstocked.) 

Household Guest, 323 S. Peoria St., Chicago. (M-5) 
Adventure, romantic, humorous short-stories under 1000, 
also 1600 to 2800. Ariticles for homemakers in small towns. 
Mary H. McGovern. %4c up, Acc. 

Household Management Journal, Batavia, Ill. (M-5) 
Articles on thrift, efficiency, cooking, etc. Low rates, Pub. 

Hullabaloo, 100 Sth Ave., New York. (M-15) Cartoons, 
gags. Norman Anthony. Good rates, Acc. 


Improvement Era, The, 47 E. So. Temple, Salt Lake 
City, Utah. (M) Latterday Saints organ. Moral short- 
stories, feature articles, verse. H. R. Merrill. % to le, 
verse 12%c line, Pub. 

Inside Stuff, 154 Nassau St., New York. (W-15) Au- 
thentic news and photos of “the news behind the news.” 
Correspondents. J. Cassino. Space rates, Pub. 

Interludes, 2917 Erdman Ave., Baltimore, Md. (Q-25) 
Poems up to 30 lines, literary essays, short-stories up to 
1200; prose poems. Wm. James Price. Prizes only. 


Judge, 18 E. 48th St., New York. (W-15) Jokes, epi- 
grams, humorous short-stories, articles up to 300, verse, 
drawings. Jack Shuttleworth. 5 to 6c, jokes and para- 
graphs $3 to $5, drawings $10 to $75, cartoon and humorous 
ideas $5 to $15, Pub. 


Kaleidograph, a National Magazine of Poetry, 702 N. 
Vernon St., Dallas, Tex. (M-25) Verse, book notices, etc. 
Whitney Montgomery ; Vaida Montgomery. Prizes. 


La Paree Stories, 1025 Longacre Bldg., New York. (M) 
Sex — French locale. Merle W. Hersey. 4c, verse 15c 
line, Pub. 


Living Age, The, 253 Broadwa Bhi New York. (2M-25) 


Translations and reprints only. ncy Howe. 
Mayfair, 143 University Ave., Toronto, Ont. (M-25) 
Society, fashion, sport articles, Canadian interest. J. 


Herbert Hodgins. 1c, Pub. 

Menorah Journal, The, 63 Fifth Ave., New York. (Q-$1) 
Jewish short-stories, sketches, one-act plays, essays, poet- 
ry. Henry Hurwitz. 1c up, Pub. 

Mid-West Story Magazine, Box 175, Vincennes, Ind. 
(M-10) Short articles 200 to 800, short-stories 800 to 3500 
on personalities and drama »* bog old Northwest. Chester 
Bolton. % to 1c, photos $3, P 

Modern Thinker, The, 33 W. = St., New York. (M-25) 
Timely, controversial articles 2500 to 3500. Dr. Dagobert 
D. Runes. % to 1c, Pub. 

Mother’s-Home Life, 315 S. Peoria St., Chicago. (M-5) 
Short-stories 2000, household articles 1000, miscellany, de- 
partmental material. Mary H. McGovern. %c up, Acc. 

Mummery, 853 Broadway, New York. (M) Cartoons, 
gags on the news. 


Nation, The, 20 Vese 
comment, largely sta 
Pub. 

National Magazine, 952 Dorchester Ave., Boston. (M-25) 
Limited market. Joe Mitchell Chapple. Ind., Pub. 

Nativity, 63 W. 15th St., New York. (Q-35) Articles, 
short-stories, sketches, poems, plays. Boris J. Israel. No 
payment. 

New Republic, The, 421 W. 21st St., New York. (W-15) 
Articles on current social, political, economic questions 
1500 to 2500, sketches of character ‘background 1000, ex- 
ceptional verse. Bruce Bliven. 2c, Pub. 

News Story Magazine, 305 E. 46th St., New York. (M- 


St., New York. (W-15) Reviews, 
written. Oswald G. Villard. 1c, 


25) Illustrated sensational fact stories, fictionized, 5000; 
two-part serials. 1c, Pub. (Slow.) 
h American Review, 9 E. 37th St., New York. 


Nort! 
(M-40) Clever, authoritative informative articles up to 
4000, unstereotyped short-stories, occasional verse. Wm. 
A. DeWitt. Low rates, Pub. 


Occult Digest, The, 1900 N. Clark St. euente. (M-25) 
Occult facts, p ilosophy, experiences. Effa E. Danelson, 
No payment. 

Opinion, 114 E. 32d St., New York. (W) Articles, essays 
1000 to 2000, short-stories 1000 to 2500, verse. J. W. Wise, 
» Es Smertenko. lc, poems $5, Pub. 

Opportunity, A Journal of Negro Life, 1133 Broadway, 
New York. (M-15) Short-stories, articles, poetry; negro 
life and problems. Elmer Anderson Carter. No payment. 
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Oriental Stories, 840 N. Michigan Ave., Chicago. (Q-25) 
Action-adventure fiction, Asiatic, Near East and Oriental 
locale; burning love stories of the Orient; short-stories, 
novelettes up to 18,000. Farnsworth Wright. Ic, Pub. 


Our Army, 160 Jay St., Brooklyn, N. Y. (M-25) Stim- 
ulating controversial military articles, short- —— 1000 
to 1200, jokes, cartoons, army background. G. A. Harter. 
Up to Ye, Pub. 


Our Dumb Animals, 180 Longwood Ave., Boston. (M-10) 
Animal welfare articles up to 800, verse up to 24 lines. 
Guy Richardson. Y%c up, poems $1 up, Acc. 


Outlaws of the West, 570 7th Ave., New York. (Bi- 
M-25) Western short-stories, novelettes, serials. Harold 
Hersey. Up to 1c, Pub. 


Outlook, 120 E. 16th St., New York. (M-15) Comment, 
reviews, timely articles, largely staff-written. Francis R. 
Bellamy. Good rates, Acc. 


Overland Monthly, 437 S. Hill St., Los Angeles. (M) 
Articles, Western interest, short-stories, verse. No pay- 
ment. 


Paris Nights, 1008 W. York St., Philadelphia. (M-25) 
Gay short-stories, Parisian background, 1500 to 3000, arti- 
cles about gayer side of Paris, verse up to 16 lines, 
jokes. Pierre Dumont. Yc, verse 15c line, jokes 50c, para- 
graphs 35c, photos $3 up, Pub. 

Pep Stories, 147 W. 42d St., New York. (M-25) Sex 
short-stories 2000 to 2800; light verse, 8 lines, fillers. Merle 
W. Hersey. Yc, verse 15c line, fillers $1, Pub. 

Plain Talk, 635 F St., N. W., Washington, D. C. (M- 
25) Articles on public affairs 1000 to 3500; editorials 500 
to 1000; verse; fact items, fillers up to 200. Mason Banks 
Hood. \% to Ic, Pub. 

Playgoer, 1245 S. State St., Chicago. (W-5) Outdoor, 
love, domestic short-stories 300 to 1000, theatre articles 
300 to 1000, occasional verse, editorials 300 to 500, news 
items. Emery Brugh. Ic up, Pub. 

Poetry: A Magazine of Verse, 232 E. Erie St., Chicago. 
(M-25) High-class verse up to 200 lines. Harriet Monroe. 
$ page of 28 lines, Pub. 

Poetry World and Cont ary Vision, 27 E. 7th St., 
New York. (M-25) Poetry, criticism. Henry Harrison. 
No payment. 

Popular Fiction Magazine, 537 S. Dearborn St., Chi- 
cago. (M-10) Adventure short-stories up to 10,000, nov- 
edettes up to 20,000. Samuel Bierman. Ic, Pub. 

Popularity Magazine, 995 E. Rich St., Columbus, O. 
(M) Short-stories, love, adventure, romance, sport, hu- 
mor, romance 3500 to 5000. Francis Steele. $15 story. Pub. 

Psychology, 101 W. 3ist St., New York. (M-25) Psy- 
chology, health, happiness, inspirational articles 2500;; 
serials 25,000, inspirational verse. Henry Knight Miller; 
Hewitt H. Howland, Mng. Ed. Ic, Pub. 


and Gangland Stories, 570 7th Ave., New 
M-25) sore fiction. Harold Hersey. Up 
to lc, Pub. 


Ranch Romances, 155 E. 44th St., New York. (2-M-20) 
Western love short-stories 4000 to 9000, novelettes 30,000 
to 35,000, serials 60,000 to 70,000; fillers up to 500; verse. 
Fanny Ellsworth. 2c up, verse 25c line, Pub. 


Rangeland Love Story Magazine, 155-E. 44th St., New 
York. (M-20) oan love short-stories 5000 to 10,000, 
novelettes 30,000 to 35,000, serials 40,000 to 60,000. Verse. 
Fanny Ellsworth. 2c up, verse 25c line, Pub. 


Rebel Poet, 407 E. 74th St., New York. (M-10) Articles, 
essays, radical verse, portraying the class struggle. Jack 
Conroy. No payment. 


Repeal, 49 W. 45th St., New York. (M-20) Articles by 
nationally known individuals, authenticated interviews, 
on Se crime, up to 1000. Major Maurice Camp- 
bell. Ind., 

Review of Reviews, 55 Sth Ave., New York. (M-25) 
Articles on politics, economics, national problems, travel. 
Albert Shaw. 2c up, Pub. 
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Sky Birds, 67 W. 44th St., New York. (M-20) Air and 
air-war short-stories 3000 to 7000, novelettes 10,000 to 20,- 
000. A. A. Wyn. 1 to 2c, Pub. 

Slapstick, 570 7th Ave., New York. (M-15) Sophisticated 
cartoons, gags. Harold Hersey, Pub.; Hugh Layne, 
Good rates, Pub. 

Spicy Stories, 147 W. 42d St., New York. (M-25) Sex 
short-stories 2000 to 2500, serials 10,000 (4 installments), 
sonnets. Merle W. Hersey. 4c, verse 15c line, Pub. 

Stars and Stripes, The, Washington, D. C. (M) Arti- 
cles on soldiers’ interests. Generally overstocked. 

Strange Tales, 155 E. 44th St., New York. (Q-25) Weird, 
occult, supernatural fiction. Harry Bates. 2c, Pub. 

Sun-Up, Maine’s Own Magazine, 146 Middle St., Port- 
land, ow (M-5) Articles, pictures of Maine interest. Gil- 
bert R. Chadbourne. 10c inch, Pub. 


Tatler and American Sketch, 331 Madison Ave., ey 
York. (M-50) Burlesque articles on society 2500. J. 
Schemm. 50c inch, Pub. 

10 Story Book, 529 S. Clark St., Chicago. (M-25) Icono- 
clastic, frank, sex short-stories, satires, odd stories, play- 
lets. Harry Stephen Keeler, $6 a story, Pub. 

Thrilling Adventures, 570 7th Ave., New York. (M-10) 
Not in the market. J. S. Williams. 

Thrilling Detective, 570 7th Ave., New York. (M-10) 
Not in the market. Harvey Burns. 

Thrilling Love Magazine, 570 7th Ave., New York. 
(M-10) Not in the market. Dorothy Sands. 

Time, 205 E. 42d St., New York. (W-15) News, all staff 
written; no market, unless for exceptional news. 

Time Traveler, The, 1610 University Ave., New York. 
M-10) Short scientific fiction and “fan” material. Allen 

lasser. lc, Pub. 

Travel, 7 W. 16th St., New York. (M-35) Illustrated, 
travel, exploration, adventure articles 1500 to 5000. Co- 
burn Gilman. Ic, $1 to $3 per photo, Pub. 


Underworld, 22 W. 48th St., New York. (M-20) Gang- 
ster short-stories 3500 to 5000, novelettes up to 15,000, 
serials 25,000 to 30,000. ¥%c up, Pub. 

U. * Air Services, 227 Transportation Bldg., Washing- 
ton, D. C. (M-30) Aviation articles, short-stories, verse. 
ge N. Findley. lc, Pub. (Overstocked.) 


a Quarterly Review, 1 West Range, Univer- 
sity, a (Q-75) Literary, scientific, political essays 3000 
to 5000, —— short-stories, verse 10 to 40 lines. 
Stringfellow arr. $5 page (350 words), verse 50c line, 
ub. 


Weird Tales, 840 N. Michigan Ave., Chicago. (M-25) 
Supernatural, bizarre, weird, pseudo-scientific short-stories 
up to 10,000, novelettes up to 15,000, serials up to 75,000, 
verse up to 35 lines. Farnsworth Wright. lc up, verse 
25e line, Pub. 

Western Adventures, 155 E. 44th St., New York ~*~ 
M-20) Reprint fiction, not buying at present. W. 
Clayton. 

Western Home Monthly, Bannatyne and Dagmar Sts., 
Winnipeg, Man., Canada. Articles, short-stories 1500 to 
4000. Fair rates, Pub. ‘ 

Western Love Stories, 155 E. 44th St., New York. (Bi- 
M-20) Western love novelettes 10,000 to 20,000, verse. 
Fanny Ellsworth. 2c, Pub. 

Western Trails, 67 W. 44th St., New York. (M-20) 
Western action short-stories with woman interest 2000 to 
8000, novelettes up to 20,000. A. A. Wyn. 1 to 2c, Pub. 

Westminster azine, The, Oglethorpe University, 
Atlanta, Ga. (Q-25) Fiction and articles on literature, 
history and nature subjects 1000 to 3000; verse. Prizes. 

Wonder Stories, 96 Park Place, New York. (M-25) Hu- 
man, dramatic adventure short-stories based on science 
developments of future up to 8000, novelettes up to 25,000, 
serials up to 65,000. Articles on science or world of the 
future up to 5000. H. Gernsback. Up to Ic, Pub. 


Yale Review, Yale Station, New Haven, Conn. (Q-$1) 
Comment, reviews; political, literary, scientific, art arti- 
cles 5000 to 6000. Wilbur Cross. Good rates, Pub. 


Trade, technical, religious, agricultural, business, educational and other class publications. 


AGRICULTURAL, FARMING, LIVESTOCK 


American Farming, 537 S. Dearborn St., Chicago. (M-5) 
Short articles on community affairs, recreation; juvenile 
material. E. P. Taylor; Nelle Ringenberg, Asst. Up to 
lc, Pub. (Overstocked.) 

Breeders’ Gazette and Dairy Tribune, Spencer, Ind. 
(M-10) Short stories of success in farming under 1000. 
Livestock articles. S. R. Guard. 1c, photos $2, Pub. 


Canadian Countryman, 204 Richmond St., W., Toronto. 
Agricultural articles, short-stories. Pu 7. 

Farm and Ranch, Dallas, Tex. (W-5) 
livestock articles of the Southwest. Frank A. 
to le up, Pub. 

Farmer and Farm, Stock and Home, The, 57 E. 10th St., 
St. Paul, Minn. (Bi-W) Agricultural ‘articles with photos, 
miscellany, short-stories for special events. Berry H. 
Akers. y ‘to lc, Acc. 
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Farm Journal, The, Washington Square, Philadelphia. 
(M-10) Agricultural, scenic, humorous articles with pho- 
sos 300 to 600. Overstocked on fiction and verse. Arthur 

Jenkins. First-class rates, Acc. 

genome Tribune, Mt. Morris, Ill. Illustrated articles 
on successful selling methods by hatcheries 300 to 
Roland C. Hartman, % to 2c, Acc. 

Hoard’s Dairyman, Fort Atkinson, Wis. (2M) Dairying 
interests. W. D. Hoard. Low rates, Pub. 

Iowa Farmer and Corn Belt Farmer, 422 Court Ave., 
Des Moines, Ia. (M) Agricultural miscellany. Paul 
bot. Ind., Pub. 

Michigan Farmer, Detroit, Mich. (W) Articles 1000 to 
2000 on successful farming; ——- serials, short- 
stories. Milton Grinnell. 

Ohio Farmer, 1013 Rockwell sl Cleveland, O. (W) 
Ohio agricultural articles. Walter H. Lloyd. ind., Pub. 
Cover photos, $5 to $10. 

Poultry Tribune, Mt. Morris, Ill. (M-15) Illustrated 
poultry articles 800. O. A. Hanke. lc up, Pub. 

Successful Farming, Des Moines, Ia. (M-5) Agricultural 
miscellany. Kirk Fox. lc up, Acc. 


ART, PHOTOGRAPHY 


American Photography, 428 Newbury St., Boston. (M-25) 
Technical photography articles. F. R. Fraprie. Fair rates, 
Pub. (Overstocked.) 

Antiques, 468 4th Ave., New York. (M-50) Authoritative 
articles on antique collecting 1500 to 2000. Homer Eaton 
Keyes. 1% to 2c, Pub. 

Camera, The, 636 Franklin Sq., Philadelphia. (M-25) 
Practical illustrated articles on photography 500 to 2000 
Frank V. Chambers. Acc. 


AUTOMOBILE, AVIATION, BOATING, 
TRANSPORTATION, HIGHWAYS 


A. A. A. Travel, Pennsylvania Ave. at 17th St., Wash- 
ington, D. C. Touring or travel articles, motor, plane, or 
water, 1500 to 1800; poems. Verva J. Hainer. 1c, verse 
3 to 5c, photos $3 to $5, Acc. 

Aero Digest, 220 W. 42d St., New York. (M) News 
and features on aviation and air travel. Geo. F. Mc- 
Laughlin. Y%c up, Pub. 

Airports and Airlines, Bank of Manhattan Bldg., Flush- 
ing, L. IL (M) News of air ports, features of interest to 
air transport companies, their personnel, etc. Harry 
Schwartzchild. Ye up, Pub. 

American Sdcanvtet, Pennsylvania Ave., at 17th St., 
Washington, D. C. Illustrated travel articles vicinity of 
Washington, D. C., 1800 to 2000; verse. Verva I. Hainer. 
Ic, Pub. 

Aviation, 330 W. 42d St., New York. (M-20) News, fea- 
tures on aviation activities, technical articles, photos. 
Edward P. Warner. Good rates, Acc. 

Aviation Engineering and Airway Age, Flushing, N. 
Y. (M) Technical articles on aircraft and aircraft en- 
gines. Harry Schwartzchild. Good rates. 

Highway Magazine, Armco Culvert Migrs. Assn., Mid- 
dletown, O. (M) Articles on operation, use 
of roads 800 to 1500. lc, photos $1 to $2, A 

National Aeronautic Magazine, Dupont Cine: Washing- 
ton, D. C. (M) Non-professional aviation articles 2000, 
illustrations. Wm. R. Enyart. Not buying. 

Popular Aviation, 608 S. Dearborn St., Chicago. (M-25) 
Popularized aviation, mechanics, inventions, war experi- 
ences, true adventures, articles 2500 to 4500; fact items, 
fillers 100 to 800. B. G. Davis. Ic, Pub., photos extra. 

Rudder, The, 9 Murray St., New York. (M-35) Illus- 
trated fact articles on cruises, navigation, naval archi- 
tecture, etc., 3000. Wm. F. Crosby. 1c, photos $3, Pub. 

Western Flying, 145 S. Spring St., Los Angeles. (M) 
Practical, helpful “how to” articles on aviation sales, 
service, production, or aircraft operation 100 to 2500. R. 
Randall Irwin. Up to Ic, Pub. (Overstocked.) 

Western pg boomer News and Highways Builder, 333 
W. 2d St., Los Angeles. (M-20) Signed articles by West- 
ern highway engineers or street officials; pictures of 
equipment in use on Western roads. Howard B. Rose. Yc, 
photos extra, Pub. 


BUSINESS, ADVERTISING, SALESMANSHIP 


Advertising Age, 537 S. Dearborn St., Chicago. (W-5) 
Spot news only, with illustrations. Murray E. Crain. Ic, 
Pub. 

Bankers Magazine, 185 Madison Ave., New York. (M) 
Articles on banking methods, advertising, etc. Query, 
Keith F. Warren. lc up, Pub. 

Bankers Monthly, 536 S. Clark St., Chicago. (M-50) 
Short technical articles from agg wl standpoint, prefer- 
ably signed by banker. John Y. Beaty. Good rates, Pub. 


The Author & Journalist 


Bankers Service Bulletin, The, 536 S. Clark St., Chicago. 
(M) Articles on banking devices, operation. John Y. 
Beaty, Good rates, Pub. 

Barron’s, 44 Broad St., New York. (W-25) Authorita- 
ore financial articles 500 to 2500. Hugh Bancroft. Ind., 

ce. 

Burrough’s Clearing House, 6071 2d Blvd., Detroit. (M) 
Query editor on banking features. Herbert Shryer. 2 to 3c, 
Acc. 

Business Week, The, 330 W. 42d St., New York. (W-20) 
Not in the market. Marc A. Rose. 


Commerce, 1 N. LaSalle St., Chicago. Invites queries 
on proposed business articles from middle West. Howard 
R. Smith, Mng. Ed. Rates variable. (Overstocked.) 

Credit & Financial Management, 1 Park Ave., New 
York. (M-25) Articles on general credit and financial 
problems. Chester H. McCall. 1c, Pub. 


Extra Money, 510 N. Dearborn St., Chicago. (M) High- 
grade business, adventure fiction with extra-money angle; 
true stories of spare-time money-making, photos. Wm. 
Fleming French. % to 5c, Acc. 


Factory and Industrial Management, 330 W. 42d St., 
New York. (M-40) Industrial and management methods 
vd factory executives and staff men. John M. Carmody. 
nc, 

Forbes Magazine, 120 5th Ave., New York. (2M-25) 
New developments in business and 
selling, merchandising, accounting, etc., 1500 to 2000. B. 
Forbes. High rates, Acc. 


How To Sell, Mount Morris, Ill. (M-5) News maga- 
zine of direct selling. Fact items; stories of individual 
success in direct selling; 150 to 500. R. C. Remington. % 
to Ic, Pub. 


Independent Salesman, 22 E. 12th St., Cincinnati, O. 
(M-5) Illustrated interviews with and Se about people 
successful in direct selling. Martin E. Siegel. %4 to Ic, 
photos $1, Pub. 


Industrial Relations, 844 Rush St., Chicago. (M-50) Au- 
thentic articles dealing with the study of industrial econ- 
omy, law, theory, practice and statistics. Invites queries. 
A. D. Cloud; Geo. Applegren, Assoc. Ed. 1c up, Pub. 


Management, 201 N. Welis St., Chicago. (M-25) Better 
management and equipment articles for industrial execu- 
tives. H. P. Gould. 2c, Acc 

Management Methods, 330 W. 42d St., New York. (M- 
25) Business experience articles, profit- making ideas, 
usually less than 500. Norman C. Firth. 1% to 2c, Acc. 


s Business, The, 1615 H St., W., 
(M-25) Business articles 2500. Merle Thorpe; ys 
AR, Mng. Ed. Good rates, Acc. 


Opportunity, 919 N. Michigan Ave., Chicago. (M-10) 
Sales interviews; illustrated salesmanship material up 
to 3500; sales success stories, stimulating short-stories. 
James R. Quirk. 1 to 2c, Acc. 

Postage and Mailbag, 200 Sth Ave., New York. (M-25) 
Direct-mail advertising articles. John Howie Wright. Ic, 
Pub. (Overstocked.) 

Printers’ Ink, 185 Madison Ave., New York. (W-10) 
(Also Printers’ Ink Monthly-25) Advertising and business 
articles. John Irving Romer; G. A. Nichols, Mng. Ed. 
Good rates, Pub. 

Sales Management, 420 Lexington Ave., New York. (2M) 
Articles on marketing, national scope, signed by exec- 
utives. Buys little. Raymond Bill. 1 to 3c, Pub. 

Savings Bank Journal, 21 E. 40th St., New York. (M- 
50) Operation, advertising and promotion articles 1500 
to 2000. J. C. Young. 1c, Pub. 

Signs of the Times, P. O. Box 771, Cincinnati. (M -30) 
Electrical advertising, outdoor advertising and sign arti- 
—_ illustrated, 1000 to 1500. E. Thomas Kelley. 34 to Ic, 


Specialty Salesman Magazine, S. Whitley, Ind. (M-25) 
Inspirational articles, 1000 to small-town, rural 
human-interest short-stories 3000 to 5000; editorials on 
direct selling 800; short fact items, news pertinent to 
field, 100 to 1000. Geo. F. Peabody. %c up, Acc. 

Taxpayer, The, Box 161, Middletown, Ohio. Authentic 
articles dealing with state and community tax and finance 
—* 1000 to 2000. Anton S. Rosing. Ic, photos $1, 
4Acc. 

Trained Men, 1001 Wyoming Ave., Scranton, Pa: (Bi-M) 
Articles on industrial problems of interest to foremen, 
executives, 1000 to 2500, interviews 1000 to 2500. D. C. 
Vandercook. Ic up, Acc. 


Western Advertising, 564 Market St., San Francisco. 
(2M-25) Advertising and business articles on Western 
firms or Western problems 1000 to 2200. Little used from 
Eastern contributors. Douglas G. McPhee. 1c, Pub. 
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Western Business, 564 Market St., San Francisco. (M- 
25) Short articles 300 to 1500 on business activities of Far 
West, strong news interest and photos essential. Douglas 
G. McPhee. lc up, Pub. 

World’s Work, Garden City, New York. (M-35) Articles 
on business with appeal to executives 1500 to 3000. Alan C. 
Collins. Good rates, Acc. 


BUILDING, ARCHITECTURE, LANDSCAPING, 
HOME DECORATING 


American Home, The, Garden City, New York. (M-10) 
Practical articles pertaining to home, interior decoration, 

gardening, 1500 to 2000. Reginald T. Townsend. $50 per 
article, Acc. 

Arts and Decoration, 578 Madison Ave., New York. 
(M-50) Practical short illustrated home decoration, archi- 
tecture, garden, antique articles. Mary Fanton Roberts. 1 
to 2c, Acc. «| 

Better Homes and Gardens, 1714 Locust St., Des Moines, 
la. (M-10) Practical garden, home-making articles 1500. 
Elmer T. Peterson. 2c up, usual photo rates, Acc. 

Canadian Homes and Gardens, 143 University Ave., To- 
ronto, Ont., Canada. (M) Canadian home and garden ar- 
ticles 1500 to 2000, photos. J. H. Hodgins. 1c, Pub. 

Country Home, The, 250 Park Ave., New York. (M-5) 
Articles on home building, improvement, gardening, farm- 
ing, general features, 2500, mostly staff written. Tom 
Cathcart. Fair rates, Acc. 

Country Life, Garden City, New York. (M-50) Illust- 
rated gardening, sport, interior decorating, country estate, 
travel articles 1500 to 2000. R. T. Townsend. $50 to $75 
per article, Acc. 

Home & Field, 572 Madison Ave., New York. (M-35) 
Articles on gardening, decoration, architecture up to 1500. 
Stewart Beach. 2%c, Acc. 

House and Garden, Lexington at 43d, New York. (M-35) 
Home decoration, landscape articles. Richardson Wright. 
lc up, Acc. 

House Beautiful, 8 Arlington St., Boston. (M-35) Build- 
ing, furnishing, interior decoration, gardening articles, 
1500 to 1800. Ethel B. Power. lc up, Acc. 

Sunset, 1045 Sansome St., San Francisco. (M-10) Home- 
making, garden, vacation, outdoor articles, Western 

peal, 1500 to 2500. Lou F. Richardson; Genevieve A. 
Callahan. lc up, verse 25c line, fillers $1, Acc. 

Town and Country, 572 Madison Ave., New York. (2M- 
50) H. J. Whigham. Not in market. 


EDUCATIONAL 


American School Board Journal, 407 E. Michigan St., 
Milwaukee, Wis. (M-35) School "administration articles 
500 to 5000. Photos of children in school activities, new 
school buildings. Wm. C. Bruce. Y%c, Acc. 

Grade Teacher, The, 425 4th Ave., New York. (M-25) 
Classroom helps. Florence Hale. %c up, Pub. (Over- 
stocked.) 

Industrial Arts and Vocational Education, 407 E. Michi- 
gan St., Milwaukee, Wis. (M-25) Vocational articles. John 
Metz. 4c, news %4c, Pub. (Overstocked.) 

Instructor, The, 514 Cutler Bldg., Rochester, New York. 
(M-25) Educational articles for elementary schools 1800, 
educational juvenile short-stories 1500, recitations, school 
plays. Good rates, Acc. 

Journal of Education, 6 Beacon St., “Boston. (M) Sto- 
ries and articles of class-room experience 1000 to 2000. 
Isobel R. Lay. $5 to $10 per story, Acc. 

Practical Home Economics, 468 4th Ave., New York. 
(M-20) Educational articles on home economics for teach- 
ers 1500 to 2000. Jessie A. Knox. Ic, Pub. 

School Activities, 1212 W. 13th St., Topeka, Kans. 
(M-20) Articles on high-school extra-curricular activities 
1000. C. R. Van Nice. Yc, Pub. 

School Management, 114 E. 32d St., New York. (M) 
Articles on administration, construction, equipment of 
schools, preferably by executives, up to 1500. C. R. Miller. 
lc up, Pub. 

School News and Practical Educator, Taylorville, Ill. 
*. 20) Practical articles for grade teachers 1800 to 2800. 

E. Huffer. Low rates, Pub. 


HEALTH, HYGIENE 


Arena and Strength, 2741 N. Palethorp St., Philadelphia. 
(M-15) Health, hygiene, exercise, diet, boxing articles. Up 
to lc, Pub. 

Forecast, 6 E. 39th St., New York. (M-25) Scientific 
discussion of nutrition, food, food preparation, child train- 
ing, health, progress; news articles on schools 2000 to 
3000. Alberta M. Goudiss. 1 to 1%4c, Acc. 

Home Digest, 1235 Book Bldg., Detroit. (Bi-M-10) Food, 
health, vegetarian articles. . D. Roy. 2c, Pub. 

Hygeia, 535 N. Dearborn St., Chicago. (M-25) Health 
and medical articles. Dr. Morris Fishbein. ic up, Pub. 
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Journal of the Outdoor Life, 450 7th Ave., New York. 
(M-25) Anti-tuberculosis articles, short-stories, experience 
articles. Philip P. Jacobs. Low rates, Acc. 

Trained Nurse & Hospital Review, 468 4th Ave., New 
York. (M-35) Articles on nursing, hospital, public health 
subjects 800 to 3200. Meta Pennock. 1/3 to Ic, Pub. 


MUSICAL 


Etude Music Magazine, 1712 Chestnut St., Philadelphia. 
(M-25) Articles on musical pedagogics 150 to 2000. James 
Francis Cooke. $5 column, Pub. 

Metronome, 113 W. 57th St., New York. (M-35) In- 
structive articles on playing musical instruments, organ- 
— orchestras, etc., 1000 to 2000. Doron K. Antrom. Ic, 

-u 

Musical America, 113 W. 57th St., New York. (2-M-15) 
Music articles 1500 to 2000. A. Walter Kramer. Ind. 

Musical Courier, 113 W. 57th St., New York. (W) In- 
formational articles of interest to musicians. Leonard 
Liebling. 1c, Pub. 

Musician, The, moeh W. 57th St., New York. Not in the 


market. Paul Kempf. 
Musical Quarterly, The, 3 E. 43d St., New York. (Q-75) 
Musical aesthetics, history articles. Carl Engel. $4.50 
page, Pub. 
RELIGIOUS 


Adult Bible Class Monthly, 420 Plum St., Cincinnati, 
O. (M-10) Religious educational articles 300 to 1500, 
short short-stories 1200 to 1600, verse 2 or 3 stanzas, 
news of Bible class activities 100. Lucius H. Bugbee. % 
to lc, verse $3 to $10, photos $2.50 up, Acc. 

Ave Maria, The, Notre Dame, Ind. (W-10) Short-stories 
of religious tone, articles on topics of the day 3000, relig- 
ious poems not over 16 lines. Juvenile adventure short- 
stories, serials, religious but not pres. Rev. Eugene 
P. Burke, C.S.C. $3 page, poems $5, Pub 

Canadian Messenger, The, 160 Wellesley. Crescent, Tor- 
onto, Ont., Canada. (M-10) Short-stories, Catholic atmos- 
phere, 3000; no love stories; articles, —— interest, 
1000 to 3000. Rev. J. IL. Bergin, S.J. Y%c, Acc. 

Catholic World, 411 W. 59th St., New York. (M-40) 
Scientific, historical, literary, art articles, Catholic view- 
point, short-stories 2500 to 4500, verse. Rev. James M. 
Gillis, C. S. P. Ind., Pub. 

Christian Advocate, The, 150 5th Ave., New York. (W) 
Articles, miscellany. Dr. D. F. Diefendorf. Inc. 

Christian Endeavor World, 41 Mt. Vernon St., Boston. 
(W-5) Wholesome short-stories up to 2500, preferably 
{500 to 1800, serials 20 to 25 ge chapters, inspirational 
articles 1000 to 2000. Carlton M. Sherwood. ood. %c, photos $1 
to $2, Acc. 

Christian Herald, 419 4th Ave., New York. (M) Re- 
ligious, sociological articles; short-stories 1000 to 6000. 
Varying rates, Acc. (Overstocked.) 

Church Business, Duplex Envelope Co., Richmond, Va. 
(Bi-M) Illustrated articles on church plans, programs, 
etc., up to 800; religious fillers, jokes. Mary M. Cocke. 
2c, jokes $1, Pub. 

Churchman, The, 6 E. 45th St., New York. (W-10) Lib- 
eral Christianity articles, verse. Rev. Guy Emery Ship- 
ler, Litt. D. No payment. 

Congregationalist, 14 Beacon St., eS (W-10) Re- 
ligious articles, short-stories, verse. W. E. Gilroy, D.D. 
Fair rates, Pub. (Overstocked.) 

Cradle Roll Home, The, 161 8th Ave., N., Nashville, 
Tenn. (Q) Articles for parents 150 to 800, verse, fact items. 
Agnes Kennedy Holmes. Yc, verse up to $2.50, Acc ; 

Grail, The, St. Meinrad, Ind. (M-25) Travel, biographi- 
cal articles 1500 to 3000, wholesome short-stories 2000 to 
verse 4 to 20 lines. Rev. Benedict Brown, 

Yc, 

"ae Church, The, 1801 W. Fond du Lac Ave., Mil- 
waukee. (W) Short illustrated articles on religious and 
social subjects, Episcopal viewpoint, 1000 to 2000. LA 
Morehouse. $1.50 column, Acc. 

Lookout, The, Standard Pub. Co., 8th and Cutter Sts., 
Cincinnati. (W-5) Articles on Christian education up to 
1800, short-stories, Biblical background, 1500 to 1800, 
serials up to 12 chapters, 1500 Ag 1800 each. Photos, 8x10, 
— human-interest. Guy P. Leavitt. %c, photos $3, 

ce. 

Magnificat, 435 Union St., Manchester, N. H. — 25) 
Catholic articles, short-stories, serials, verse. Ind., Acc. 

Miraculous Medal, The, 100 E. Price St., Philadelphia. 
(M-10) Articles of Catholic interest 1500 to 2000, clever 
short-stories 1000 to 3000; verse. Rev. Kieran P. Moran, 
C.M. 1c, verse 50c line, photos $1, Acc. (Overstocked.) 

Northern Messenger, Witness Bldg., Montreal, Quebec, 
Canada. (W) Boys of 16. Clean, vigorous, temperance 
short-stories up to 3000, serials 40,000 to 60,000. Short 
verse. 1/5c, reprint serial rights $25 to $35, Pub. 
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Presbyterian Advance, The, 150 4th Ave., N. Nashville, 
Tenn. (W) Limited number of short-stories 800 to 2000. 
James E. Clarke, D.D., LL.D. $1 column, Acc. 

Standard Bible Teacher, Box 5, Sta. N., Cincinnati, O. 
(Q-15) Biblical study articles 1500 to 2000. Frederick J. 
Gielow, Jr. Yc, Acc. 

Sunaay School Times, 323 N. 13th St., Philadelphia. 
(W) Religious articles, verse. Charles G. Trumbull. ™%c 
up, Acc. 

Sunday School World, 1816 Chestnut St., Philadelphia. 
(M-10) Articles for teachers, superintendents, the home. 
Acc. 

Union Signal, The, Evanston, Ill. (W-5) Short-stories, 
short serials, on prohibition, law enforcement. $5 per 1500- 
word story, Pub. 

Unity, also Weekly Unity, 917 Tracy Ave., Kansas City. 
(M & W) Christian metaphysical articles 1500 to 2500, 
religious verse 8 to 24 lines. Charles Fillmore. lc up, 
verse 25c line up, Acc. 


SCIENTIFIC, TECHNICAL, RADIO, MECHANICS 


Broadcasting Magazine, 11 E. 36th St., New York. (M) 
Radio fan misceilany. Ind. 

Electricity on the Farm, 24 W. 40th St., New York. 
(M-10) Actual experience stories, illustrated, on uses of 
central station electricity on the farm, up to 1000. Fred 
Shepperd. 1%4c, Pub. (Overstocked.) 

Everyday Science & Mechanics, 96 Park Pl., New York. 
(M-25) Constructional articles up to 2000. H. Gernsback, 
1 to 10c, Pub. 

Home Experimenter, The, W. Forest Home Ave. at St. 
Charles Pl., Milwaukee. (M) Illustrated articles on experi- 
ments, research work, for the home up to 1500; how-to- 
make-it articles up to 1000; fillers. Richard H. Crosse. % 
to lc, photos $1 up, Pub. 

Illustrated Mechanics, 1411 Wyandotte St., Kansas City, 
Mo. (M-5) Illustrated popular scientific, homecraft ‘how 
to-make-it” articles 500 to 1500, shop hints, new devices. 
E. A. Weishaar. % to 1c, photos or drawings $1.50 to 
$3, Acc. 

Inventive Age and Patent Market, 718 E. 4th St., Brook- 
lyn, N. Y. (M-10) Articles covering inventions, sugges- 
tions for new inventions, new uses, commercial possibili- 
ties and promotion methods, 350 to 1500. Close up photos 
of mechanical features. E. Darmer. 25c inch, photos 
$1, Pub. 

Mechanical Pa e Magazine, 529 S. 7th St., Minne- 
apolis, Minn. (M) Mechanical short items, new wrinkles, 
“thow-to-build” articles. Weston Farmer. 2 to 15c, Acc. 

Model Airplane News, 570 7th Ave., New York. Model 
airplane construction articles. Charles Hampson Grant. 
Inc. 

Modern Mechanics and Inventions, 529 S. 7th St., Min- 
neapolis, Minn. (M-25) Popularly illustrated mechanical, 
scientific, adventure articles up to 2000, fact items with 
photos. Roscoe Fawcett; Jack Smalley; Donald Cooley, 
associate. 2 to 15c, photos $3 up, Acc. 

Nature Magazine, 1214 16th St., Washington, D. C. 
(M-35) Illustrated nature articles 1500 to 2000, no poetry. 
R. W. Westwood. 1 to 5c, Acc. (Overstocked.) 

Popular Home Craft, 737 N. Michigan Ave., Chicago. 
(M) Non-technical articles of interest to the home crafts- 
men—woodcraft, leathercraft, metalcraft. Pub. 

Popular Mechanics, 200 E. Ontario St., Chicago. (M-25) 
Illustrated articles on scientific, mechanical, industrial, 
discoveries; human interest and adventure elements, 1 
to 20 photos, 300 to 2500; fillers up to 250; photos $5 up. 
L. K. Weber. 1 to 10c; photos $5 up, Acc. 

Popular Science Monthly, 381 4th Ave., New York. (M- 
25) Non-technical illustrated articles on scientific, me- 
chanical, labor-saving devices, discoveries, under 2000. 
lc up to 10c, $3 up for photos, Acc. 

Scientific American, 24 W. 40th St., New York. (M-35) 
Scientific, technical articles popularly presented, discov- 
eries, inventions. O. D. Munn. Ind., Acc. (Overstocked.) 


SPORTING, OUTDOOR, HUNTING, FISHING 


American Forests, 1727 K St., Washington, D. C. (M-35) 
Popular forestry, outdoor recreation, hunting and fishing 
articles up to 3000, outdoor and forest photos, humor. 
Ovid M. Butler. 1c, photos $1 up, Acc. 

American Golfer, The, Lexington at 43d Sts., New York. 
(M-25) Golf articles up to 1500. Grantland Rice. Inc. 

American Rifleman, The, 816 Barr Bldg., Washington, 
D. C. (M-25) Authentic illustrated gunsmithing, shooting, 
ammunition, ballistic articles, hunting stories, preferably 
3500. Laurence J. Hathaway. About Ic, Pub. 

Baseball Magazine, The, 70 5th Ave., New York. (M-20) 
Baseball articles, verse. F. C. Lane. % to 1%c, Pub. 

Field and Stream, 578 Madison Ave., New York. (M-25) 
Illustrated hunting, sportsmen’s arti- 
cles, 2500 to 3000. Ray P. Holland. Ic up, Acc. 


The Author & Journalist 


Fur-Fish-Game, 174 E. Long St., Columbus, O. (M-25) 
Fishing, hunting, fur-raising articles by practical authori- 
ties. A. V. Harding. % to %c, Acc. (Overstocked.) 

Game Stories, 22 E. 12th St., Cincinnati, O. (M-10) 
Illustrated hunting, fishing, trapping experience stories 
2000 to 3000. George A. Vogele. to Ic, Pub. 

Golf Illustrated, 425 5th Ave., New York. (M-50) Golf 
articles. A. C. Gregson. 2c, Pub. 

Hunter-Trader-Trapper, 386 S. 4th St., Columbus, O. 
(M-25) Fur-farming, hunting-dog articles, outdoor photos. 
Otto Kuechler. Ind., Acc. (Overstocked.) 

National Sportsman, 75 Federal St., Boston. 
Hunting and fishing articles. Low rates, Pub. 

Outdoor America, 222 N. Bank Drive, Chicago. (M- 
25) Outdoor articles, short-stories, 1500 to 2000. Cal John- 
son. ¥% to 3c, Acc. 

_ Outdoor Life, Mt. Morris, Ill. (M-25) Articles on hunt- 
ing, fishing, camping, boating and allied subjects, 2000 
to 2500. Harry McGuire. Ic up, Acc. 

Sports Afield and Trails of the Northwoods, 302 Hen- 
nepin Ave., Minneapolis. (M-25) Outdoor, hunting, win- 
ter travel articles, outdoor fiction founded on fact, 2500. 
Robert C. Mueller. %c, Pub. (Overstocked.) 

Sportsman, The, 60 Batterymarch St., Boston. (M-50) 
Articles on amateur sports, fox-hunting, polo, yacht rac- 
ing, tennis, fishing, etc., 1500 to 2500. Richard E. Daniel- 
son. 24%c, photos $5 up, Acc. 

Turf & Sport Digest, 511 Oakland Ave., Baltimore, Md. 
(M-35) Articles on snorts, horse racing, football, baseball, 
etc., 1000 to 5000, sport short-stories up to 5000; serials 
up to 20,000. Edgar G. Horn. %c, Pub. 


(M-10) 


THEATRICAL, MOTION PICTURE, RADIO, 
“FAN” MAGAZINES 


Billboard, 25 Opera PI., Cincinnati, O. (W-15) Amuse- 
ment articles, assignment only. Does not pay for unso- 
licited news. A. C. Hartmann, E. Sugarman. 

Greater Show World, 1547 Broadway, New York. (2-M- 
10) Articles, short-stories, novelettes, fillers, on show 
people, theatrical business. Johnny J. Kline. 1c, Pub. 

Hollywood Magazine, 529 S. 7th St., Minneapolis. (M-10) 
Illustrated movie fact articles 1000, usually on assign- 
ment; news paragraphs. Capt. Roscoe Fawcett; Marcella 
Burke, Western Ed. Liberal rates, Acc. 

Modern Screen, 100 5th Ave., New York. (M-10) Photo- 
play fan material up to 2000, mostly on assignment. Short 
love fiction with Hollywood background. Ernest V. Heyn. 
Good rates, Acc. 


Motion Picture Magazine, 1501 Broadway, New York. 
(M-15) Articles on motion pictures and stars, usually on 
assignment. Laurence Reid. Good rates, Acc. 

Movie Classic, 1501 Broadway, New York. (M-10) Arti- 
cles on motion pictures and stars, usually on assign- 
ment. Laurence Reid. Good rates, Acc. 


_Movie Mirror, 8 W. 40th St., New York. (M-10) Mo- 
tion-picture fan material. Ruth Waterbury. Ind., Acc. 

Movie Romances, 510 N. Dearborn St., Chicago. (M) 
True romances of film folk; articles for film fans; short- 
stories with motion-picture background. Wm. Fleming 
French. 1% to 5c, Acc. 

_New Movie Magazine, 55 5th Ave., New York. (M-10) 
Fan material by arrangement. Hugh Weir. 2c, Acc. 

Photoplay, 221 W. 57th St., New York. (M-25) Motion 
picture articles. James R. Quirk. Good rates, Acc. 

Picture Play Magazine, 79 7th Ave., New York. (M-10) 
Articles 1200 to 1500 of interest to motion picture enthus- 
iasts, usually on assignment. Norbert Lusk. Ind., Acc. 

Radio Digest, 420 Lexington Ave., New York. (M-25) 
Non-technical radio fact items, short humorous verse, 
jokes, epigrams, ‘‘Hits-Quips-Slips’’ on radio programs. 
Raymond Bill; H. P. Brown, Mng. Ed. $1 to $5 up, Pub. 

Screen Book, 529 S. 7th St., Minneapolis. (M-10) Short 
news articles _on popular screen favorites, usually on 
assignment. Capt. Roscoe Fawcett; Marcella Burke, 
Western Ed. Liberal rates, Acc. 

Screenland, 49 W. 45th St., New York. (M-25) Feature 
articles dealing with motion pictures. Miss Delight Evans. 
Fair rates, Pub. 

Screen Play, 529 S. 7th St., Minneapolis, Minn. (M-10) 
Authentic articles of interest to movie fans, usually on 
assignment. Capt. Roscoe Fawcett; Carl A. Schroeder, 
Assoc. Liberal rates, Acc. 

Theatre Arts Monthly, 119 W. 57th St., New -York; 99 
Regent St., London W. 1, England. (M-50) Theatrical 
articles 1800 to 2500. Edith J. R. Isaacs. 2c, Pub. 

Theatre Magazine, 22 W. 48th St., New York. (M-35) 
Sophisticated articles on the theatre up to 1500. Stewart 
Beach. 3c, Pub. 

Variety, 154 W. 46th St., New York. (W-15) Theatrical 
articles, news. Sime Silverman. Inc. 
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TRADE JOURNALS, MISCELLANEOUS 


Ameritan Artisan, 1900 Prairie Ave., Chicago. (M) 
Merchandising articles with illustrations on experiences 
of men in warm-air heating and sheet metal work. J. D. 
Wilder. $2.50 column, photos $3, Pub. 

American Baker, The, 118 S. 6th St., Minneapolis. 
(M-10) Technical articles on baking, illustrated articles 
on new bakeshops, attractive window photos, merchan- 
dising talks. Carroll Michener, Mng. Ed. % to Ic, photos 
$1 to $3, Acc. (Overstocked.) 

American Druggist, 57th St. at 8th Ave., New_York. 
M) Highest t drug merchandising articles. Herbert 

. Mayes. High rates, Acc. 

American Hatter, 1225 Broadway, New York. Trade 
miscellany. E. F. Hubbard. %4c to 1c, photos $2, Acc. 

American Painter & Decorator, 3713 Washington Ave., 
St. Louis. (M) Fact stories on successful painters and 
decorators 1000. George Boardman Perry. Up to Ic, Pub. 

American Paint & Oil Dealer, 3713 Washington Ave., 
St. Louis. (M) Retail paint selling articles, illustrated. 
Arthur A. Poss. Good rates, Pub. (Overst 

American Paper Merchant, 1911 Conway Bldg., Chi- 
cago. (M) News and features of paper trade. Frank C. 
Petrine, Mng. Ed. %4c up, Acc. 

American Perfumer & Essential Oil Review, 432 4th 
Ave., New York. (M) Technical, scientific articles on 
perfumes, cosmetics, soaps, etc.; articles on merchandis- 
ing and advertising of same from manufacturer’s stand- 
point; news items on manufacturers. Ind. features, Acc.; 
news, Pub. 

American Lumberman, 431 S. Dearborn St., Chicago. 
(Bi-W) News and features of lumber and building mate- 
rials industry. A. L. Ford. $3.50 column, Pub. 

American Printer, The, 9 E. 38th St., New York. (M-25) 
Technical articles for printing plant executives. B. 
Siegfried. lc up, Pub. 

American Roofer, 58 W. Washington St., Chicago. (M) 
— market for roofing articles. Eugene Pope. Yc up, 

‘ul 

American Silk Journal, 373 4th Ave., New York. (M- 
30) Articles on silk, rayon, textile industry 1500 to 3000. 
H. W. Smith. $3 per column, Pub. 

Amusement Park Management, 114 E. 32d St.. New 
York. (M-25) Constructive articles on general amusement 
park operation, with photos. S. Hoffman. 1c, photos $1.50, 
Pub. 

Art of Mosaics & Terrazzo, 400 W. Madison St., Chi- 
cago. Articles on use and sale of mosaics and terrazzo 
work. P. C. Connelley. 1c, photos $2, Pub. 

Automobile Trade Journal & Motor Age, Chestnut and 
56th Sts., Philadelphia. (M) Features based on_inter- 
views with successful automobile or equipment dealers. 
Don Blanchard. 1c up, Pub. 

Automotive Electricity, 420 Lexington Ave., New York. 
(M-20) Technical articles on automotive electric and shop 
equipment, articles on merchandising service and acces- 
sories 1200. L. E. Murray. 1c, Pub. 

Automotive Service News, 223 S. Waverly Drive, Dallas, 
Tex. (2-M-10) Short news items pertaining to local trade 
associations of auto repair men, tire and battery men, gas 
and oil retailers, etc. é. C. Hayley. 1c, Pub. (Overstocked.) 

Auto Body Trimmer & Painter, 128 Opera Place, Cin- 
cinnati. (M) Limited market for technical and mer- 
chandising articles of trade. J. F. Hutcheson. %c, Pub. 


Bakers’ Helper, 330 S. Wells St., Chicago. (2-M-25) 
Business-building plans bakers, technical articles, 
chiefly supplied by staff. V. E. Marx. 35¢ inch (73 words), 
Pub. 


Bakers’ Weekly, 45 W. 45th St., New York. (W) News 
correspondents in principal cities. Albert Klopfer. 1c, Pub. 

Beach and Pool and Aquatics, 114 E. 32d St., New York. 
(M-25) Illustrated articles on swimming and beach oper- 
ation, particularly country clubs and municipally operated 
pools, 1000. 1c up, photos $1.50 up, Pub. (Overstocked.) 

Black Diamond, 431 S. Dearborn St., Chicago. (W-20) 
Practical method articles in the coal field. Robert L. 
Moffett. %c up, Pub. 

Boot & Shoe Recorder, 239 W. 39th St., New York. (W- 
25) News and features of shoe industry. Regular cor- 
respondents. Arthur D. Anderson. Ic, Pub. 

Boys’ Outfitter, 175 Fifth Ave., New York. (M) Inter- 
views with boys’ department buyers. Regular correspond- 
ents. Ivan Block. %4c, Pub. 

Brick & Clay Record, 59 E. Van Buren St., Chicago. 
(Bi-W) News and features of brick and clay industry. 
on gaa correspondents. H. V. Kaeppel, Mng. Ed. Ic up, 

ub. 

Building Maintenance, 407 E. Michigan St., Milwaukee. 
(M) Technical and management articles. H. James Lar- 
kin. Ic, photos $1, Acc. 
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Building Supply News, 59 E. Van Buren St., Chicago. 
(M) News and merchandising features of lumber and 
_—— material dealers. Query. L. J. Zorn, Mng. Ed. 
Ic, Pub. 


Bus Transportation, 330 W. 42d St., New York. (M-25) 
Practical bus operation articles 2000, 2 or 3 photos. C. W. 
Stocks. 3c, Acc. News items, first 100 words 2%c, bal. 
each item 4c, Pub. 


Casket & Sunnyside, 487 Broadway, New York. (M) 
Interviews with morticians on embalming and mortuary 
management. Seabury Quinn. Y%c, Pub. 


Ceramic Industry, 59 E. Van Buren St., Chicago. (M-25) 
News items pertaining to pottery, glass, enamel plants, 
executives, sales campaigns, production activity. H. V. 
Kaeppel. 1c, Pub. 

Chain paws Age, 93 —— St., New York. (M-35) Fea- 
ture articles on special assignment only. Godfrey M. 
Lebhar. About 1%c, Pub. 

Chain Store Links, 10 S. 18th St., Philadelphia. Articles 
on training clerks for chain store organizations. H. A. G. 
Erlichman. Pub. 


Chain Store Management, 180 N. Michigan Ave., Chi- 
cago. (M-25) Technical merchandising articles covering 
store displays, promotional methods, etc., 1000. Walter B. 
Martin. Y%c, Pub. 


Chain Store Review, 114 E. 32d St., New York. (M) 
Chain store management and merchandising articles, 
mostly staff prepared, 1500 to 2000. J. Leroy Miller, Mng. 
Ed. 1c, photos $2, Pub. 

Cleaners and Dyers Review, 128 Opera Pl., Cincinnati. 
(M-30) Technical articles, success stories relating to spe- 
cific power plants, proved merchandising plans up to 
2000; illustrations desirable. Gus Kepler. %4c,. Pub. 


Cleaning and Dyeing World, 1697 Broadway, New York. 
(W) Technical articles, merchandising, advertising, win- 
dow display, success stories. A. R. Kates. About %4c, Pub. 


Coin Machine Journal, 205 W. Wacker Drive, Chicago. 
(M) News, features, pictures, of interest to manufacturers 
of automatic vending machines, supplies and allied prod- 
ucts. D. Dollnig. 1c, photos $2, Pub. 


Commercial Car Journal, Chestnut and 56th St., Phila- 
deiphia. (M) Articles on selling, servicing, operation of 
motor trucks. T. Hook. Good rates, Pub. 

Concrete Products, 542 S. Dearborn St., Chicago. (M- 
10) Articles on manufacture, marketing and uses of pre- 
cast concrete products, 500 to 1500, illustrated. Harold O. 
Hayes. $10 page, Pub. 

Confectioners Journal, 437 Chestnut St., Philadelphia. 
(M-35) Articles on wholesale and retail manufacturing 
— — and candy jobbing. Eugene Pharo. Up 
Ic, Ace. 


Cracker Baker, The, 45 W. 45th St., New York. (Chi- 
cago office, 360 N. Michigan Ave.) (M-20) One or two- 
page stories pertaining to biscuits and crackers, or the 
industry ; © nag write-ups; sales stories; practical or t 
nical articles; human interest and success stories of men 
in industry. L. M. Dawson. 30 to 50c inch, Pub. 


Dairy Produce, 110 N. Franklin St., Chicago. (2M-15) 
Limited market for illustrated features on distribution 
and merchandising of dairy products. George Carven. Up 
to lc, Pub. 

Dairy World, 608 S. Dearborn St., Chicago. (M-10) 
Merchandising stories of proven merit on milk plants, 
creameries, ice cream, cheese and dairy by-products manu- 
facturers, with photos or ads. E. C. Ackerman. Ic, ads 
$1, photos $1 to $3, Pub. 

Diesel Power, 192 Lexington Ave., New York. (M) 
Articles on oil engine uses. T. Hay. 1c, Pub. : 

Distribution and Warehousing, 249 W. 39th St., New 
York. (M-30) Articles dealing with public warehouse 
problems. Kent B. Stiles. %c up, photos $2, Pub. 

Domestic Engineering, 1900 Prairie Ave., Chicago. 
Plumbing and heating trade merchandising and technical 
articles. 1c, Pub. 

Draperies and Decorative Fabrics, 420 Lexington Ave., 
advertising orative fabrics, photos. W. H. M 2 
lc, photos $3, Pub. 

Druggists’ Circular, The, 12 Gold St., New York. (M) 
Druggist success articles. G. K. Hanchett. Ind., Pub. 

Drug Topics, 330 W. 42d St., New York. (M-25) Mer- 
chandising articles 1500, describing how druggist—name 
and address given—sold more merchandise, saved money. 
Dan Rennick. Good rates, photos $3, Pub. 

Drug Trade News, 330 W. 42d St., New York. (Bi-W) 
News of manufacturers in drug and toilet goods fields. 
Dan Rennick. Ind. 

Goods Economist, 239 W. 39th St., New York. 
(M-25) Articles of specific interest to department store 
field, up to 1200. C. K. MacDermut, Jr., Mng. Ed. 1% to 
2c, photos $2, special rates on best material, Acc. 
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Editor & Publisher, 1700 Times Bldg., New York. (W- 
10) Newspaper trade articles, news items. Marlen E. 
Pew. $2 col. up, Pub. 

Electrical Dealer, 360 N. Michigan Ave., Chicago. (M) 
Illustrated articles reflecting unusual operations in re- 
tailing domestic electrical goods or radio by any sort of 
store. Queries answered. Rudolph A. August. lc up, Acc. 

Electrical Record, 110 W. 42d St., New York. (M) Arti- 
cles on merchandising of electrical appliances by power 
companies, department stores, electrical specialty dis- 
tributors; installations, news of manufacturers. Leslie 
H. Allen. Good rates, Pub. 

Electrical West, 883 Mission St., San Francisco. (M-25) 
Articles on methods of improving sale of electrical mer- 
chandise by dealers and contractors, unusual electrical 
installations involving special technique. William A. Cyr, 
Asso. Ed. ¥% to 1c, Pub. 

Electrical Wholesaling, 520 N. Michigan Ave., Chicago. 
(M-15) Largely staff-written. Query editor on possible 
features. E. T. Rowland. Good rates, Pub. 

Electric Refrigeration News, 550 Maccabees Bldg., De- 
troit. (W-10) How-to-do-it stories about dealers, distrib- 
utors, and salesmen of electric refrigerators; informative 
articles on installations and servicing of refrigeration ma- 
chines; timely news; human interest photos. George F. 
Taubeneck. 1c, Pub. 

Enamelist, 2100 Keith Bldg., Cleveland, O. (M) Tech- 
nical or semi-technical articles dealing with porcelain 
enamel, and stove manufacturing processes; success sto- 
ries. Write E. O. Baldwin for latest rates. 

Excavating Engineer, S. Milwaukee, Wis. (M-25) Semi- 
technical articles on excavation by power shovel, drag- 
line dredge, clam shell, excavating contracts, open pit 
mining, quarry, drainage, etc., 500 to 2000. Arnold An- 
drews. Ic, photos $1, Pub. Query. 

Feed Bag, The, 210 E. Michigan St., Milwaukee. (M-25) 
Successful advertising plans, convenient service layouts, 
profit-saving business methods of retail feed dealers 750 
to 1000. David K. Steenbergh. Ic up, Pub. 

Feedstuffs, 118 S. Sixth St., Minneapolis, Minn. (W-5) 
Articles on merchandising, cost accounting, general busi- 
ness practices, applicable to the feed trade. Carroll K. 
Michener. % to 1c, Acc. (Overstocked.) 

Film Daily, 1650 Broadway, New York. (D) News of 
industry. J. W. icoate. Inc. 

Florists’ Exchange, 448 W. 37th St., New York. (W-15) 
Trade material in florist and nursery fields. Write before 
submitting. E. L. D. Seymour, Asso. Ed. %c up, Pub. 

Ford Dealer and Service Feld, 407 E. Michigan St., 
Milwaukee. (M-25) Ford trade articles preferably under 
1000. H. James Larkin. 1c, Acc. 

Ford Dealers News, 117 W. 6ist St., New York. Ford 
trade articles. C. C. Pearsall, Mng. Ed. %c up, Pub. 

Furniture Age, 2225 Herndon St., Chicago. (M-30) Il- 
lustrated articles on practical methods, furniture and de- 
partment stores in advertising, displaying, selling, bed- 
ding, gift goods, credit and collection methods, accounting 
systems, 500 to 1500; interviews and important news. J. 
A. Gary. 1c, photos $2, Pub. 

Furniture Manufacturer, 200 N. Division Ave., Grand 
Rapids, Mich. Manufacturer and factory superintendents’ 
stories of all phases of factory production, cabinet room, 
machinery, finishing, 500 to 1500. A. C. Saunders. Ic, 
photos $2 up, Pub. 

Furniture Merchandising, Charlotte, N. C. (M-30) Mer- 
chandising success events; unusual window photos. Mil- 
ton Samson. 1 to 3c, photos $1 to $3 and up, Pub. 

Furniture Record and Journal, 200 N. Division Ave., 
Grand Rapids, Mich. (M-30) Shorts on merchandising, ad- 
vertising, of bedding and radios, electrical appliances, 
housewares, floor coverings, departments of furniture 
stores, 200 to 600. K. C. Clapp. % to 2c, photos $2.50 to 
$5, Pub. 

Gas Age-Record, 9 E. 38th St., New York. (W) Articles 
and news of gas companies; interviews with public utility 
heads. H. O. Andrew. Ic, Pub. 

Giftwares, 260 5th Ave., New York. (M) Illustrated arti- 
cles on operating gift and art shops 500 to 1200. Lucile 
O’Naughlin. Ic, photos $3, Pub. 

Good Hardware, 79 Madison Ave., New York. (M-20) 
Illustrated articles 100 to 200 for hardware dealers; hu- 
morous verse, jokes, epigrams, pertaining to the trade. 
Ralph F. Linder. 2c, jokes $2, Acc. 

Heating, Piping and Air Conditioning, 1900 Prairie Ave., 
Chicago. (M) Articles on air-conditioning for homes, 
shops, stores, etc., mostly by engineers. C. M. Burnam, 
Jr., Assoc. Ed. Pub. 

Hide and Leather, 300 W. Adams St., Chicago. (W-15) 
Technical tannery articles 1000 to 10,000. Watterson 
Stealey. 1c, Pub. 

Hotel Management, 222 E. 42d St., New York. (M-25) 
Hotel construction, maintenance and operation articles, 
— building ideas, 100 to 2500. J. S. Warren. Ic up, 

ce. 
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Hotel Monthly, 950 Merchandise Mart, Chicago. News 
and features. Pub. 

Hotel World-Review, 222 E. 42d St., New York. (W-5) 
Query editor on hotel news and features. A. M. Adams. 
Y% to 3c, Acc. 

Housewares Merchandising, 1170 Broadway, New York. 
(M) News and features from housewares departments. 
S. P. Horton. Ic, Pub. 

Ice Cream Field, 461 8th Ave., New York. (M-10) Il- 
lustrated business-building articles for ice cream plants 
750 to 1500. W. H. Hooker. %c up, photos 50c to $1, Acc. 

Ice Cream Review, 501-515 Cherry St., Milwaukee. (M- 
25) Methods articles of interest to ice cream manufac- 
turers and employees. Edward Thom. sc up, Pub. (Over- 
stocked.) 

Ice Cream Trade Journal, 171 Madison Ave., New York. 
(M-25) Convention reports (on order); articles on man- 
agement, manufacturing, distribution and sales activities 
of specific wholesale ice cream companies 500 to 2000. 
Harry W. Huey. Ic, Pub. 

Ice & Refrigeration, 435 N. Waller Ave., Chicago. (M) 
Ice making, cold storage, refrigeration articles and news. 
J. F. Nickerson. Ind., Pub. 

Industrial Retail Stores, 7th and Vine Sts., Cincinnati. 
(M-20) Merchandising articles on ‘‘company store’ oper- 
ations, 500 to 1000. Hull Bronson. Y%c, Pub. 

Inland Printer, 330 S. Wells St., Chicago. (M-40) Con- 
structive articles on production, selling and management 
—" of printing industry. J. L. Frazier. $10 page up, 

Institutional Jobber. 222 E. 42d St., New York. (M) 
Experience articles on selling to hotels, restaurants, hos- 
pitals, clubs, schools 100 to 1500, fact items, photos. Gene 
Van Guilder. Ic up, Acc. 

International Blue Printer, 431 S. Dearborn St., Chi- 
cago. (M-30) Illustrated technical articles on blue print- 
ing, photo copying, mechanical and construction engi- 
neering, 2000 or less. Glen Edwards. 1c, photos $1, Pub. 

Jewelers’ Circular, 239 W. 39th St., New York. (M-25) 
Storekeeping, merchandising articles for retail jewelers, 
important news of jewelry trade. T. Edgar Willson. ic 
to 2c, Pub. 

Keystone, The, 1505 Race St., Philadelphia. (M) Well- 
written articles on jewelry store management and mer- 
chandising 750 to 2000; news of jewelry trade. 1 to 2c, 
news 30c inch up, photos $1.50 to $4, Pub. 

Laundry Age, 1478 Broadway, New York. (M-20) News 
and features of laundry industry. Specific requirements 
on request. Regular correspondents. J. M. Thacker. Ind., 
Pub. 

Laundryman’s Guide, 506 Bona Allen Bldg., Atlanta, Ga. 
(M-50) Articles on merchandising, advertising, produc- 
tion, selling, management, delivery fleets maintenance, 
layout of production line, etc., in modern steam laundries 
750 to 1800, general news items 50 to 400. H. S. Hudson, 
Ed.; W. B. Savell, Mng. Ed. % to 1c, Pub. 

Linens & Domestics, 1170 Broadway, New York. (M-10) 
Trade and feature articles on linen goods; interior or 
window display photos. Julien Elfenbein. 1 to 2c, photos 
$1 to $3, Pub. 

Magazine of Light, The, Nela Park, Cleveland, O. (M- 
20) 1000-word feature articles of unusual lighting instal- 
lations; merchandising articles. J. L. Tugman. Ic, Acc. 

Manufacturing Jeweler, The, 42 Weybosset St., Provi- 
dence, R. I. (2M) Material staff-prepared or obtained 
through special arrangement. W. Louis Frost. “%c, Pub. 

Materials Handling & Distribution, 420 Lexington Ave., 
New York. (M-30) Practical, not theoretical, articles on 
efficient and economical systems of handling materials 
mechanically, either in production or physical distribu- 
tion operations. John A. Cronin. Ind., generally Pub. 

Meat Merchandising, 105 S. 9th St., St. Louis. (M) 
Practical merchandising articles of trade. No grocery in- 
terviews. John L. Hoppe. 34c, Acc.; 1c, Pub. (Overstocked 
till July.) 

Merchandising Ice, 435 N. Waller Ave., Chicago. (M-25) 
Articles on sales plans, advertising displays and develop- 
ments related to ice-using equipment. J. F. Nickerson. 
¥Y% to Ic, Acc. 

Metalcraft, 4th St. at Clinton, Jamestown, N. Y. (M- 
50) Articles on metal work. L. M. Nichols. Good rates, 
Pub. (Query.) 

Milk Dealer, The, 501-515 Cherry St., Milwaukee. (M-25) 
Problems related to preparing milk for distribution, sell- 
ing and delivering. Edward Thom. Yc, Puh. (Over- 
stocked.) 

Mill & Factory, 420 Lexington Ave., New York. (M-35) 
Write editor for detailed instructions to contributors. 
Hartley W. Barclay. 2 to 10c, usually Acc. 

Millinery Trade Review, 1225 Broadway, New York. 
(M-50) Millinery trade miscellany. Charles Steinecke, Jr. 
¥Y% to Ic, photos $2, Pub. 
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Modern Ice Cream Industry, 114 E. 32d St., New York. 
(M) Merchandising and allied distribution problems of 
ice cream manufacturers. Prentice Winchell. 1c, Pub. 

Modern Packaging, 11 Park Place, New York. (M-35) 
Illustrated articles on package production and merchan- 
dising, on assignment only.D. E. A. Charlton. 1 to 4c. Pub, 

Modern Stationer, 250 5th Ave., New York. (M-25) Il- 
lustrated dealer stories. David Manley. Ic, photos $3, Pub. 

Mortuary Management, 500 Sansome St., San Francisco. 
(M-50) Articles on management problems in the funeral 
field. Wm. Berg. % to 1c, Pub. 

Motor Boat, 10 E. 39th St., New York. (M) Articles 
on boat and engine selling and manufacturing methods 
800 to 1000, short kinks, news items of builders and deal- 
ers. Gerald T. White. $10 page, Pub. 

Motion Picture Herald, 1790 Broadway, New York. (W) 
Only authoritative material of interest to motion-picture 
— in conduct of business. Terry Ramsaye. Inc., 

ub. 

Motor Freight, 431 S. Dearborn St., Chicago. (M) News 
and features on motor truck organizations and mainte- 
nance. R. S. Torgerson. 1c, Pub. 

Music Merchants News, Box 310, Springfield, O. (M) 
Concise articles about successful music merchants. Edgar 
C. Hanford. 1 to 2c, photos $2, Acc. 

Music Trade, 113 W. 57th St., New York. (M) News 
and features of trade. H. P. Knowles. Low rates, Pub. 

Music Trade News, 1697 Broadway, New York. (M-20) 
Illustrated articles on retailing sheet music, band instru- 
ments. Albert R. Kates. %c up, Pub. 

Music Trade Review, 420 Lexington Ave., New York. 
(M) Stories on successful music’ dealers. B. B. Wilson. 
Low rates, Pub. 


National Builders Supply Dealer, 948 Builders Bldg., 
Chicago. (M-10) Brief accounts and photos of new mo- 
tor truck fleets, bins, cranes, ey, etc., in use 
by retail builders’ supply dealers. Geo. A. Olson. 25¢ inch 
(42 words), Pub. 

National Bottlers’ Gazette, 233 Broadway, New York. 
(M-50) Features of interest to the soft-drink bottling 
trade. W. B. Keller, Jr. $7.50 page, Pub. 

National Butter and Cheese Journal, Sth and ey 
Sts., Milwaukee. (2-M) Articles on manufacture and 
tribution of butter and cheese. Edward Thom. 4c, Pub. 
(Overstocked.) 

National Carbonator & Bottler, 504 Bona Allen Bldg., 
Atlanta, Ga. (M-10) Illustrated articles on business build- 
ing methods tor bottled soft drink — in actual use, 
750 to 2000; news items 50 to 100. W. B. Savell. % to Ic, 
photos 50c to $1, Pub. 

National Cleaner & Dyer, 305 E. 45th St., New York. 
=: 35) Success stories, technical, salesmanship articles. 

Roy S. Denney. Fair rates, Pub. 

National Jeweler, 536 S. Clark St., Chicago. (M-25) Lim- 
ited market. Strictly merchandising subjects, illustrated, 
250 to 500. Francis R. Bentley. %4 to Ic, Acc. 

National Retail Lumber Dealer, 824 Hearst Bldg., Chi- 
cago. (M) Actual interviews with lumber dealers, stress- 
ing specialty departments, and lumber retail stores; fill- 
ers and shorts. Lyman M. Forbes. 1c, Pub. 

Northwestern Confectioner, 707 N. Broadway, Milwau- 
kee. (M-20) Business articles featuring retail, jobbing, 
manufacturing confectioners 1000 to-1500. G. B. Kluck. 
Fair rates, Pub 

Northwestern Miller, 118 S. 6th St., Minneapolis, Minn. 
(W-5) Technical articles on flour milling industry, em- 
phasis on merchandising. Query first. Carroll K. Mich- 
ener, Mng. Ed. % to Ic, Acc. 


Office Appliances, 417 S. Dearborn St., Chicago. (M) 
Articles on selling office equipment. H. W. Martin, Asst. 
Ed. 30c inch, Pub. 

Optometric Weekly, 15 N. Wabash Ave., Chicago. Opto- 
metric trade miscellany. Yc, Pub. 


Pacific Bottler, 853 Howard St., San Francisco. (M) 
News and features of Western bottlers with photos. Clyde 
Lightbody. 1c, Pub. 

Pacific Coast Merchant, 350 Battery St., San Francisco. 
(M) Constructive articles of western department stores. 
Mrs. D. L. Newman. Low rates, Pub. 

Pacific Drug Review, Woodlark Bldg., Portland, Ore. 
(M-25) Articles on drug merchandising, window and in- 
side display, advertising. F. C. Felter. Low rates, Pub. 

Pacific Retail Confectioner, Woodlark Bldg., Portland, 
Ore. (M) Trade-building articles for retail confectioners 
and soda-fountain owners 500 to 2000. F. C. Felter. $5 
page, Pub. 

Pa & Shipping, 30 Church St., New York. (M-25) 
Items interest to transportation, railways, motor 
trucks, aeneiinthe, on packing, handling, distribution, 
loss and damage in shipping, etc., 1000 to 2500. C. M. Bon- 
nell, Jr. % to lc, photos 50c to $1, Pub. 
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Paper Selling, 1911 Conway Bldg., Chicago. (M-10) Crea- 
tive, aggressive paper and P products salesmanship 
articles up to 1200. Frank Petrine. %c up, Acc. 

Petroleum Age and Service Station Merchandising, 500 
N. Dearborn St., Chicago. (M) Articles on merchandising 
and distribution of petroleum products, details of success- 
ful marketing businesses. Pub. 

Petroleum Marketer, The, 3301 Buffalo Drive, Houston, 
Tex. (M-20) Articles on merchandising and management 
from experience of petroleum jobbers. Grady Triplett. Ic 
up, Acc 

Picture and Gift Journal, 537 S. Dearborn St., Chicago. 
(M) Illustrated merchandising articles on gift and picture 
shops. C. Larkin. About 3c, ‘Pub 

Plumbing & Heating Contractors Trade Journal, 515 
Madison Ave., New York. (M) Articles covering mer- 
chandising activities of successful plumbing and heating 
contractors. R. G. Bookhout. Good rates, Acc. 

Power, 330 W. 42d St., New York. (W-15) Technical 
articles on power generation up to 3000, by engineers or 
power executives. $10 to $12 page, 1200 words, Acc. 

Power Plant Engineering, 53 W. Jackson Blvd., Chi- 
cago. (2M-15) Articles on power plant operation, "appli- 


ances and use 500 to 1500. Arthur L. Rice. 34c, Pub. 


Printing, 41 Park Row, New York. (Bi-W-25) Printing 
plant and sales management articles up to 2000, trade 
news of employing printers in plants. Charles C. Walden, 
Jr., Ed.; Ernest F. Trotter, Mng. Ed. 27 to 40c per inch, 
photos % space rates, Pub. 

Progressive Grocer, 79 Madison Ave., New York. (M) 
Illustrated idea articles 100 to 200, grocery trade articles 


angle 1500, photos, trade jokes. Ralph F. Linder. 1 to 
c, 
Publishers’ Weekly, 62 W. 45th St., New York. (W-15) 


Articles on publishing, book selling, sales promotion, etc. 
Frederic G. Melcher. Ic, Pub. 


Radio-Music Merchant, 420 Lexington Ave., New York. 
Features on merchandising of radios by radio and music 
dealers 1000. V. H. Moynahan. Ic, photos $2, Pub 

Railway Mechanical Engineer, 30 Church St., owe York. 
(M) Railroad shop kinks, photos. Roy V. Wright. 50c 
inch, Pub. 

Refrigerated Food News, 550 Maccabees Bldg., Detroit. 
(M-10) Articles on application of refrigeration to foods; 
successful merchandising methods; news _ concerning 
quick-frozen foods, commercial refrigeration sales organ- 
izations, new developments in food products, etc. Geo. 
F. Taubeneck. 1c, Pub. 

Refrigeration, 711 Glenn St., Atlanta, Ga. (M-25) Name 
and fact stories on ice refrigeration and merchandising 
of ice and ice refrigeration. Hal Reynolds. $4 column, Pub. 

Restaurant Man, The, 270 Washington St., Brooklyn. 
(M-25) Articles on operation, management or construction 


of restaurants 1500 to 2000; photos essential. M. E. Ler- 
ner. Pub. 
Restaurant Management, 222 E. 42d St., New York. 


Articles, 1000 to 1500, telling how leading operators are 
overcoming cut- throat competition or effects of depres- 
sion. Ray Fling. 1 to 5c, Acc. 

Retail Bookseller, 55 5th Ave., New York. (2-M-10) 
Articles of definite interest to booksellers and rental 
library proprietors, 1500 to 2500. Francis Ludlow. Ic, Acc. 

Retail Druggist Illustrated, 250 Lafayette Blvd., Detroit, 
Mich, (M-15) Illustrated merchandising articles 500 to 
2000, series, editorials 50 to 500, window display photos, 
advertising samples. E. N. Hayes, Ind., Acc. 

Retail Furniture Selling, 222 N. Bank Drive, Chicago. 
(M-15) Short fact items on furniture merchandising. Fea- 
ture articles usually only on assignment. L. S. Lees. Ic, 
ads 50c, photos $2 plus photographer’s bill on ordered 
photos, Pub. 

Retail Ledger, 1346 Chestnut St., Philadelphia. (M-15) 
Articles on various phases of retailing—advertising, de- 
livery, credits, salesmanship, etc., 1500 to 2000. Special at- 
tention to home furnishings. William Nelson Taft. 1 to 
photos $3 Acc. 

Retail Tobacconist, 117 W. 61st St., New York. (W-15) 
Articles on business methods of successful tobacconists 
500 to 1500. H. B. Patrey. %c, Pub. 

Rock Products, 542 S. Dearborn St., Chicago. (2-M) 
Articles on cement, lime, gypsum, quarries, sand and 
gravel plant operations, etc. N. C. Rockwood, Ind., Pub. 

Seed Trade News. 60 W. Washington St., Chicago. (W) 
Seed news only. N. C. Helms. Yc, Pub. 

Be World, 325 W. Huron St., Chicago. (2M) Ariticles 

— and merchandising seeds. W. L. Oswald. 
Yee, 


Service Station News, 369 Pine St., San Francisco. (M) 
Western articles on service station operation. Buys little 
except from regular correspondents. R. H. Argubright. 
l4c, photos $1 up, Pub. 
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Shoe Factory, 300 W. Adams St., Chicago. (M-15) 
Technical articles on shoe manufacturing, news items of 
factories. E. E. Cote. Ic, news %c, Pub. 

Shoe Service, 702 Commercial Bldg., St. Louis, 
Mo. (M-Gratis) Constructive trade articles 500 to 1500, 
verse on shoe ov uA: 1 to 4 stanzas, fact-items, fillers 
50 to 100, jokes. A. V. Fingulin. %4c to 1c, Pub. 

Soda Fountain, The, Graybar Bldg., New York. (M-15) 
Illustrated articles on business-building methods for soda 
fountains, soda lunches. John R. Ward. Ic, Pub. (Over- 
stocked.) 

Southern Funeral Director, 711 Glenn St., Atlanta, Ga. 
(M-25) Articles of interest to southern morticians. Hal 
Reynolds. $8 page, Pub. ‘ 


Southern Hardware, 1020 Grant Bldg., Atlanta, Ga. (M- 
15) Illustrated articles on management and merchandising 
methods in southern hardware stores. Ic up, Pub. 


Southwestern Bottler, 429 Milam Bidg., San Antonio, 
Tex. (M-10) Practical merchandising articles based on in- 
terviews with specific bottlers in New Mexico, Oklahoma, 
Louisiana, and Arkansas. Ruel McDaniel. Yc up, Pub. 


Southwestern Jewelers’ Forum, 812 Wholesale Merchants 
Bldg., Dallas, Tex. (M-10) Interviews with successful re- 
tail jewelers in southwestern states. Joe Buckingham. % 
to Ic, Pub. (Not in market.) 


Spice Mill, The, 103 Water St., New York. (M-35) News 
from tea, coffee, and spice centers. Limited market for 
brief articles. C. S. Sewell. % to 1c, Pub. 


Sporting Goods Dealer, 10th and Olive Sts., St. Louis, 
Mo. (M) Illustrated reviews on merchandising, store ar- 
rangement, news. C. T. Felker. Yc up, Pub. 


Sporting Goods Journal, 139 N. Clark St., Chicago. (M) 
Specific feature articles describing successful merchandis- 
ing plans; photos. Ames A. Castle. %c up, Pub. 

Starchroom Laundry Journal, 415 Commercial Sq., Cin- 
cinnati, O. (M-25) Feature articles on laundry business, 
1000. J. N. Wheeler. % to Ic, Pub. 

Swimming Pool World, 29—10 Northern Blvd., Long Is- 
land City, N. Y. (M) Articles on designing and construc- 
srg of pools; maintenance, operation. Charles W. W 

ub. 
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Tires Magazine, 420 Lexington Ave., N. Y. (M-25) Mer- 
chandising and servicing articles on tire retailers and 
service station operators 1500 to 2000. Jerome T. Shaw. 
¥% to le, news items 25c inch, fillers %c, photos $3, Pub. 

Toilet Requisites, 250 Park Ave., New York. (M-35) 
Verified interviews with drug or department store buy- 
ers or higher executives concerning toiletries retailing in 
cities 25,000 or over. Photos. No general stories. Keep 
under 1200. S. G. Swift. 1c, Acc. 


Voluntary Chain, The, 114 E. 32d St., New York. (M) 
Constructive articles for heads of voluntary organizations, 
1000 to 2000. Ic, photos $2, Pub. 


Warm Air Heating, 105 S. 9th St., St. Louis. (M) Edi- 
torial board supplies 80% of material. Query editor. Paul 
L. Reed. 1 and 1%4c, Pub. 

Western City, 1206 S. Maple Ave., Los Angeles. (M-25) 
Technical and semi-technical articles and news concern- 
ing municipal government, water works, streets, etc., in 
cities of 11 western states. Winston R. Updegraff. % to 
1%4c, photos $1, Acc. 

Western Confectioner and Ice Cream News, 853 Howard 
St., San Francisco. (M-35) News and features of Western 
candy, ice cream, fountain trade. Russell B. Tripp. Fair 
rates, Pub. (Overstocked.) 

Western Florist, 312 E. 12th St., Los Angeles. (2-M) 
News and features of successful florists. M. J. Phillips. 
Yc up. (Overstocked.) 

_Western Hotel Reporter, 651 Market St., San Fran- 
cisco. (W-15) Illustrated articles of interest to hotel 
men. E. A. Hammesfohr. 20c inch, Pub. 

Western Wood Worker and Furniture Manufacturer, 71 
Columbia St., Seattle, Wash. (M-20) Articles on wood- 
working plant operations, illustrated interviews with 
plant managers and superintendents, western locale, 1000. 
Nard Jones. % to Ic, Pub. (Overstocked.) 

Wholesale Druggist, 330 W. 42d St., New York. (M) 
Coens drug business articles. Jerry McQuade. Ic up, 

ub. 

Wood Construction, Xenia, O. (2-M-15) News articles on 
retail lumber and building supply dealers, based on spe- 
cific interviews. Findley M. Torrence. $10 page, includ- 
ing art, Pub. 

Wood ie Industries, 415 W. 4th St., Jamestown, 

e 


Syndicate Store Merchandiser, 951 Broad St., Newark, N. Y. (M-40) chnical wood-working management and 
N. J. (M-20) Articles on 5-and-10c store merchandising, production articles. L. M. Nichols. Good rates, Pub. 
displays. Beverland M. Ramsey. 1c, Pub. Query. 

LIST D 
Juvenile and Young People’s Publications 
Boys’ World, D. C. Cook Pub. Co., Elgin, Ill. (W) 


Ambassador, The, Baptist Sunday School Board, 161 
8th Ave., N., Nashville, Tenn. (W) Ages 13 to 17. Whole- 
some short-stories, boy and girl characters, 2000 to 3000, 
serials 6 to 12 chapters 2000 each; travel, biographical, 
practical articles 2000; verse. Noble Van Ness; Novella 
Dillard Preston. %c, poems $1 to $2.50, Acc. 

American Boy, The, 550 Lafayette Blvd., Detroit, Mich. 
(M-20) Older boys’ interests. orge F. Pierrot. 2c up, 
Acc. (Out of market till January, 1933.) 

American Girl, 670 Lexington Ave., New York. (M-15) 
Ages 12 to 18. Girl Scouts publication. Action short- 
stories 3500 to 4500; articles by arrangement. Miss Mar- 
garet Mochrie. Ic up, Acc. 

American Newspaper Boy, 15 W. Fifth St., Winston- 
Salem, N. C. (M) Short-stories of adventure, modern 
newspaper carrier boy heroes, 1600 to 2000. Bradley Wel- 
fare. Acc. 


Boy Life, Standard Pub. Co., 9th and Cutter Sts., Cin- 
cinnati. (W) Medium ages. Short-stories 2000, serials, 
articles, miscellany. 1/3c up, Acc. 

Boys and Girls, Methodist Pub. House, 810 Broadway, 
Nashville, Tenn. (W) Boys and girls up to 12. Short- 
stories 600 to 1000, short serials, verse, occasional brief 
articles on nature, science, things-to-do. Mrs. C. H. 
Battle. %4c, Acc. 

Boy’s and Girl’s Comrade, Gospel Trumpet Co., 5th and 
Chestnut, Anderson, Ind. (M) Ages 9 to 15. Character 
and educational articles 500 to 1500, wholesome short- 
stories icc? to 2000, serials 5 to 15 chapters, editorials 250 
to 500, verse 2 ic 6 stanzas, fact items, fillers. L. Helen 
Percy. $2 to $2.50, photos 25c to $1, Pub. 

Boys’ Comrade, Christian Bd. of Pub., 2712 Pine St., 
St. Louis. (W) Ages 13 to 17. Short-stories 2000, serials, 
illustrated articles 100 to 1500, verse, miscellany. Glenn 
McRae. $ to $5 per M., Acc. 

Boys’ Life, 2 Park Ave., New York. (M-20) Boy Scouts 
publication, ages 14 to 18. Outdoor adventure, sport, 
achievement short-stories, preferably 2000 to 3000, serials 
up to 30,000, articles up to 2000. James E. West. 2c up, 
Acc. (Overstocked.) 


Boys 13 to 17. Short-stories 2200 to 2500, serials 4 to 6 
chapters, 2200 each, scientific, success articles up to 300, 
occupation articles 150 to 500, successful boys, curiosity, 
scientific news items, misceilany. Fiction 1c up; articles, 
fillers %c up, Acc. 


Challenge, The, Baptist Sunday School Board, 161 8th 
Ave., N., Nashville, Tenn. (W) Young people, 17 years 
up. Adventure, achievement short-stories 1500 to 2500, 
serials 2 to 12 chapters 2000 each; descriptive, biograph- 
ical, travel articles up to 2000; verse. Hight C. Moore; 
Noble Van Ness. %c, verse $1 to $2.50, Acc. 

Child Life, Rand, McNally & Co., 536 S. Clark St., 
Chicago. (M-35) Ages 2 to 12. Short-stories, miscellany 
up to 1800. Marjorie Barrows. % to Ic, Acc. (Over- 
stocked.) 

Christian Youth, 327 N. 13th St., Philadelphia. (W) Teen 
ages; interdenominational. Wholesome short-stories with 
Christian teaching and uplift 2000 to 2200; fillers, nature, 
fact, how-to-make-it articles 300 to 1000. Bible puzzles. 
Charles G. Trumbull; John W. Lane, Asso. $10 a story, 
fillers $1 to $4, puzzles $1 to $2, Acc. 

_Classmate, Methodist Book Concern, 420 Plum St., Cin- 
cincinnati. (W-5) Young People 18 to 24. Wholesome short - 
stories 2500 to 3500, serials 30,000 to 40,000, illustrated arti- 
cles 1000 to 2500, fact items 200 to 1000, verse. A. D. Moore. 
Fillers Yc up, fiction le up, verse $5 to $10, Acc. 

Dew Drops, D. C. Cook Pub. Co., Elgin, Ill. (W) Chil- 
dren 5 to 8 Short-stories 900 to 1000, short articles, edi- 
torials 250 to 300, verse up to 12 lines. Fiction 1c up; 
articles, fillers %c up, Acc. 

Epworth Herald, 740 Rush St., Chicago. (W-5) Articles 
on youth’s activities 1000 to 1200, religious essays 200 to 
300, short-stories 1000 to 1500, serials 20,000 to 30,000; na- 
ture, religious verse up to 20 lines. W. E. J. Gratz. Yc, 
verse 15c line, photos $3 to $5, Acc. 

Epworth Highroad, Methodist Pub. House, 810 Broad- 
way, Nashville, Tenn. (M) Young people, 16 to 24. Short- 
stories 2500 to 4000; serials, 4 to 8 chapters; illustrated 
articles 1000 to 1800; short poems. R. L. Hunt. ¥% to Ic, 
verse 25c line, Acc. 
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on at Ottawa, Grand Rapids, Mich. (M- 

ire girls. Short-stories 2000 to 3000, serials 
articles on sports, camping, parties, 

handicraft. Marta K. Sironen. %c, photos $1, Acc. 


Forward, Presbyterian Bd. of Education. 
Witherspoon Bldg., Philadelphia. (W) Boys and girls, 14 
to 21 years. Short-stories 2500 to 3000, serials (over- 
stocked), illustrated articles 700 to 1000, fillers 150 to 400. 
John T. Faris. Up to “%c, Acc. 

Friend, The, United Brethren Pub. House, Dayton, O. 
(W) Boys’ and girls’ moral, educational short-stories 1000 
to 2500; serials 5 to 8 chapters; informational, inspira- 
tional articles 100 to 800, short verse. J. W. Owen. $1 to 
$5 per story, poems 50c to $2, Acc. 

Fronk Rank, The, Christian Bd. of Pub., 2710 Pine St., 
St. Louis, Mo. (W) Young people, teen ages. Moral short- 
stories 2000 to 2500, serials 20,000 to 25,000, verse, mis- 
cellany. O. T. Anderson. $4 to $5 per M., Acc. 


Girlhood Days, Standard Pub. Co., 9th and Cutter Sts., 
Cincinnati, O. (W) Girls 12 to 18. Out-of-door short-sto- 
ries 1800 to 2000, serials, miscellany. 1/3c up, Acc. 

Girls’ Circle, Christian Bd. of Pub., 2712 Pine St., St. 
Louis. (W) Girls 13 to 17. Short-stories 2500, serials 9 to 
10 chapters, articles 100 to 2000, poems up to 20 lines. 
Frances Woolery, $4 to $5 per M, : 

Girls Companion, D. C. Cook Pub. Co., Elgin, Ill. (W) 
Girls 13 to 17. Short-stories 2000 to 2500, serials 4 to 6 
chapters 2200 each, illustrated occupation articles 150 to 
800. Inspiration and information material 100 to 3000. 
Fiction lc up; articles, fillers %c up, verse 10c line, photos 
$1.50 to $3, Acc. 

Girl’s World, Am. Baptist Pub. Society, 1701 Chestnut 
St., Philadelphia. (W) Ages 13 to 16. holesale action 
short-stories 2500, serials of 2500-word chapters. [nforma- 
tive articles 200 to 800, photos. Owen C. Brown. $4.50 to 
$6 per M., Acc. 

Haversack, The, Methodist Pub. House, 810 Broadway, 
Nashville, Tenn. (W) Boys, 10 to 17. Short-stories 2000 
to 3000, serials 4 to 10 chapters, miscellany. %4c up, Acc. 


John Martin’s Book, 300 4th Ave., New York. (M-50) 
Children up to 12. Informative articles up to 2000, little 
tot short-stories 1000 to 1200, short stories of fact, ro- 
mance, fancy for older children up to 2000; serials, boy 
and girl appeal, 6 chapters of 2500; short ‘and narrative 
verse, craft articles, continuity jokes. John Helen 
Waldo, assistant. 1 to 3c, verse 25c line up, 

Junior Christian Endeavor World, 41 Mt. aeadie St, 
Boston. (M-5) Short-stories 1500; items on current events, 
history, travel, Bible, children’s organizations, etc., 100 
to 500; illustrations. Overstocked on serials. Stanley B. 
Vandersall. %c, Acc. 

Junior Home Magazine, 1018 S. Wabash Ave., Chicago. 
(M-25) Juvenile short-stories, ‘‘how-to-make’”’ articles, 
miscellany. Bertha M. Hamilton. Ic, Pub. 

Junior Joys, Nazarene Pub. House, 2923 Troost Ave., 
Kansas City, Mo. (W) Boys and girls 9 to 12; short-sto- 
ries 1500 to 1800, serials 6 to 12 chapters, short miscellany. 
Mabel Hanson. Acc. 

Junior Life, Standard Pub. Co., 9th and Cutter Sts., 
Cincinnati. (W) Children 8 to 12. Short-stories, serials, 
verse. 1/3c, Acc. 

Junior Safety Patrol, hu Howard St., Chicago. (M) 
Teen-age boys’ material. F. C. Singleton. 1c, Pub. (Slow.) 

Junior World, Christian Bd. of Pub., Beaumont and 
Pine Sts., St. Louis. (W) Children 9 to 12. Short-stories 
500 to 3000, serials 8 to 12 chapters, poems up to 16 lines, 
informative articles 200 to 600. Hazel A. Lewis. $4 to $5 
per M, Acc. 

Junior World, Am. Baptist Pub. Society, 1701 Chestnut 
St., Philadelphia. (W-8) Children 9 to 12. Short-stories up 
to 2500, serials 2500-word chapters, miscellany. Owen C. 
Brown. $5 per M, Acc. 


Everygirls, L 
15) For Camp 
12,000 to 15,000; 


Kindergarten Primary Magazine, 278 River St., Manis- 
tee, Mich. (Bi-M-20) Ages 4 to 6. Short- stories up to 
500, short verse; articles on_child training up to 1500; 
games, instructive playlets. Grace C. Dow. $1 to $5 per 
article, verse 25c to $1, Acc. 


Little Folks, The, Augustana Book Concern, Rock Is- 
land, Ill. (W) Religious material, children 5 to 8 Mrs. 
Edith Cling Palm, Hector, Minn. Low rates, Pub. 

Lutheran Boys and Girls, Lutheran Pub. House, 1228 
Spruce St., Philadelphia. (W) Ages 9 to 14. Short-stories, 


articles. Low rates, Acc. 
Lutheran Young Folks, Lutheran Pub. House, 1228 
Spruce St., Philadelphia. (W) Older boys and girls. Illus- 


trated descriptive articles, short-stories 3000 to 3500, se- 
rials 6 to 12 chapters. Fair rates, Acc. 


Mayflower, The, Pilgrim Press, 14 Beacon St., Boston, 
(W) Children under 9. Short-stories 300 to 700, verse. 
Fair rates. Acc. 
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Olive Leaf, poi Book Concern, Rock Island, III. 
(W) Boys and girls, medium ages. Religious stories 500, 
verse 8 to 12 lines. Rev. J. Helmer Olson, 3309 Seminary 
Ave., Chicago. 4% to Y%c, Pub. 

Onward, 8 N. 6th St., Richmond, Va. (W-3) Young 
People. Character —". short-stories, serials, short 
articles, editorials, verse. Miss Clarabel Williams. $3 to 
$5 per M., Acc. 

Open Road for Boys, 130 Newbury St., Boston. (M-10) 
Boys’ interests. Aviation, sport, adventure, humorous 
short-stories 2000 to 3500, serials up to 40,000, articles 1000 
to 1500. Clayton H. Ernst. Up to Ic, Acc. and Pub. 

ote Little Folks, United Brethren Pub. House, eo 

O. (W) 4 to 9 years. Short-stories 300 to 600. J. W. Owen 
Up to %c, Acc. 


Picture Story Paper, 420 Plum St., Cincinnati, O. Chil- 
dren 4 to 8. Short-stories 300 to 800, verse. 34 to Ic, Acc. 

Picture World, Am. Sunday School Union, 1816 Chest- 
nut St., Philadelphia. (W) Children under 12. Short-stories 
400 to 800, verse. $3 per M up, verse 50c stanza, Acc. 

Pioneer, The, gg > Bd. of age Education, 
420 Witherspoon Bdg., Philadelphia. (W) Boys 12 to 15. 
Short-stories 2500 to 3000, serials 6 to 8 chapters 2500 each, 
illustrated articles 800 to 1000. John Faris. Articles up 
to Yc, stories $12 up, photos 50c to $2, Acc. 

Play Mate, 3025 E. 75th St., Cleveland, O. (M-15) 
venile short-stories 600 to 2500, serials by arrangement; 
illustrated natural history articles 600, fillers, photos. Very 
few fairy tales. Esther Cooper. 1 to 3c, verse 25c line, Acc. 

Portal, Methodist Book Concern, 420 Plum St., Cin- 
cinnati. (W-2) Wholesome action short-stories 1500 to 
3000, serials 20,000 to 25,000, vocational, pretest articles 
on assignment only, editorials. Wilma McFarland. 
Ic, verse $5 to $10, Acc. 


Queen’s Gardens, Presbyterian Bd. of Christian Educa- 
tion. Witherspoon Bldg., Philadelphia. (W) Girls 12 to 15. 
Short-stories 2500 to 3000, serials 6 to 8 chapters, 2500 + 
each; illustrated travel, nature articles 800 to 1000. John 
T. Faris. Articles up to Yc, stories $12 up, Acc. 


Ropeco Magazine, Rogers, Peet & Co., 842 Broadway, 
New > Pak (M-Free) Boys 5 to 16. Adventure, animal, 
a interest a articles, jokes, miscellany. Miss 

. F. Roth. Ye, Acc 


Sentinel, The, 161 8th Ave., N., Nashville, Tenn. (W-5) 
Girls and boys 9 to 12. Short- stories, biographical, histori- 
cal, scientific, discovery articles 1500. Novella Dillard 
Preston; Noble Van Ness. % to %c, A 

St. Nicholas, 1123 Broadway, New York. (M-35) Boys 
and girls, 10 to 14. Distinctive action short-stories up to 
_ serials by commission, brief amusing verse. May 
Lamberton Becker. Ic up, verse 25c line, Acc. 

Stories, Presbyterian Bd. of Pub., 420 a Bldg., 
Philadelphia. Primary children. Character-buil ng short- 
stories 500 to 800. %4c, verse 5 to 15c line, Acc. 

Storyland, Christian Bd. of Pub., Beaumont and Pine 
Sts., St. Louis, Mo. (W) Children under 9. Short-stories 
300 to 1000, poems 4 to 12 lines, simple puzzles. Hazel A 
Lewis. $4 to $5 per M, 

Storytime, Baptist Sunday School Bd., 161 8th Ave., N., 
Nashville, Tenn. (W) Children 4 to 8 and parents. Short- 
stories 200 to 600, articles 100 to 300. Overstocked with 
verse. Agnes Kennedy Holmes. 4c, Acc. 

Story World, Am. Baptist Pub. Soc., 1701 Chestnut 
Philadelphia. (W) little children. Short-stories 
300 to 600; verse. Yc, A 


Target, Methodist Book Concern, 420 Plum St., Cincin- 
nati. (W-2) Boys 9 to 15. Short-stories 1500 to "3000," se- 
rials of character development 20,000 to 30,000, articles 
with photos 1200 to 1800, editorials 300 to 700, verse 8 to 
20 lines, fact items, fillers, 200 to 500. Alfred D. Moore. 
1% to Ie, verse $2.50 up, Acc 

Torchbearer, The, M. E. Church So., 810 Broadway, 
Nashville, Tenn. (W) Girls 12 to 17. Short-stories 2500 to 
3500, serials 2 to 10 mpeg vd a 1000 to 2000; verse. 
Rowena Ferguson. %c up, 


Watchword, The, United Brethren Pub. House, Dayton, 
O. (W) Short-stories 1500 to 3000, serials for young people, 
miscellany. E. E. Harris. $1.50 to $2 per M, Acc. 

Wee Wi Unit Rag of Christianity, 917 Tracy 
Ave., Kansas City, (M-15) Children 6 to 12. Uplift- 
ing short-stories 800 re 2500, serials 2500 to 8000, verse, 
puzzles. Jane Palmer. Up to 2c, verse up to 25c line, Acc. 

Wellspring, The, Pilgrim Press, 14 Beacon St., Boston. 
(W) Boys and girls, medium ages. Short- stories, serials, 
verse, miscellany. 2/3c, Acc. 

What To Do, D. C. Cook Pub. Co., Elgin, IIl. fz Boys 
and girls 9 to 13. Short-stories 2500, serials 4 chapters 
2500 ae informative articles 1200 to 1500, editorials up 
to Helen Miller Stanley. Fiction Ic, articles, fillers 
ie, 
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THREE IMMEDIATE 
OPENINGS FOR BOOKS! 


We have urgent requests from 
three leading publishers for books 
of three types—a serious literary 
work, a popular romance, and a 
risque novel. Substantial advance 
royalties will be paid on accepted 
manuscripts. 


Criticism fees waived on books by au- 
thors who have already had more than 
one volume published. 


We operate an international literary agency in 
close touch with American and European markets. 
We represent British and American writers of 
international reputation. 

Book-length manuscripts, short stories, and arti- 
cles of all types receive detailed criticism and ex- 
haustive market consideration at the nominal rate 
of $1 for each 4000 words. Up to 4000 words, $1.00; 
up to 8000 words, $2.00; up to 12,000 words, $3.00; 
and in the same ratio up to 60,000 words. Poems 
of every length receive the same consideration at 
50c each. 

Manuscripts over 60,000 words obtain the bene- 
fit of a low standard fee of $15 for reading, revis- 
ion advice, and placement service. 

Commissions, 10% on all sales. 

Criticism fees are refunded when material is sold, 
even though our advice made the sale possible. 


Copyright and typing service. 
INTERNATIONAL PUBLISHING 
SERVICE CO. 

307 Fifth Avenue, Dept. A New York City 


| COULD YOUR STORY BE FILMED? 


Sell your story in Hollywood. If you’re 
getting rejection slips from publishers, 
send your stories to me. Plot quality 
and visual adaptability are two screen 
requirements. No special technique is 
involved. For 12 years, producers have 
looked to me for screen material. The 
majority of screen stories are purchased 
here in Hollywood. Knowing what pro- 
ducers buy, I can help you sell. Write 
for full information. 


Adeline M. Alvord 


Dept. H., 215 Baine Studio Bldg. 


Hollywood, Calif. | 


TAKE the Top-of-the-World Holiday every writer needs 
lest he go stale. 

PROFIT by new scenes, new experiences, new contacts— 
out of the summer heat. 

JOIN the Holbrook Writers Colony—22nd season—in the 
heart of the Rockies. 

WORK in one of three divisions—a dude ranch; 
a de-luxe lodge built for 15 guests, or University School 
of Creative Writing (big library, 200 periodicals) led 
by six nationally known authors—or combine the three. 

For details, Holbrook Writers Colony, 2512 Humboldt Ave. 
So. Minneapolis, Minn. 


COLLEGE GRADUATE, 
major in English, offers: 
Literary and grammatical criticism with typewritten 
report, and suggested markets. 
Short stories up to 5000, $3.00 each; each 1000 words 
thereafter 30c. Enclose fee and return postage. 
ELLA BOOHER 
1822 Virginia Avenue 


Joplin, Mo. 


The Author & Journalist 


Young Crusader, The, 1730 Chicago Ave., Evanston, IIl. 
(M-3) Children’s paper of W. C. T Temperance, 
health, anti-tobacco, character-building articles and short- 
stories up to 1500; puzzles. Katharine P. Crane. Moderate 
rates, Pub. No payment for verse. 

Young Israel, 3 E. 65th St., New York. (M-10) Children 
under 16. Short-stories, articles of Jewish interest, 1200 
to 2000, verse. Elsa Weihl. Under lc, verse $5, Acc. 

Young People, Amer. Baptist Pub. Soc., 1701 Chestnut 
St., Philadelphia. (W-2) 17 years up. Character-building 
short-stories 2500, serials of ten 2500-word chapters, illus- 
trated articles up to 2000, miscellany. Owen C. Brown. 
About %c, poems $1 up, photos 25c up, Acc. 

Young People, The, Augustana Book Concern, Rock Is- 
land, Ill. (W) Articles and stories, Christian ideals for 
children 11 to 16. Dr. Geo. A. Fahlund, 533 Crescent, N. 
E., Grand Rapids, Mich. Low rates, Acc. (Overstocked.) 

Young People’s Friend, Gospel Trumpet Co., 5th and 
Chestnut Sts., Anderson, Ind. (W) Educational articles, 
essays 1000 to 1500, short-stories 1200 to 2500, serials 5 to 
15 cheahere, editorials, verse 3 to 8 stanzas. L. Helen 
Percy. $2 to $3 per M, verse 5c line, Pub. 

Young People’s Paper, 1816 Chestnut St., Philadelphia. 
(W) Teen ages. Feature and inspirational articles under 
1500, short-stories up to 300, serials 13,000. $4 to $5 per 
M, Acc. 

Young People’s Weekly, D. C. Cook Pub. Co., Elgin, 
Ill. (W) Ages 17 to 25. Short-stories 3000, serials 4 to 6 
chapters of 3000, illustrated articles on curiosities, science; 
success stories, miscellany. Helen Miller Stanley. Fiction 
lc, articles %c, photos $1 to $3, Acc. 

Youth, Unity School of Christianity, 917 Tracy Ave., 
Kansas City, Mo. (M-15) For youthful persons of all ages. 
Solution of problems from standpoint of Christ teachings. 
Short-stories 1500 to 3500, articles 500 to 1500, poetry 4 to 
16 lines. Ernest C. Wilson. le up, verse 25c line up, Acc. 

Youth’s Comrade, The, Nazarene Pub. House, 2923 Troost 
Ave., Kansas City. (W) Boys and girls, high-school ages. 
Short-stories 2000, serials, articles, miscellany. '%c, Acc. 

Youth’s World, Am. Baptist Pub. So., 1703 Chestnut 
St., Philadelphia. (W-5) Boys, teen ages. Short-stories 
2500, serials 2500 each chapter, articles, editorials, fact 
items, photos. Owen C. Brown. 4c up, Acc. 


09 CRITICISM FEE 


=| One or more short stories, total words 
not to exceed 5000, for $1.00. 

Thorough, constructive criticism by successful au- 
thor, editor, and English expert. Market suggestions 
offered. Typing if desired at 50c per 1000 words. En- 
close return postage. 

WRITER’S REVIEW 
839 No. Kenmore Ave. Hollywood, Calif. 


SEND IN THE NAMES OF YOUR WRITER-FRIENDS 


Under postal regulations, The Author & Journalist is 
permitted to send out sample copies, at low third-class 
rates, to a limited number of people. We want sample 
copies to go only to those genuinely interested in writing. 


Send in the names of your writer-friends, and we’ll see 
that they receive sample copies of The Author & Journal- 
ist, free. Address, Business Department, 1839 Champa St., 
Denver, Colo. 


Do YOU 


— Write Stories. 2 
—WANT to Write Storiese 


In either case you will need PLOTTO: A New Method 
of Plot Suggestion for Writers of Creative Fiction, 
by William Walace Cook. Indorsed by such famous 
editors as Col. S. S. McClure, and used and recom- 
mended by such noted authors as H. Bedford-Jones, 
Erle Stanley Gardner, Vic Whitman, Hubert LaDue, 
Marshal South, Hugh B. Cave, Laurence D’Orsay, 
and others. Satisfaction guaranteed. Send stamp for 
descriptive booklet. 


W. W. COOK 
MARSHALL, MICHIGAN 


June, 1932 


SAVE $40 


and do yourself a favor 


as well. 


e iy ou are writing fiction or are trying to, you don’t need to be 


convinced of the value of professional training. May as well try 
to become a doctor or a lawyer without going to university or 
school specializing in the subject. 

There is no need of paying $100 or more for your training 
in fiction writing. PRACTICAL FICTION WRITING, the course 
given by The Simplied Training Course, costs far less than that, 
even on the easy deferred payment plan. 

Through The Simplified Training Course and David Raffe- 
lock’s guidance you get authoritative, personal training. This is 
infinitely more than technical study. Technique forms a small 
part of the training. You are helped to discover fictional mate- 
rial, to work out plots, to write finished, salable stories, and to 
sell your work. You receive training in eleven ways of plotting. 
Incidentally, you are trained thoroughly in the technique of the 
short-story, receive both beginning and advanced work. 

And this training, given by the leading school in the field and 
the instructor acknowledged to be the most capable, actually costs 
less than most other courses. Save the difference and have 
enough to pay postage on your MSS. for more than a year. 

The saving in money is important, but more so is the tre- 
mendous and vital importance to you of S. T. C. training. Let 
us send you “The Way Past the Editor’ free so that you may 
know more about Practical Fiction Writing, the course that has 
made success possible for hundreds of writers. The coupon be- 
low is for your convenience. 


THE AUTHOR & JOURNALIST'S 
SIMPLIFIED TRAINING COURSE, 
1839 Champa Street, Denver, Colorado. 


Please send me, without obligation on my part, your free booklet, “The Way 
Past the Editor,” and full information about your training course, Practical Fiction 


Writing. 


(Mr., Mrs. or Miss) 
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The Author & Journalist 


THE AUTHOR & JOURNALIST’S 
LITERARY MARKET TIPS 


GATHERED MONTHLY FROM AUTHORITATIVE SOURCES 


Startling Detective Adventures, 529 S. 7th St., 
Minneapolis, is experiencing no depression, writes 
Leonard W. Diegre, editor. “As a matter of fact, 
times were never better. Writers of fact detec- 
tive stories will find a gold-edged welcome waiting 
for them. Stocks are comparatively low and the 
book is wide open to all lengths and types of true 
crime cases. Right now the crying need is for 
variety. We want fast-moving, dramatic accounts 
of bank raids, jailbreaks, and jewel thefts. In 
short, there’s a definite hole for pithy detective- 
action and mystery yarns whose big punch does 
not entirely devolve upon scenes of violent death. 
Murder cases are by no means taboo, but they 
must be outstanding, and possess, to a marked de- 
gree either clever sleuthing or puzzling ramifica- 
tions, to compel acceptance. Payment is liberal, 
ranging from 1% cents a word and up, with a 
minimum rate of $3 each for accepted photographs. 
The manuscript department is operating on a ten- 
day limit, which means faster decisions and faster 
checks. To avoid loss of effort, query the editor 
before proceeding with the actual work of writing. 
A prompt reply will indicate availability of mate- 
rial and insure intelligent cooperation.” 


Travel, issued by Robert McBride & Co., 4 W. 
16th St., New York, and edited by Coburn Gilman, 
is very much alive and has not been discontinued, 
as inadvertently stated in our April issue. The 
April item stated that the Irving Trust Co. had 
been named as receiver for various defunct maga- 
zines, including Travel. This was erroneous. The 
intention was to mention Nomad, a travel publi- 
cation, which, of course, was discontinued several 
months ago. 


Thomsen-Fllis Co., Water and Gay Sts., Balti- 
more, Md., write: “We are interested in getting 
in touch with an author who can write or has 
already written a fanciful story book, or book of 
jingles, which can be appropriately illustrated in 
color and used by one of our clients, a food pro- 
duct manufacturer, as a gift with their merchan- 
dise at Christmas.” This letter, signed by A. L. 
Erickson, does not indicate whether adult or ju- 
venile material is desired. We suggest that writ- 
ers send a query letter, outlining what they have 
to offer, before submitting manuscript. 


The Poetry Book, announced for publication by 
the Paebar Publishing Co., 2 Duane St., New 
York, apparently is merely being issued as “bait” 
for an anthology scheme. Contributors who sub- 
mitted manuscripts have received “acceptances” 
contingent upon their purchase of ten copies of a 
proposed state anthology. A prize contest an- 
nounced this month by the Paebar Co. is not rec- 
ommended, in view of the company’s apparent 


policy. 


Young’s Magazine and Breezy Stories, 1071 
Sixth Avenue, New York, recently wrote: “We 
do not care for stories told in the first person. 
There is apparent in such stories, as compared with 
the usual method, a certain lack of interest due 
to the single viewpoint of the one individual. That, 
of course, is completely obviated when the author 
uses that method to display for us the character- 
istics of the narrator, whose telling of the story 
is a complete betrayal of his idiosyncrasies, or ab- 
normality, or what not. These characteristics give 
piquancy to his view of the events narrated; in 
fact, they may be prime factors in the develop- 
ment. Such a story is acceptable told in the first 
person, and there are one or two other types that 
must be so told, which might appeal to us. We 
want nothing to do with the so-called confession 
type. Short-stories may be any length between 
3000 and 6000 words. We buy a few shorter to 
fill in odd holes, and an occasional longer one to 
balance a novelette shorter than usual. We do not 
care for stories where inferior races are consid- 
ered on terms of sex equality with whites. We 
prefer stories completely without color as to re- 
ligion. We prefer an American setting. Holly- 
wood and the great war as a background have 
been done to death. The peppier stories go to 
Breezy, the more conservative to Young’s. For 
the latter, stories must display a fine order of 
technical excellence and craftsmanship. All sto- 
ries submitted are considered for both magazines.” 
Cashel Pomeroy is editor and payment is at 1 cent 
a word on acceptance. 

Broadway Nights, formerly issued by the Nar- 
vel Publishing Co., 305 E. 46th St., New York, ap- 
parently has been discontinued. A letter asking 
for a check or the return of a story which was 
to have been used in the April issue was returned 
by the post office. Other magazines of this group, 
Pep Stories and Spicy Stories, were taken over 
by the Merwil Publishing Co., 1025 Longacre 
Bldg., New York. 

A new poetry journal to start publication in the 
early part of 1933 is announced by Miss M. Pa- 
tricia Ledyard, Rt. 3, Box 66, Modesto, Calif., who 
states: “The journal will be published in San 
Francisco, but contributions should be sent to the 
Modesto address. We are in the market for un- 
published original poetry by American writers. 
No humorous verse will be accepted. Payment is 
at from % to 1 cent per word on acceptance.” 


Greater Show World, 1547 Broadway, New 
York, edited by Johnny J. Kline, is in the market 
for articles on show people in the show business, 
also for short-stories and novelettes on the the- 
atrical business, fillers, and news items. Payment 
is stated to be at 1 cent a word on publication. 
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June, 1932 


Third Annual 


WRITERS’ 


CONFERENCE 
In the Rocky Mountains 


July 25 to August 14 


A Conference and Vacation for Professional 
Writers 
A Training School for Amateurs 


Intensive Courses: 
Short Story Writing 
Magazine Article Writing 
Verse Writing 
Play Writing 


Staff of Nationally Known Writers 
and Editors 

Julia Peterkin Albert Dashiell (Managing 

Olive LaForge editor, Scribner’s) 


Arthur Guiterman Thos. Hornsby Foril 
Ser | and Alma Ellerbe John T. Bartlett 


C. E. Scoggins Clem Yore 
William M. John Joe Mills 
Marian Castle Dixie Wilson 


Clara Welch Arthur H. Carhart 
Blanche Y. McNeal George Corey Franklin 


Write for Bulletin. 


UNIVERSITY OF COLORADO 
Boulder, Colorado 


Extension Division 


“AUTHORS” 


THE NEW MAGAZINE 


“MARKET-TICKER” 
FOR AUTHORS—EVERYWHERE! 
Published in New York City 


WHERE YOUR MARKET IS! 


The “Official Organ” of— 
and Published by the 


AUTHORS EXCHANGE 
ASSOCIATION 


FLATIRON BUILDING, SUITE J, 
175 FIFTH AVE., NEW YORK CITY 
Subscription Price, Only 


$1.00 a Year in U. S. Outside, $1.50 
Single Copy, Ten Cents 


POETS: A GIFT FOR YOU 


Send $2 for year’s subscri won to KALEIDOGRAPH (month- 
ly, 25c copy), receive FRE y of SIGNS AND MARKERS, 

Road Information for Hitch- Hi ers Alcs the Literary High- 
way, including PLAC CES. TO SEND PO S, regular $1. 
John Richard Moreland says: ‘This is worth five dollars to 
anyone who is serious in sending out work.’’ Poetry Book Con- 
test now open. List of $200 cash prizes and other valuable in- 
formation sent on receipt of stamped, self-addressed envelope. 


KALEIDOGRAPH, A National Magazine of Poetry 
(Formerly Kaleidoscope) 


702 North Vernon Street Dallas, Texas 
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IMPORTANT TO 
WRITERS 


“The new writer has no chance” is a complaint 
sometimes voiced. It is unjustified. Clients of 
mine—every one a “new writer’—have sold to 
practically all markets, including Saturday Eve- 
ning Post, Collier’s, Red Book, Woman’s Home 
Companion, Ladies Home Journal, Pictorial Re- 
view, Cosmopolitan, the action magazines, detec- 
tive magazines, etc. One sold over $2,000 worth 
to one group last year. Several had novels pub- 
lished and Ba produced. One had a musical 
comedy pr 


THEY SELL BECAUSE THEY 


LEARNED HOW TO WRITE TO SELL! 
I offer Criticism and Sales Service—Collabora- 
tion—Coaching. 


ann own work appears in leadin zines. I 
or myself what I offer to do for a ers. 


If you want to break in, or increase your sales, 
write for terms. 


LAURENCE R. D’ORSAY 
(Author of “Landing the Editor’s Checks,” etc.) 
P. O. Box 2602-M 
San Francisco, Calif. 


ONE HUNDRED BEST NOVELS 
CONDENSED 


Now you can have the master works of all literature 
in one handsome volume! Full library edition of 
over 1000 pages Good paper, attractive binding, 
large, legible type—these are features that give a 
splendid setting to these hundred great masterpicces 
of the world’s literature. $2.00 per copy. Be sure to 
order your copy today! 

JOHN MATTHEW SZIKSNIS 
Dept. AJ1, 3432 Ligonier Street, Pittsburgh, Penna. 


DON’T WAIT FOR SUCCESS! 
Hasten it by selecting expert assistance. 
For particulars write 


MILTON E. SUSSMAN, Literary Secretary 
203 Tompkins Avenue Brooklyn, N. Y. 


WRITERS’ READY SERVICE 


Mary B. Charlton 

(Formerly Managing Editor People’s Home Journal) 

Seventeen years’ editorial experence. Competent criticism 
and revision. Enthusiastic sales service. ‘‘There is always 
a market for good fiction—book or short story—if well 
typed and properly presented.”” Send for rate circular. 

WRITERS’ READY SERVICE 

Room 32, 63 Fifth Avenue New York, N. Y. 


There's a WAY 
to WRITING SUCCESS 


Send for free book about David Raffelock’s amaz- 
new discovery in teaching creative writing. 
Creative Ability Developer i scientific and 
sure. Makes the hardest part of writing easy. 
Opens floodgates of ideas. Simplifies 
plotting. Shortens your road 
to successful authorship. 


THE SIMPLIFIED TRAINING COURSE The Way 

1835 Champa Street, Denver, Colo. to 

Without obligation send free book about the Creative | Successful 

Ability Developer. Writing 
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Popular Publications, 205 E. 42d St., New York, 
are pursuing the following method of payment for 
their various magazines, according to a letter from 
Harry Steeger, editor: “Battle Aces and Dare- 
devil Aces have always paid on acceptance and will 
continue to do so. Gang World pays on the aver- 
age of about thirty days before publication. Dime 
Detective pays very promptly on acceptance, and 
has many times paid within 24 hours of receipt of a 
story. Western Rangers is to be discontinued. 
Rates for all magazines of this group are 1 cent 
a word or better. 

Astounding Stories, 155 E. 44th St., New York, 
has become a bi-monthly, and Strange Tales, also 
of the Clayton group, at the same address, has be- 
come a quarterly. Both magazines are conse- 
quently overstocked. 

The Home Experimenter, W. Forest Home Ave. 
at St. Charles Place, Milwaukee, Wis., is an- 
nounced as a new magazine to be on the news- 
stands late in June. Richard H. Crosse, editor, 
writes: “We are in the market for illustrated 
articles up to 1500 words on experiments and re- 
search work that can be carried on in the home, 
how-to-make-it articles up to 1000 words, 300-word 
fillers on home devices, and short bits, less than 
100 words, on needed inventions. We pay on pub- 
lication, % cent per word for long articles, 1 cent 
per word for fillers, and $1 up for photographs.” 

The present titles of the Hersey Publications, 
570 7th Ave., New York, are Complete Gang No- 
vel, Racketeer and Gangland Stories, Gangster Sto- 
ries, Outlaws of the West, Slapstick, and Haywire. 
Former magazines of the Hersey group, which 
have been discontinued, are American Autopsy, 
Courtroom Stories, Front Page Stories, New York 
Stories, and Speed Stories. 

The Authors’ League of America moved its 
headquarters on May 1 to 9 E. 38th St., New York. 

Kaleidograph, A National Magazine of Poetry, 
702 N. Vernon St., Dallas, Tex., is the new name 
adopted by the former Kaleidoscope, edited by 
Whitney and Vaida Stewart Montgomery. The 
policy of the magazine will remain unchanged. 
About thirty poems are used each month; no re- 
strictions as to length or form, but short, rhymed 
poems are preferred. Payment is in prizes only. 

The Arena, 2739 Palethorp St., Philadelphia, has 
been combined with Strength, at the same address, 
and the title hereafter will be Arena and Strength. 

Success Magazine, International Bldg., Washing- 
ton, D. C., is not in the market for material, as it 
is devoted exclusively to news of the Success 
League, writes Herbert Hungerford, director. 


Messrs. Geo. Newnes, Southampton Street, Lon- 
don, W.C.2, England, who publish various pop- 
ular magazines, have entered the list of book pub- 
lishers, and are prepared to consider novels and 
manuscripts on subjects of general interest. 

Amateur Movie Craft, 210 Armstrong Bldg., 
Jersey City, N. J., is a new magazine using mate- 
rial of interest to amateur movie makers, still 
photographers, and camera clubs. William J. 
Shannon is editor. No payment is made for ma- 
terial at present. 


The Author & Journalist 


Gotham House, Inc., 66 Fifth Avenue, New 
York, is a new book publishing firm which in- 
tends to issue a small list of about 14 titles a 
year. Coley Taylor is president and editor. 

Contempo, Tankersley Building, Chapel Hill, N. 
C., is a new review of books, published every three 
weeks and edited by M. A. Abernathy and A. J. 
Butitta, with a distinguished list of contributing 
editors. It encourages literary controversy, and 
is apparently open to contributions of various lit- 
erary types, though information as to whether it 
pays for material is not at hand. 

College Stories, 79 Seventh Ave., New York, is 
no longer being published. 

Southern Literary Review, P. O. Box 591, At- 
lanta, Ga., is the new title of the publication for- 
merly entitled The Antiochian. It will use literary 
material of various types, writes Richard Merton 
Petty, but makes no payment at present. 

Northwest Syndicate, 416 Hodgson Bldg., Min- 
neapolis, writes that it is now overstocked with 
material and will not be able to buy any new fea- 
tures for quite a while. 

The Dramatist, Easton, Pa., edited by Luther B. 
Anthony, uses only analyses of new plays about 
to be produced, and is apparently staff-written. 

American Beauty, 152 W. 42d St., New York, 
edited by Henrietta Helston, is in the market for 
articles on beauty up to 1400 words, paying 1 cent 
a word on publication. 

The Dancing Master, 6609 Cottage Grove Ave., 
Chicago, uses trade articles up to 1500 words for 
dancing teachers and students of dancing, but no 
payment is made. 

Mid-West Story Magazine should now be ad- 
dressed at P. O. Box 175, Vincennes, Ind. Chester 
Bolton, editor, writes that it will pay from % to 
1 cent a word on publication for dramatic historical 
articles of 200 to 800 words on the old Northwest 
(Indiana, Illinois, Ohio, Wisconsin, Michigan, and 
Minnesota), also for filler material in lengths of 
100 to 300 words. Photos are paid for at from 
$1 to $3 each. Publication usually will follow 
within sixty days after acceptance. 


Child Welfare Magazine, 1201 16th St., Wash- 
ington, D. C., is not in the market for verse. It 
uses articles on child care and training, preferring 
word lengths under 2000. Payment is at % cent 
a word on aceptance. 

The Versemaker, Lawrenceville, Ill., is a new 
poetry magazine edited by Miss R. Albright. It 
desires cleverly written rhymed verse, but appar- 
ently makes no payment for material. 

St. Nicholas, formerly at 155 E. 14th St., New 
York, has passed to new ownership and is now lo- 
cated at 1123 Broadway. 

Criterion Publishing Co., 1118 Chestnut St., 
Philadelphia, announces that, for the present, it 
has discontinued plans for publishing a general fic- 
tion and movie magazine. It issues other publi- 
cations which are local in aspect. 

Bunk, 155 E. 44th St., New York, informs con- 
tributors that it is in the market only for cartoons 
with accompanying gags. 
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Thousands of Dollars from 
Genie Plots! 


In less than 60 days after 
purchasing a Plot-Robot Genie, 
James P. Olsen sold _ over 
$1,000 worth of stories. Short- 
ly after that he reported the 
sale of others—all of them 
worked out with the Genie. 
Read what he says: 


“Incidentally, I have at my el- 
bow letters from Fiction House 
and Street and Smith, with checks totalling exactly 
$1,400! I worked these out with Genie. 

The writer with Genie has it on Aladdin, because this 
= — you what to do; Aladdin had to tell his 
Genie! 

Genie is the boy who will keep the old writers from 
falling back and bring the new ones up. No course in 
story writing could possibly take one, step by step, 
through the requisites of a good yarn as does Genie.” 
PLOTS ARE WHAT COUNT IN MODERN WRIT- 
ING. GENIE’S PLOTS ARE COUNTLESS! THEY 

ARE ORIGINAL—UNUSUAL—WORKABLE. 

Editors recommend this marvelous invention to their 
star authors. Professional writers have found it a veri- 
table gold mine. It is in constant use in the Story 
Departments of every major Motion Picture Studio in 
Hollywocd. It is used and endorsed by universities and 
colleges and praised by new writers who find in it a 
means to financial success, 

What is it—book—course—machine? Send for free 
information. 

“PERFECT PLOTTER,” 25 cents 

Just to get acquainted we will send ‘‘Perfect Plotter,” 
which contains the Perfect Story Plot Formula and a com- 
plete plot synopsis developed with Plot Genie. This alone 
may show you what is wrong with your rejected stories. 
2. send 25c coin or postage, and say ‘‘Send me Perfect 

otter. 


ERNEST E. GAGNON COMPANY 
778 Union Insurance Bldg. Los Angeles, Calif. 


Tr? fr? 

IF you are paying more than 30c per thousand 
words for criticisms, DON’T DO IT AGAIN! | 

FOR 30c I will handle your story intelligently, point 
out the “slant” of individual magazine requirements, 
suggest suitable markets. No poetry or scientific 
articles. 

Mail remittance, manuscript and return postage to 


PROF. G. C. VANDER MERWE 
Box 611, San Mateo, Calif. 


Typing—Revision—Verse Criticism 
yping; correction of minor errors; careful punctuation 
and paragraphing; one carbon. 50 cents 1000 words. 


Poems, 1 cent a Grammatical revision of prose, 50 
cents per 1000 words; verse criticism, 3 cents a 


AGNES C. HOLM 
(Author of “Paragraphing for Suspense,” “Evolution of 


a Poem,” etc.) 
1711-A Spring Street Racine, Wis. 


Troucuts Come IwA Frases 


- Must Be Set Down Quicxry! 


Rich thoughts, fleeting impressions, should be written 
down quickly before they are lost forever. 


Many writers and students now use the easy-to-learn, 
A-B-C Shorthand for jotting down notes and ideas. 


SHORTHAND IN 12 LESSONS | 


* Complete Course Only 


A-B-C SHORTHAND is a scientific method of speech 
shortening. It is written with the familiar A-B-C’s, no 
puzzling signs or symbols to memorize. You acquire 
such speed in 12 lessons as writers of others systems 
seldom acquire after months of tedious practice. Writ- 
ers, students, lecturers — here is an exceptional oppor- 
tunity to learn see . 12 lessons at the cost of 
only $1. 


Mail Your Order Now. 
NATIONAL LIBRARY PRESS, 55 W. 42nd St., New York City 
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We started Evans Wall 


on the road to success in the novel field in 1929 when 
we sold his “The No-Nation Girl” to the Century 
Company. 

Since that time he has had four more novels accepted. 
His “Love Fetish,” recently published by Macaulay, 
has created a sensation. 


We have just placed his sixth novel, “This 
Modern Marriage,” with Alfred H. King, 
Inc. It will be published in July. 


Writing to The Author & Journalist, Mr. Wall de- 
clared: 

“I am sure I never should have had the confi- 
dence and perseverance to place the book myself... . 
Accept my appreciation of all I owe to you. That Cen- 
tury sale of ‘The No-Nation Girl’ really put me in, you 
see.” 


WHAT THE AUTHOR & JOURNALIST AGENCY 
DID FOR EVANS WALL IT MAY DO FOR YOU. 


We cannot place unsalable work, but if you supply the 
writing ability, we will supply the marketing experience. 

THERE IS NO RED TAPE. Send your manuscript to 
us with the nominal reading fee. This fee is $1.00 for the 
first thousand words in EACH manuscript, 25 cents for 
each additional thousand words. The reading fee is 
waived after we have sold a reasonable amount of the 
author’s work. 

If your manuscript does not impress us as a good sales 
possibility, it is returned with an opinion which briefly 
and frankly points out why we cannot undertake to 
handle it. 

If its chances of sale are considered you are im- 
mediately notified, and the manuscript is submitted to the 
logical markets without delay. 

IN CASE OF SALE, our commission is 10 per cent of 
the price received, minimum commission, 4 

The Agency does not market photoplays, jokes, verse, 
forlorn hopes or other material of limited appeal. Good 
fiction and articles are eagerly sought. 

In submitting manuscripts state where they have been 
previously offered. Return postage should enclosed. 


THE AUTHOR & JOURNALIST MANUSCRIPT 
SALES AGENCY 
1839 Champa St., Denver, Colo. 
Send for free leaflet, WHAT EDITORS WANT 


LET ME HELP YOU 


Rejection slips lower your morale. 


Put your work in the hands of a reliable agent who 
knows current market requirements. 


I am selling for others. Let me see what I can 
do for you. 


Send for circulars and editorial recommendations 
from George Horace Lorimer, H. L. Mencken, John 
pare, and twenty other famous editors and pub- 
ishers. 


ROBERT THOMAS HARDY 
Play-Broker and Authors’ Agent 
55 West Forty-second St., New York, N. Y. 


Manuscripts neatly and accurately typed by 
an experienced author’s typist 

50c per 1000 words. Poetry, 1c per line. 
Special attention given books. 


HELEN E. STREET 


123 N. 10th St., Olean, N. Y. 

brings you a sample copy of POETRY 

WORLD AND CONTEMPORARY 

VISION, largest and most quoted 

poetry monthly. Learn why Crazy 

Quilt, a regular feature, is indispensable. . . . 

Send us your book MSS. of verse. We have 

published Clement Wood, Mary Carolyn Davies, 

and scores of other poets. Henry Harrison, Pub- 
lisher, 27 E. 7th St., N. Y. C. 
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American School Board Journal is now located 
at 407 E. Michigan Street, Milwaukee, Wis. It 
is edited by William George Bruce and William C. 
Bruce. Articles of from 500 to 5000 words on 
school administration and other problems related 
to the organization and conduct of schools, school 
finance, architecture, etc., are used. Occasional 
photos of children as related to school activities 
are purchased, also good new school buildings. 
Vary rarely, short-stories and verse on school sub- 
jects may be considered. Payment is on accep- 
tance at 4% cent per word. 

School Management, 114 FE. Thirty-second 
Street, New York, writes that it is interested only 
“in practical, helpful articles on the administration, 
construction, and equipment of schools. Articles 
should be authoritative and written preferably by 
school executives themselves, or, if written by 
others, should cite definitely the experiences of 
various schools (naming them) and quoting school 
superintendents, principals, or other administrative 
officers. Articles should be not over 1500 words, 
preference given to those even shorter. When 
practical, submit human-interest photos with arti- 
cles. For the department, ‘How Other Schools 
Do It,’ helpful articles of not more than 250 words 
are considered. The magazine is not interested in 
general theories of education; all articles must deal 
with specific, practical problems.” Payment is at 
1 cent a word and up, on publication. 

The Fleming H. Revell Company, book pub- 
lishers, 158 Fifth Avenue, New York, in a recent 
statement by Philip I. Roberts of the editorial 
staff, made it clear that while the main activities 
of the company are religious and missionary pub- 
lications, it will look kindly on books of per- 
manent value with historical or educational back- 
ground, carrying moments of thrilling experience. 

The Passing Show, Odham’s Press, Long Acre, 
London, W.C.2, England, has undergone an alter- 
ation in makeup, designed to produce a British 
equivalent of the American Saturday Evening 
Post. A correspondent reports that the general 
contents are on lines of the Post, and that there 
are openings for humorous sketches of about 150 
words, also topical and controversial articles, in- 
terviews with famous people, articles of general 
interest, adventure articles, and short-stories. 

Youth’s World, 1703 Chestnut Street, Philadel- 
phia, a Baptist Publishing Society magazine for 
boys in their teens, desires interesting, informative, 
character-building stories based on subjects that 
normal boys like; also articles on things to make. 
“Brevity is desired, as space is limited,” writes 
S. G. Fisher, assistant editor. ‘War tales, sto- 
ries of Indian fighting, love stories, and stories 
of criminals are not desired. Our supply is usual- 
ly far in excess of the demand.” Payment is at 
about % cent a word on acceptance. 

Illustrated Detective Magasine, 55 Fifth Ave. 
New York, desires fictional names used in its 
short fiction stories, but wants them based on fact. 
Length limits are from 1500 to 3000 words. Good 
rates are paid on acceptance. 

The Chicagoan, 407 S. Dearborn Street, Chicago, 
no longer uses verse. 


The Author & Journalist 


Two Gun Stories, 537 S. Dearborn St., Chicago, 
former magazine of Metropolitan Publications, 
Inc., is to be revived next September under the 
editorship of Samuel Bierman, former editor. 

Sweetheart Stories, 100 Fifth Ave., New York, 
has been suspended. 

Beautiful Homes Magazines, 407 S. Dearborn 
St., Chicago, has been discontinued. 

Model Airplane News, 570 7th Ave., New York, 
has been revived under the editorship of Charles 
Hampson Grant. 


PRIZE CONTESTS 


Harper & Brothers, 49 E. 43d St., New York, 
announce their 1932-33 prize novel contest. Any 
author shall be eligible for the prize who is an 
American citizen and who has not published a novel 
in book form prior to January 1, 1921. Manu- 
scripts must be submitted before February 1, 1933, 
accompanied by a declaration of the author that 
manuscript is submitted in competition for the 
prize. To the author of the best novel, Harper & 
Brothers will pay $7500, of which sum $2000 shall 
be an outright prize and $5500 as minimum guaran- 
tee of royalties, to be paid six months after pub- 
lication. No manuscript of less than 30,000 words 
shall be considered, and preference will be given to 
full novel lengths of 60,000 to 100,000 words. 
Judges are Sinclair Lewis, Dorothy Canfield and 
Harry Hansen. There are no restrictions as to 
setting and theme. A contestant may submit as 
many manuscripts as he chooses. The publishers 
will respect any pseudonym which the author may 
select. Novels written in collaboration are eligible. 

The Mark Twain Asociation announces its sixth 
annual prize competition in which $50 will be 
awarded to the person who sends in the ten best 
quotations from Mark Twain’s books. Quotations 
must be typewritten, each followed by name of the 
book from which taken, chapter, and page. The 
number of words contained in the ten quotations 
(not exceeding 300) should be placed under name 
and address of the competitor. Contest closes Oc- 
tober 1, 1932. Address Mrs. Ida Benfey Judd, 415 
Central Park, New York. 

The Brooklyn Sunday Eagle, Brooklyn, N. Y., 
offers varied prizes each week for letters. It also 
carries a “hidden object” contest weekly; prizes 
are $100 to $1 for each correct solution. 

West, Garden City, New York, buys a few West- 
ern jokes and bits of comic verse, suitable for il- 
lustration, paying $2.50 each. However, it seldom 
uses more than one a month. It also pays each two 
weeks a prize of $25 for best letter received com- 
menting on the stories or the magazine in general. 
None returned. 

The Forum, 441 Lexington Avenue, New York, 
offers $20 monthly for the best short letter per- 
taining to the contents of the magazine—either 
praise or criticism. 

The Roycrofter, East Aurora, N. Y., offers 
monthly prizes of $25 to $10 for best short letters 
about “Junto” and its place in people’s lives. Par- 
ticulars, it is understood, will be sent on request. 
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Not Exactly Light Summer Reading --- 


But Summer Reading 


That Will Let in a Great Deal of Light .... 


Conscious 
Short-Story 
Technique 


By David Raffelock 


This is perhaps the most important book yet 
written for authors. Instead of telling the 
reader endless facts about writing or becoming 
involved in weighty but irrelevant discussions, 
it awakens and quickens the reader to creative 
effort. 

It takes technique out of obscure academical 
realms into light of clear, simple understand- 
ing. It makes the reader conscious of the im- 
portance of technique, helps make him aware 
of uses of technique, makes easier the applica- 
tion of the principles of writing used by suc- 
cessful authors. 


CRITICS APPLAUD 


“This volume will yet prove to have been the pioneer 
in a new method of teaching short-story writing.”—T. C. 

O’Donnell, author and editor. 

“I congratulate you on the excellence and soundnes 
your Conscious Short-Story Technique.”—Charles J. rine 
ger, noted author. 

“Conscious Short-Story Technique’ is interesting, di- 
rect, novel yet sound, and free from all pedantries and 
roundabout verbalisms that are so common in usual books 
on the subject.”—E. Merril Root, distinguished poet and 
university instructor. 


CONSCIOUS SHORT-STORY 
TECHNIQUE 


By David Raffelock 


Postpaid anywhere ...................-.--- $1.10 
SPECIAL REDUCED COMBINATION OFFERS 


Conscious Short-Story Technique and 
How to Write a Screenable Plot, by — 
and Hawkins ($2.50) Postpaid 


Conscious Short-Story Technique and 
The Echo Anth of Verse, edited by 
Raffelock ($2) 


Conscious Short-Story Technique and 
This Fiction Business, by H. Bedford- 
Jones ($2) $2.85 Postpaid 


$2.75 Postpaid 


Conscious Short-Story Technique and 
The Graduate Fictioneer, by H. Bedford- 


Jones ($1.60) $2.50 Postpaid 
Conscious Short-Story Technique and 
Hartrampf’s Vocabularies ($5) —....................... $5.75 Postpaid 


COMBINATION OF ALL SIX BOOKS.._..$10.00 Postpaid 


Order from 


The Simplified Training Course 


1835 CHAMPA STREET 


DENVER, COLORADO 


IF YOU CAN WRITE A GOOD STORY 
I CAN SELL IT 
Particulars on Request 
LOYALA LEE SANFORD 
Established Authors’ Representative 
Endorsed by 
J. Allan Dunn, Gordon MacCreagh 
Other Successful Authors 


127 E. 23rd St. New York 


CHECKS—NOT REJECTION SLIPS! 
No depression for those who work with me! 
Constructive professional criticism, 50 cents per thou- 
sand words. Minimum charge, $2. Fee must accompany 
manuscripts. Ten per cent commission on sales, 

FIRST STORY CRITICISED FREE IF 8000 WORDS OR LESS. 
Stamped envelope must accompany al] manuscripts. 
M. M. COCKRILL 
Authors’ Agent and Literary Critic 
80-30 Broadway, Elmhurst, New York, N. Y 
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The Author & Journalist 


Trade, Technical and Class Journal 


Department 
JOHN T. BARTLETT, EDITOR 
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SALESMANSHIP ARTICLES 

“Kindly suggest several markets for articles on sales- 
manship. I am preparing a number of such out of my 
personal contacts with salesmen, and I believe they will 
be very acceptable to the editors who handle material of 
this kind, and very helpful to salesmen who might chance 
to read them.”—I. P. S., Chicago, Ill. 

O much has been written on salesmanship that 

articles must be highly specific and original to 
place. The inquirer is employed in a book store, 
and our first recommendation is Publishers’ Week- 
ly, 62 W. Forty-fifth Street, New York. A per- 
sonal-experience, critical article might stand a 
chance with Printers’ Ink, 185 Madison Avenue, 
New York. Sales Management, 420 Lexington 
Avenue, New York, is very much a long shot. 
Material in the specialty-selling field is purchased 
by Opportunity, 919 N. Michigan Avenue, Chi- 
cago, Independent Salesmen, 22 E. Twelfth Street, 
Cincinnati, and How To Sell, Mount Morris, III. 
Many magazines for retailers buy salesmanship 
material when it is made specific—relating exactly 
how a mentioned article, or line, is sold. 

Most of the material on salesmanship is never 
placed because old phrases clutter it up. Why is 
it that most writers lose all their color and appeal 
when they turn to generalization? The secret of 
getting salesmanship articles across is to be orig- 
inal, definite, helpful. 

LEDGER ENTRIES BY PUBLICATION 


HE first record keeping of most writers is by 
the individual manuscript, which is given a 
page in notebook, and date of submissions kept. 

When work done is sizable, especially in the arti- 
cle field, the more efficient system is based on 
ledger entries by publications. Each publication 
is given a ledger sheet. Manuscripts offered are 
entered by date sent, name, number of words, and 
date of return, or date of purchase and, finally, 
payment. 

In marketing, a segregated record of dealings 
with each individual publication is far more val- 
uable than a similar record of the journeys of 
each manuscript. 


LITERARY MARKET TIPS 


IN THE TRADE, TECHNICAL AND 
CLASS JOURNAL FIELD 


American City, 470 Fourth Ave., New York, 
ordinarily buys a limited number of articles, but 
advises that it is out of the market for the time 
being. 

Modern Mechanics and Inventions, 529 S. Sev- 
enth St., Minneapolis, is reported to be buying 
very little material at present, and accepting no 
short articles unless accompanied by illustrations. 


Sales Management, 420 Lexington Ave., New 
York, announces a change from weekly to semi- 
monthly. Publication dates will be the 1st and 15th 
of each month, except in March and October, 
when three issues will be published. 

Electrical Installation, beginning with the June 
issue, will be published under its former title, 
Electrical Record, and at a new address, 110 W. 
42d St., Room 514, New York. Leslie H. Allen 
still continues as editor. He writes: “The edi- 
torial policy has been widened to include the mer- 
chandising of electrical appliances by dealers and 
power companies, also by department stores and 
electrical specialty distributors, as well as instal- 
lation; and also to include manufacturing mate- 
rial.” 

Domestic Engineering and American Artisan, 
published by Engineering Publications, Inc., 1900 
Prairie Ave. Chicago, have been changed from 
semi-monthlies to monthlies. 

Standard Poultry Journal, Oklahoma City, Okla., 
has been discontinued. 

The Magazine of Wall Street is now located at 
90 Broad St., New York. 

Nugent’s, 239 W. 39th St., New York, has been 
discontinued. 

Telephone Selling, 174 Fifth Ave., New York, 
which was announced as a new publication several 
months ago, has not been issued yet, and due to 
current conditions probably will not be issued for 
another year, according to Jules G. Moritz, pub- 
lisher. 

National Aeronautics Magazine, Du Pont Circle, 
Washington, D. C., William Enyart, editor, writes: 
“At present we have no budget to pay for articles.” 


Four L Lumber News, 500 Concord Bldg., Port- 
land, Ore., at present is overstocked. The editor, 
Stewart H. Holbrook, states, “Ordinarily we buy 
articles regarding any phase of logging and lum- 
ber manufacturing in the Pacific Northwest, pay- 
ing on publication one-half to one cent a word.” 

American Municipalities, 21 W. Main St., Mar- 
shalltown, Ia., and Public Management, 923 E. 60th 
St., Chicago, both report that they get plenty of 
material free, so do not purchase contributed 
articles. 

Western City, 1206 S. Maple Ave., Los Angeles, 
a monthly, using only technical and semi-technical 
articles and news items concerning municipal gov- 
ernment, water works, streets, etc., in the 11 West- 
ern states, is overstocked with material except 
from Montana, Idaho, Wyoming, N. Mexico, 
Arizona. Winston R. Updergraff is editor. Pay- 
ment is made on acceptance at % cent to 1% cents 
a word, photographs $1. 
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The Oldest Writers’ Service 


Is Length’ of Service a Measure of Value and Ability? 


Fo _more than twenty-five years we have been assisting 
writers to perfect and make salable their work. Hundreds 
of ag ge letters in our files testify that our correspond- 
ents have “‘arrived.”’ 
The charges for Reading, full letter of Criticism and Advice 
Regarding Markets, are as follows: 

1,000 words or less____$1.00 2,000 to 3,000 words______ $2.25 
1,000 to 2,000 words___ 1.60 3,000 to 4,000 words______ 3.00 
4,000 to 5,000 words_____- $3.75 

Words over 5,000 in one manuscript, and up to 10,000 words, 
50 cents additional for each thousand words. 

For more than 40,000 words, special rates on request. 

Poetry: Three cents per line, minimum charge $1.50. Special 
rate for 200 lines or more submitted at one time. 

TYPING—S0c a thousand words. With carbon copy, 75c. 

Revision, editing, or rewriting if requested. 

Textbooks for Writers. Catalogue on request. Corre- 

spondence invited. Revision of book manuscripts a specialty. 


James Knapp Reeve and Agnes M. Reeve, Editors 


THE WRITERS’ SERVICE 
§ Alexander Bldg. 


FORGE AHEAD TO SUCCESS WITH MY 
TYPING SERVICE 


Prices range from 30 cents to one dollar per thou- 
sand words. Special rates on book features. Poetry 
and songs, 2c per line. Why not write for further 
information, Sample of typing work and further de- 
tails will be sent to you upon request. Write for 


them! 
JOHN MATTHEW SZIKSNIS 
Dept. AJ3, 3432 Ligonier Street, Pittsburgh, Penna. 


Franklin, Ohio 


“LIBERTY is now paying as high as $500 for accepted SHORT 
SHORT-STORIES. My booklet. HOW TO WRITE A SHORT 
SHORT-STORY, 50c, postpaid, TELLS YOU EXACTLY HOW TO 
WRITE A SALABLE SHORT SHORT-STORY. The confession 
story magazines are expanding—new confession magazines con- 
stantly appearing—TREMENDOUS DEMAND—send 50c for my 
booklet on HOW TO WRITE A MODERN CONFESSION 
STORY, postpaid. Want reliable sales service? SEND FOR MY 
AUTHORS’ AGENCY FOLDER TODAY! JOSEPH LICHTBLAU, 
AUTHORS’ AGENT, P. 0. Box 10, Station R, New York City.” 


THE WRITER’S MONTHLY 
Edited by J. BERG ESENWEIN 
A Magazine of Real Help for All Who Write. 


MARY ROBERTS RINEHART says: ‘“‘The Writer’s 
Monthly looks awfully good to me. For years I 
have been telling beginning authors that there is 
nothing in the world so good for them as such a 
magazine. It puts them in touch with publications 
they would otherwise not think of. So many writ- 
ers live away from New York, and since by the 
nature of the work it must be done in solitude, it 
seems to me that such a magazine coming in once a 
month is like hand-shakes from a fellow craftsman.” 


Single copies 25 cents $3.00 a year 
Write for special offers 
THE WRITER’S MONTHLY, Dept. 63 
Springfield, Mass. 


WRITERS—READ | 


Benefit by my years of experience. I'll 

show you what editors want and how to 
make your stuff salable. No hooey, no “rubber-stamp” 
methods. Something absolutely NEW. Real, practical 
help. Send MSS. (any length)—$1, and return postage. 
This offer saves you time, money, and discouragement. 


FOREST GAYDEN 
Box 182-A, Balboa Island, Calif. 
(Get rates on my complete service—A Revelation!) 


ANUSCRIPTS neatly and accurately 
typed. Satisfaction guaranteed. 
Forty cents per thousand words. 


ELIZABETH CLARK 
485 Grand Ave. Johnson City, N. Y. 


33 


YOU CAN’T AFFORD 
TO GUESS! 


While you are haunted 
by the eternal “Why?” 
of rejections, other writ- 
ers are selling. 

Expert professional 
guidance attuned to cur- 
rent market conditions 
will answer this vital 
question. It will point 
out your mistakes and 
coach you in the acquisi- 
tion of the “tricks of the 
trade” that make a sal- 
able story. It will save 
you much wasted effort. 


Avail Yourself of This 
Help: 

1. If your work is likely 
to sell in form submitted, 
my personal contact with 
magazine editors and pub- 
lishers enables me to place 
it without lost motion. 


2. If unsalable, I render 
a vigorous, candid criti- 
cism both as to market 
suitability and technical 
structure, with revision 
and replot suggestions if 
situation or idea has a 
reasonable chance of sale 
to warrant revision. 


no 


3. Practical advice re- 
garding your further pro- 
duction with suggestions 
of active markets for 
which to try. 


IT PAYS 


To invest in the practi- 
cal cooperation of an ac- 
tive, editorially recog- 
nized agency. Balance 
the wasted time, effort 
and postage of unguided 
production and marketing 
against the negligible 
reading fee of 50c per 
thousand words, a mini- 
mum of $2.00 on any 
single manuscript, that I 
charge. (Special rates on 
material over 25,000 
words.) And remember 


wm 


For several months | 
have shown a few of my 
clients’ magazine sales that just as soon as we 
during 30 day periods. reach a $1000 quota of 

Here’s proof of what sales for a client all 
we do with books. Others charges except the regu- 
are scheduled for publi- 18" agency commission of 


10% on American and 
cation in near future. 15% on calm, ase 


dropped. 


WE SELL: 
Short Stories, Novelettes, Serials, Books, Articles, Plays 
and Radio Continuity. 
Send your manuscripts, or write for complete information. 


AUGUST LENNIGER 
Literary Agent 
45 West 45th Street New York, N. Y. 
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Here is a book that will 
give you, a novice, the true 
rules for writing Short Sto- 


ries. Plainly and concisely 
written, it far surpasses any- 
thing of its type yet ~~ 
lished. Quoting Edgar Val- 
entine Smith, winner of O. | 
Henry Memorial prize for 
1923, ‘“‘Artemus Calloway, 
editor, teacher and writer, 
has accomplished wonders in 
creating a book that can 
teach an absolute beginner 
to write a short story.” 


A BCS f 
SHORT STORY WRITING 


By Artemus Calloway 


While limited first edi- 
exe) tion lasts. Remit by 


check, money order, or if 


currency by _ registered | 
PER mail, to Artemus Callo- 
COPY way, 1927 Fifteenth Ave., 
South, Birmingham, Ala. 


Convert Unsold Manuscripts Into Cash 


Send me your rejects and I will tell you what is 
wrong with them and what to do to make them sal- 
able. $1 first 1000 words, 25c each additional 1000, in- 
cluding four or more possible markets. Honest, con- 
structive criticism. Full service for writers. Special 
consideration given beginners. 


DON H. WIMMER, Literary Critic 
1512 N. La Salle St. ' Chicago, Ill. 


The Retail Grocer and Provisioner, formerly at 
110 Church St., is now located at 137 Wellington 
St. W., Toronto 2, Canada. William J. Bryans, 
vice-president, states he is buying very few contrib- 
uted articles at present, but hopes at a later date 
to be in a position to consider well-written con- 
tributions of benefit to the grocery trade. 


The Electrical Cookery Times, 608 Caxton 
Bidg., Cleveland, Carle B. Robbins, editor, is writ- 
ten entirely by the staff. 


Forbes Magazine, 120 Fifth Ave., New York, 
writes a correspondent: “What we particularly 
desire is short anecdotes with a real business flavor. 
If the story pertains either to some business man 
or business concern, nationally known, all the bet- 
ter. Good jokes on your local business men, 
tradespeople, etc., are invited, If possible, we 
would prefer real names being used. Above every- 
thing, stories must be brief and to the point—less 
than 150 words are preferred. We pay $5 for the 
best funny story every two weeks and present a 
copy of ‘Forbes Epigrams’ for each additional 
story accepted.” 


The Author & Journalist 


The Retail Book Seller, 55 Fifth Avenue, New 
York, is in the market for material of definite 
interest to book sellers and rental library pro- 
prietors—not interviews or pep-talks or general 


_ advice on literary articles, according to Francis 


Ludlow, editor, who adds: “If a book shop has a 
new and better way of doing anything or has 
done some specific thing with marked success, we 
welcome the facts about it.’ Payment is made 
on acceptance at 1 cent a word. Preferred length 
of articles is 1500 to 2500 words. 


Industrial Relations, 844 Rush Street, Chicago, 
is always open for copy pertaining to industrial 
relations and material dealing with the idea of in- 
dustry, economics, law, theory, practice and sta- 
tistics. Writer should query, giving an outline 
of what he has in mind, the source, etc. The arti- 
cles must come from the head of the plant and 
be initialed by him. Payment is made on publica- 
tion (usually following the next month after ac- 
ceptance) at 1 cent and up. A. D. Cloud is edi- 
tor, George Applegren, associate editor. 


Crowe’s Pacific Coast Lumber Digest, and 
Crowe’s Small Operator, 823 American Bank Bldg., 
Portland, Ore. California Lumber Merchant, 
Central Bldg., Los Angeles, Southern Lumber 
Journal, 1111 Graham Bldg., Jacksonville, Fla., 
and New York Lumber Trade Journal, 285 Madi- 
son Ave., New York, all report that they do not 
buy outside material. 


Gertrude Warburton, editor Dress Accessories, 
1170 Broadway, New York, advises that for the 
present her budget will not permit the purchase of 
outside material. 


J. L. Hoppe, editor Meat Merchandising, 105 
S. Ninth Street, St. Louis, reports that files are 
still overstocked and that it is highly improbable 
that any further acceptances will be made for the 
next four months. 


“The peculiar editorial content of Packaging 
Record, 1465 Broadway, New York, does not per- 
mit purchase of unsolicited manuscripts except on 
order only,” writes M. E. Lerner, editor. 


American Lumberman, 431 S. Dearborn Street, 
Chicago, is now being published every other week, 
instead of weekly. 


Merchandising shorts are the order of the day 
for Crockery and Glass Journal (with which is 
consolidated China and Glass Guide), 1170 Broad- 
way, New York) according to a letter from S. D. 
Goulding, editor. “No item,” he writes, “is too 
brief to merit publishing if it holds real merchan- 
dising need. However, make them short and snap- 
py.” While Crockery and Glass Journal concen- 
trates on department stores, jewelry, hardware and 
specialty stores with china and glass departments 
are worth covering. Payment is made at 1 cent a 
word about two months after publication. 


Automotive Service News, 223 S. Waverly 
Drive, Dallas, Texas, C. C. Hayley, editor, is 
running one-half size through the depression, and 
so is in the market for very little material. Mr. 
Hayley writes: “We do not use material that we 
are not permitted to condense to news items.” 
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‘MANUSCRIPT CRITICISM 


OR those who are not lured by large promises but 

desire really professional instruction, sympathetic 
frankness instead of flattery, and a teacher with a 
thorough knowledge that does not have to rely upon 
endless technicalities and formal rules. Mr. Hoff- 
man’s standing in the magazine world is known. An 
editor for 25 years (Adventure, McClure’s, Delineator, 
etc.,) he is particularly known as friend, helper and 
developer of new writers. His two books on fiction 
writing are standard; he has proved his own fiction 
ability. Individual instruction only; no classes, no set 
courses, no assistants. No marketing—that is a spe- 
cialty in itself, requiring full time for best results. 
No poetry, plays or scenarios. <A _ specialty is made 
of “one-man” courses, the course in each case being 
entirely dependent upon the needs of that case. Write 
for Booklet A. 


ARTHUR SULLIVANT HOFFMAN 


Carmel, New York 


PLEASING TYPING 
is our specialty—the kind that 
HELPS SELL SCRIPTS 
Grammar, punctuation, spelling correct. Carbon 
copy. Mailed flat. Return postage paid. 
Prose, 40c the 1000 words. Verse, 1c the line. 
Dept. A, THE ESCRITOIRE 
Center Point, Texas 


This Great Book by a Master Fiction 


Writer Will Help You 
The Graduate Fictioneer 


H. Bedford-Jones 


By H. Bedford-Jones 


A Great Name in adventure fic- 
tion is H. Bedford-Jones. Romance 
in the far places of jungle and 
plain, mystery in throbbing New 
York, fascinating episodes in ex- 
otic Paris, and thousands of other 
tales have been fruits of his in- 
credible genius. For years his 
name on the cover of an adventure 
magazine has had magic for sales. 
And in fiction of another type, rep- 
resented by his D’Artagnan,. he 
has had notable success. 

There is nothing hard and ascetic 
about literature as H. Bedford-Jones 
has practiced it, but a robust and 
inexhaustible joy. 


In “The Graduate Fictioneer,” 


Bedford-Jones reviews his exciting 
years, and imparts his creative 


philosophy, and his unconventional and surprising writ- 


ing principles and methods. He sends the sacred cows 
of literature in stampede with the first blast of his trum- 
pet, the while he summons to his congenial presence the 
hosts of writers who have within their souls the spirit 


r- 
n 


ersonal -- To You 


HAVE you ever tried to find a course in writing, 
which would bring all the results claimed for the 
most expensive, be handled entirely by one man, 
take a relatively short time to complete, and still 
cost less than a quarter as much as anything com- 
parable in value? 

THE DYNAMITE PRINCIPLE is such a course— 
a slanting service so powerful that, even in the 
present hard times, its students sell. And it costs 
only $15, including the building and sale of an 
original story! 

YOU OWE IT TO YOURSELF to spend a few 
months in the study of this enjoyable, instructive 
course. Write for further information, at once. 


JOSEPH LUKE DODGE 
EDGEBROOK STUDIO ROWLEY, MASS. /\ 


EDWIN L. SABIN 
Literary Adviser—Story Critic 


With over thirty years’ experience in the magazine 
and book field I offer an editorial service to writers 
who feel the need of practical counsel and criticism. 
Editors rarely explain, you do not know, why a man- 
uscript lacks. That is the qualified critic’s duty. If 
I may be the man for you, 


Address Route 1, Hemet, Calif. 


1839 Champa Street 


of adventure and the story-telling urge. 


Bound in attractive cloth, the price of “The Graduate 


Fictioneer” is $1.50. It will be sent to you by return 
mail on receipt of price, plus ten cents for postage. 


AUTHOR & JOURNALIST BOOK DEPARTMENT 
Denver, Colorado 


COLORADO TYPIST 

Manuscripts typed to assure satisfaction, by an 
experienced typist and former teacher. Minor correc- 
tions. Carbon copy. 50c per 1000. Poetry 2c per line. 
Discount on books. 

LILA BURK 
6197 W. 38th Avenue Wheatridge, Colorado 
Phone Arvada 972J2 


THE WORLD’S BEST-LOVED POEMS 


Here at last—All in one volume—are gathered the 
world’s best-loved poems and prose selections, in- 
cluding famous old-time favorites and the best of 
current popular verse as well. Here are the master- 
pieces of renowned poets—poems which appeal to the 
human heart, giving you relaxation, inspiration, com- 
fort and enjoyment! $2.00 per copy. Order yours 


today! 
JOHN MATTHEW SZIKSNIS 
Dept. AJ2, 3432 Ligonier Street, Pittsburgh, Penna. 


HY-SPEED LONGHAND 


Keep pace with your inspirations by using HY- 
SPEED LONGHAND. Easier than shorthand, HY- 
SPEED LONGHAND can be learned in ten simple 
and interesting lessons. 

HY-SPEED LONGHAND uses the ordinary alpha- 
bet instead of unfamiliar signs, but by means of sci- 
entifically formed abbreviations and combinations it 
triples the user’s customary speed. 

HY-SPEED LONGHAND can be employed by the 
author, lecturer, college student, business man, and 
others, without the necessity of transcribing the notes 
for reader or typist. 

Complete course (ten lessons) in HY-SPEED 
LONGHAND, only $5.00. This also includes correc- 
tion of reading and writing exercises, criticism and 
suggestions. A trial lesson will be sent for 50 cents. 


HY-SPEED LONGHAND PUBLISHING 
COMPANY 


1206 Hamilton Avenue Trenton, N. J. 


ED BODIN Sells 
BY PERSONAL CONTACT 


Mr. Bodin talks face to face with editors—and every 
day at least one of Bodin’s clients records a sale. 

No Criticism Fees—No Books To Sell—No Extras 

ED BODIN, Author’s Executive and personal con- 
tact salesman, eleven years with the publishers of 
Collier’s, American Magazine, Woman’s Home Com- 
panion and Country Home— 

Send $1.00 for Registration—and $1.00 for each short 
story submitted, which entitled you to personal sales 
effort for at least 5 markets. If manuscript is deemed 
unsalable, it will be returned with comments of two 
editors who read for Mr. Bodin. Registration fee re- 
funded if work does not promise salability. Novelettes, 
$3; Novels, $5. Enclose return postage. 


ED BODIN—Author’s Executive 
London Terrace 405 W. 23rd St., New York City 


(If author later sells without change any story marked 
unsalable—fee will be returned.) 
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There Ought To Be 
A Word .. 


Criticism is the trade name, but it hardly fits the service which The Author & Journalist 
Staff performs for writers. Criticism implies fault-finding; as commonly used the word 
is negative. 


On the contrary, anything more constructive and helpful than an A. & J. manuscript 
report could hardly be conceived. There are no comma hounds in the A. & J. office. 
The deep interest of the client in his story is assumed. His yearnings and ambition, 
his determination and earnestness, are understood and viewed with sincere sympathy. 
The critic reads the manuscript with that skill which comes from experience in having 
analyzed thousands of others. What effect is the writer striving for? How well has 
he reached it? What imperfections must be removed? Is the story “in the groove,” 
slanted toward certain editors, or is it definitely “off”? What morkets should it be 
offered to? What sort of story ought the client to concentrate on? Has he definite 
publication possibilities? 


Hundreds of manuscripts pour into the A. & J. offices, yet no two criticisms are ever 
alike. And every manuscript receives the amount of time required for a thorough 
analysis and advisory report, though this policy often results in man: scripts being 
handled without profit. 


The famous A. & J. Progress Chart rates every fiction manuscript for Nineteen writing 
fundamentals. 


Professional writers come to The Author & Journalist for assistance. They realize that 
the outside viewpoint is sometimes indispensable, despite long experience. How much 
more is the beginner, afflicted with that common condition of artists, creative blindness, 
well advised to obtain an expert’s diagnosis and prescription. 


The Author & Journalist Staff has helped many writers to correct fundamental weak- 
ness, capitalize fundamental strength, and break into print. It will be glad to help you. 
Criticism rates are low—first 1000 words, $2; then 50c a thousand up to 10,000 words; 
above 10,000, 40c a thousand. Fees payable in advance. Return postage should 
accompany all manuscripts. 


SEND YOUR MANUSCRIPTS TODAY 


The Author & Journalist Criticism Department, 
1839 Champa Street, Denver, Colo. 
I desire a complete Author & Journalist criticism of my man- 


uscript entitled 


which I send herewith. It tai words, 


and I enclose $. to cover, in accordance with your 
regular scale of fees. I also enclose return postage. If this is 
fiction manuscript, I understand I am to receive the free PROG- 
RESS CHART, also the A. & J. STORY SALES SYSTEM. 


Address 


State 
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Willard E. Hawkins, \ 
Harry Adler. \ 


